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Proactive Release

The following documents have been proactively released by the Department of the Prime
Minister and Cabinet (DPMC):

Annalect Social Media Listening Reports (April 2020 — April 2022)

Early in New Zealand’s pandemic response, a critical need was identified to understand how
information provided about COVID-19 was being received and understood by the public.
Public communications about the pandemic had to be effective to ensure that New Zealanders
were able to comply with legal requirements and guidance on COVID-19 in order to stop the
spread of the virus.

To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or
timely to build it in-house. Therefore, external providers were sought. Commissioning this
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.

Organisations, including government departments, have monitored social media for many
years in order to improve the quality of information they provide to the public

As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be
agile and adapt communications to address information gaps and the questions and concerns
of New Zealanders about the COVID-19 response.

The analysis compiled by Annalect helped measure the effectiveness of the Unite Against
COVID-19 communications and public information campaign as it sought to keep New
Zealanders informed through the different phases of the response. It enabled the COVID-19
Group to identify if there were gaps in public understanding about restrictions and public health
guidelines, and develop tailored communications to address those gaps.

The analysis also provided valuable insights into the impact of pandemic restrictions, New
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health
behaviours. In this sense, the insights have been important in ensuring the safety of our
communities and maintaining the public trust that is required for an effective response to
COVID-19. Robust and easily understood public health information has been a key pillar of
New Zealand’s success in responding effectively to COVID-19.

In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe
prominent themes regarding the COVID-19 Response, analysing social and digital news
content on public channels in New Zealand.

The reports provided mostly high-level insights into topics of conversation around COVID-19
online. This includes the volume of social conversation around a given topic and the sentiment
of that conversation and how that sentiment changed over time. Annalect also provided
analysis and commentary on the most prominent issue(s) of the week — for example, if there
was an Alert Level change, they would analyse conversation around this. This analysis was a
useful window into the impact of the virus and pandemic restrictions on New Zealanders.



The reports were refined and adjusted over time to reflect the changing language, landscape
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect.
This included the occasional updating of the topics being tracked (for example, introducing
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand).

The social conversations that were analysed by Annalect came from two sources. The first
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH)
social media channels, and the second was from content posted publicly elsewhere online,
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible
engagement with other government pages, such as those of Te Puni Kokiri and the Ministry
for Pacific Peoples, in order to understand the questions and concerns of different
audiences.

The data analysed from UAC social media channels was, in large part, from publicly visible
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided
a ‘Frequently asked questions’ report, summarising the most asked questions about the
pandemic and the response online, which included an analysis of questions sent to UAC social
media channels via direct messages. This was to understand what gaps in public
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC.

During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021,
analysis of direct messages was also performed on MoH channels for the same reason it was
on UAC channels, specifically for the vaccine rollout.

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis
Management Centre and then DPMC used for managing its social media accounts. Annalect
were able to generate reports from the system’s reporting dashboard to review sentiment and
themes from comments and messages being received on the Unite Against COVID-19 and
Ministry of Health social media channels.

Annalect summarised the most frequently asked questions, and gave examples of these
guestions and others which highlighted prominent themes or issues important to the overall
response. The analysis of these direct messages to government websites looked at overall
themes as a guide on which areas of public health information needed strengthening or
clarifying

At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review
private conversations or messages between members of the public — nor would we have
sought access or have means of accessing that information as part of our remit to provide
high quality public health information about COVID-19 to New Zealanders.

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media
channels could have been clearer that communications received may be used for reporting
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels.

In places in the reports, screenshot examples of public-facing comments from social media
users were provided by Annalect in order to provide context around the data and the themes
that were being observed. Good practice required usernames to be redacted, and in later
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of
the reports, which involved refining of the design of the reports and introducing further privacy



measures. Otherwise, Annalect took steps to ensure that all data in the reports was
anonymised before it was provided to DPMC.

In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts.
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws
when analysing and handling information found in the public domain or through direct
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this
work, and OMD/Annalect have their own company-wide non-disclosure agreement that
covered this work.

In their effort to support the Unite Against COVID-19 campaign by providing analysis of
conversation online about the pandemic, Annalect made judgement calls as to what to
provide in the reports, proactively including information they believed would be useful for
officials to know.

In a small number of reports, Annalect included information not directly relevant to the
COVID-19 response. On occasion, this included information about politicians and political
parties. Information not useful to the COVID-19 response was disregarded and Annalect did
not track the social media profiles of politicians or political parties for DPMC.

It may also be noted that the names of politicians and political parties sometimes appear
highlighted in the reports. This is because they are listed in the base search query that
Annalect uses when analysing issues and topics around COVID-19, and they happen to come
up, from time to time, in the examples of conversations they provide in the reports. Annalect
did not track mentions of these names for DPMC.

It is important to note the primary use of the reports was internal, informing the COVID-19
Group’s communications approach. A summary of overall themes and observations were
sometimes included in external updates and in policy documents, but the reports were not
provided to Ministers’ offices in full.

As it approached two years since the reports were originally commissioned, DPMC undertook
a review of the reports and whether they were still required for the next phase of the pandemic
response. The reports were discontinued in April 2022, as the insights they provided were
considered to no longer be required as we moved to long-term management of the virus. In
total, 231 reports were received between April 2020 to April 2022. The total cost of these
reports was $261,974.

Some parts of this information release would not be appropriate to release in full and, if
requested, would be withheld under the Official Information Act 1982 (the Act). The information
that has been withheld from this document has been withheld under section 9(2)(a) of the Act,
to protect the privacy of individuals. No public interest has been identified that would outweigh
the reasons for withholding this information.
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A NNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQs:

This week over 75% of questions were about the vaccine rollout.
There were also questions about testing/testing wait times, cases
and managed isclation facilities.

Engageiment with news stories:

Stories about new cases gained the public’s attention this week.
New Zealanders were engaged with stories about the vaccine
rollout. There was also interest in articles about the trans-Tasman
travel bubble.

Conversation analysis:

The volume of conversation about vaccines has dropped by 32%
from the previous week. Despite this, overall sentiment has remained
relatively even with some minor fluctuations. There continues to be
debate between pro and anti-vaxx beliefs. Analysts observed this
week in the neutral conversation that people are sharing the Ministry
of Health online tool and others are explaining the rollout to others
who have questions.



ANNALECT SOCIAL ANALYTICS

What’s In this
report:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQS
Identifying frequently asked questions and conversation
from users on Ministry of Health’s owned pages.

Engagement with News Stories
Understanding what matters to New Zealanders by
exploring engagement with news stories about COVID-19.

Measuring Categories of Conversation
Identifying New Zealanders’ key concerns and monitoring
shifts in sentiment and emotion.

Social Listening
Exploring conversation about vaccines.



OWNED CHANNELS

FAQs
March 16 - 22, 2021

VACCINE (77%)

Unite
against
COVID-19

TESTING (5%) CASES (4%)

MIQ (3%)

Is it recommended by the NZ Government
for pregnant woman to get vaccinated?
Which group are emergency service
workers in?

Are there plans to post how many NZers
are being vaccinated daily?

Once we get the first vaccine how long will
the wait be to get the second vaccine?
Does “everyone” include non-residents on
a work visa?

How will those with relevant conditions to
be in Group 3 be identified?

COVID-19 Awareness Study / Confidential / Annalect 2021

| have just seen that a staff member at the
Grand Millennium has had a positive test.
Should | be concerned and get a test?

We are waiting on COVID test results. How
long will it take for results to come back?
Do | need a test done before travelling to
Australia?

| thought travellers had to have a negative
test 72 hours before boarding? Is this not
a requirement — can you please clarify.

How many casesqare theretoday?

How dd we have 90 cases the other day to
now 557

Am wondering if any of the new border
cases have had the vaccine before they
came here?

Will New Zealanders overseas who get the
vaccine need to quarantine on arrival in
Aotearoa?

Is there a fundamental difference in how
MIQ hotels are run - like why does this
happen so much in Auckland?

My sister gets released from MIQ
tomorrow — does she need to self isolate at
home for a few days?

SUMMARY: This week over 75% of questions were about the vaccine rollout. There
were also questions about testing/testing wait times, cases and managed isolation

facilities.
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OWNED CHANNELS

Conversation on UAC19 Facebook page
16 — 22 March 2021

CATEGORIES OVER TIME

150
100
: (—

SHesh  @Househows @ Fersonal nance B sopod  @Medcal lesting @ Sakty @Astoony  ElLeswe
Time Total vol. on Average posts per Highest v
page day
Date range: March 16 - 22 1,918 274 Y 3 h

Average vol. on page Average posts on page
per day

L2 (May 15 — June 10) 34

L3 (August 12 - 31)
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Safety

This conversation indicates afca ty for
the nation, and a need to ma ilance.
Dobbing, complying, co S meNZ,
asking for guidelinésion tancing and
operating safely.

Health

This ¢ resses a need for more
supp sneral health and individuals’

Mental health, mentions of abuse,

vielence, concern about suicide.

holds

his category expresses the needs of New
alanders to maintain a happy and healthy
household and home. Includes custody queries,
heating and appliance queries, caring for people
in your household.

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’
but expresses calls for specific guidance and
information. Queries and seeking guidance about
testing, symptoms and cures.

Unite
against
COVID-19

Leisure (overlap with Autonomy)

New Zealanders’ are expressing their need
for leisure activities. Seeking guidance on
leisure activities including surfing, fishing,
boating and more recently team sports.

Personal finance

This conversation consists of concerns about
financial needs. Commentary and questions
around individual’s financial stability. Wage
subsidy guidance.

Riicinac crinnort
pusiness support

This category is a more general conversation
about the economy and business-owners
expressing a need for more governmental
support. Talk about the economy, and support
for businesses.

Autonomy

This conversation illustrates New
Zealanders’ need for freedom and autonomy.
Restrictions on way of life. Travel and border
restrictions. Questions and comments about
what is permissible at different Alert Levels and
what the timeframe for shifts might be.



ENGAGEMENT WITH PRESS 6
ARTICLES

What are people reading, engaging with and sharing on soci 1a?

Analysis is based on the top 100 stories that received highest engagement (likes, comments, shares & reactions on Faceb itter, Pinterest &

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and inter@opic.

SUMMARY: TOP CATEGORIES OF INTEREST CHART: ARTICLES ED ON COVID-19 (BAR) AND ENGAGEMENT (LINE)

Stories about new cases gained the public’s

attention this week. There were also numerous
. . CASES i
stories about the vaccine rollout.

Managed isolation worker tests positive for Covid-19

New Zealanders also showed interested in in Auckland w §
articles about the trans-Tasman travel bubble. By League Cricket Mar 22, 2021 g
tvnz.co.nz 12000 3
3

Average engagement decreased by 32 Fex w2 ®o0 O3

engagements from the previous period.
16 M 17 Mar 13 Mer 19 Mar 20Mar 21 Mar 22 Mar

@ Number of Articles Published @ Total Engsgements

TOTAL ENGAGEMENT PER CATEGORY: VACCINE

Cases: 21,987
Vaccine: 13,256
Travel: 8,680

= By League Cricket Mar 19, 2021
International: 6,630 *

. Sy tvnz.co.nz \ | Date range 7 Articles analysed | Total V Average |
conomy: 6, engagement engagements
#NZPOL: 4,644 Fizc w1 @0 t’\ | ' i

Maori as young as 45 should receive cess
to Covid-19 vaccine, Maori medic@l leaders say

Virus: 3,635 March 16 - 22 409 86,738 212

MIQ: 2,920

Enforcement: 1,740 TRAVEL

Alert Levels: 905 Covid 19 corol - Transtasman travel bubble still
s away - NZ Herald

March 9 - 15 482 118,070 244

.. . . March 2 -8 869 365,524 420
Misinformation/conspiracy: 711

H Journalist E=0 Mar 17,2021

@0 Oo
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MEASURING CATEGORIES

Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

The impact COVID-19 has had on how
businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Environmental issues

How are we talking about environmental issues
including pollution, sustainability/waste and
water preservation during this time.

COVID-19 Awareness Study / Confidential / Annalect 2021

OF CONVERSATION

SOCIAL CONVERSATION CATEGORIES OVER A WEEK

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Contact tracing

What conversations are New Zealandersshaving
about contact tracing and the use of apps‘and
other contact tracing methods.

Virus

This conversation looks at the virus itself. This
may include discussiefabout,vaccination,
medical response, health advice, symptoms of
COVID-19 and number, of cases/deaths in New
Zealand and globally:

#NZPOL Decisions

Thenation’siresponse to and perception of
New,Zealand’s leadership and decisions
surrounding the response to COVID-19.

Encouraging the nation to rally together,
comply with the rules and cheerleading the
cause.

Way of life

The impact COVID-19 has had on New
Zealanders' everyday life, including remote
working and schools, socialising, and changes
that people have made to adapt to life in the
pandemic.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Data source: public Facebook pages, Twitter, blogs,
forums, Reddit in New Zealand.



CATEGORY OF C NVERSATION:
BREAKDOWN & G OWTH

Category change: week on week @

Categories current week (16 - 22 March) benchmarked against previous week (9 — 15 March)

Virus | +20%

Business &
Consumers

Enforcement
#NZPOL Decisions
Way of Life
Economy

Mental Health
Financial Stability

Team of 5 Million

Domestic Violence \
1 sSeeAll 14 categories 0 10K :\ 20K 30K 40K

Category breakdown excludes data that has not Data source: public Facebook pages, Twitter, Total volume of conversation:
been classified. This data contains posts and blogs, forums, Reddit in New Zealand. March 16 — 22: 381,459
comments outside our key word query for March 9 — 15: 458,928
example tagging friends, one-word respons March 2 — 8: 537,798

and so on.
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Category change: week on week

Categories current week (9 - 15 March) benchmarked against previous week (2 - 8 March)

ccseay I |
Merits! Heah

rewcasvery [+~

Team of § Milion

i—— I

1]

Category breakdown excludes data that has not Data source: public Fm" pages, Twitter, Total volume of conversation:
been classified. This data contains posts and blogs, forums, Reddit in New Zealand. March 9 - 15: 458,928

comments outside our key word query for March 2 - 8: 537,798
ing fri S K Feb 23 — 1 March: 502,709
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CATEGORY SENTIMENT

Net sentiment of each category per week.

Negative sentiment increased across
‘Domestic Violence’, ‘Contact Tracing,
‘Economy, ‘Financial Stability’ and ‘Way of
life’. All other categories decreased in
negative sentiment.

Comparing current week (16 — 22 March) & previous week (9 — 15 March)

#NZPOL Decisions 16 - 22 March
#NZPOL Decisions 9 - 15 March
Business & Consumers 16 - 22 March
Business & Consumers 9 - 15 March
Contact Tracing 16 - 22 March
Contact Tracing 9 - 15 March
Domestic Violence 16 - 22 March
Domestic Violence 9 - 15 March
Economy 16 - 22 March

Economy 9 - 15 March

Enforcement 16 - 22 March
Enforcement 9 - 15 March

categories

Environmental Issues 16 - 22 March
Environmental Issues 9 - 15 March
Financial Stability 16 - 22 March

Financial Stability 9 - 15 March
Mental Health 16 - 22 March
Mental Health 9 - 15 March
Team of 5 Million 16 - 22 March
Team of 5 Million @ - 15 March
Timeframe 16 - 22 March
Timeframe 9 - 15 March

Virus 16 - 22 March
Virus 9 - 15 March

Way of life 16 - 22 March
Way of life 9 - 15 March

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

0%

B positive [ neutial

B negative

10329
11669
8271
10226

436
2655
2130
3969
3753
10527
10295
1112
1229
2454

2213

3230 A% W N
3755 & O O
3033 & A0 14264
3471 - e
65 376 W
84 421
253 843 a
196 743 N
1366 a u 4632
1336 - 4591
1436 12597
1313 y _ N 1113005
377 H &av > 1869
380 A NS B 1717
514 - e 1868
561 - wu — 1807
622 v e U 1565
679 a O 1646
1518
1605
232 625
584
3657 10203
4735 12515
2157 4662
2240 4690
25%

749
851

50%

1653

11949

[=)
1)

2

5%

100%



Cc

N A LE T SOCIAL
N LYTI1CS

N
A

A
A

Conversation
analysis:
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The volume of conversation about vaccines has dropped by
32% from the previous week. Despite this, overall sentiment has
remained relatively even with some minor fluctuations.

Analysts observed in the neutral conversation that people are
sharing the Ministry of Health online tool and explaining the
rollout to others who may have questions.

11



EXPLORING

CONVERSATION:

VACCINE

The volume of conversation has dropped 32% from last week. Senti
conversation continues to have high proportions of neutral and n

The volume of conversation has
decreased by 32% from the previous
week however sentiment has remained
somewhat even.

Neutral sentiment was again the largest
segment at 53%. This rose 4% from last
week. Alongside news articles and
information about the vaccine roll out
both internationally and in New Zealand,
it included discussion of the new MIQ
worker case and if they had been
vaccinated, people explaining the
government’s rollout to others who have
questions and sharing the Ministry of
Health’s online vaccine tool.

The positive sentiment category
dropped 2% from the previous week to
8%. It included people expressing
gratitude for government’s rollout
response and people expressing
excitement and relief that they or their
family members will get or soon be
getting the vaccine in New Zealand.

Sharing the vaccine online tool MoH

has davelonad Discussing the new case
eve ops G and whether they were ated
he Ministry of Health has developed a new online tool to H

help you work out when you might be able to get a vaccine | thought MIQ ki all vaccinated?

for Covid-19. covid19.govt.nz/health-and-wel... o 3
@minhealthnz
Unite )
i inc Qui-wnen.you,can geca vacone states that n is p ic. [t will be i ing to see if the
agalnSt & covid19.govinz i 1.

pasitive. Presumably they have been vacanated as well.

1:31 PM - Mar 22, 2021 ®
— *
Aotearoa, find out when you'll be able to get your vaccine.

Unite

H Find out when you can get a vaccine
agalns & covid19.govinz
COovID-18

5:13 PM - Mar 22, 2021

[+ B

response/vaccine rollout

L 4

vaccination appointment calculator (run by gov, not

ia) is a lesson in good gov comm, as it does not simply
put the emphasis on when your appointment is but also on
why you are not in an earlier group & convincingly reminds
people to be emphatic with those at higher risk

7:01 PM - Mar 22, 2021 @®

S}

L 4
Providing explanation of
rollout/vaccines to others
Different vaccine. We are getting Pfizer@accines in NZ,
it's the astra-zeneca vacci has/had issues

overseas.
as Q ose they are group 3 and eligible

tion fr0 ay apparently

Mar 17, 2021 12:44:09 AM

S000000 glad we will all have access to the Pfizer vaccine!! @

This vaccine is essential in helping us return to normal
living. Vaccines have been around a long time!
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12

content.

Excited to be eligible for the
vaccine/seeing family members get
the vaccine

N ’

Looks like I'm eligible to receive my COVID vaccine soon.
Awesome will be getting it as soon as work offers it.
2:51 PM - Mar 22, 2021 @

‘ ¥
My grandma got her first dose of the vaccine today. Mum is
scheduled to receive hers in a couple of weeks. Feeling

immense relief and gratitude
7:41 AM - Mar 17,

17, 2021 @

Sentiment of vaccine conversation,
March 16 - 22

8%\

39%

W Negative W8 Neutral @ Positive

annalect



EXPLORING CONVERSATION:VACCINE

Negative sentiment dropped 2% this
week to 39%. There continues to be
people expressing their hesitancy or
refusal to have the vaccine as well as
anti-vaxx chatter. There are people
expressing unhappiness with the speed
of the government’s current vaccine
rollout.

Anti-vaxx views and sharing of
misinformation

L 4

People are very slowly realising that they are the guinea pigs
for mRNA vaccines.

Pharmaceutical companies can't believe their good fortune:
they received complete immunity from claims for anything
negative as a result of mRNA vaccine use, and they get all the
profits.

#COVID19

@ RNZ News @ @rmz_news

Covid-19: France, Germany and Italy suspend AstraZeneca vaccine
mz.co.nz/news/world/438...

10:29 AM - Mar 16, 2021 @

People pushing back against the anti

vaxx conversation/ conspiracy cro

nillicns of peaple werldwide V&e o

ith few
issues, Cases reduced by 94 % in Israel.
Like - Reply - 1w ®Ds
New Zealand isn't gétting this vaerine, we are getting the
Pfizer one. As for thousand; 1 g after having the vaccine,
where's your proof?
Uike - Reply - 1w O
"Hi, These vac { "efferimental”. Claims that they are, are coming from groups
opposed to v 5 \aisd out this—it's pretty tinng to have to pointing out they're simply
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Picte last year, and there's 20+ years of back story 10 how they

Unhappy with the gove. t
vaccine rollout respon

What's the vaccination plan. B

Il pay for it later ...

Volume of conversation over time, March 16 - 22

Mertion Yolume

1500
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0

18 Mar

eek, we'll have

17 Mar

is giving away money that is not theirs. we'll

18 Mar

19 Mar

20 Mar
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13

22 Mar
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Unite Against COVID-19:
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March 23 - 29, 2021

New Zealand



A NNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQs:

New Zealanders have questions about the vaccine rollout. There are
questions about recent cases. People are asking about tests and the
test wait time. There are questions about MIQ rules.

Engagement with news stories:

News about the vaccine rollout including numerous stories about
vaccine centers opening around NZ have made this a popular
category of interest. At the one-year milestone of NZ’s introduction
of alert level restrictions, stories reflecting on the past 12 months
gained interest this week. A story detailing a funeral party visiting a
woman in MIQ also gained a lot of engagement in the ‘Way of Life’
category.

Conversation analysis:

The volume of conversation around vaccines remained stable with
less than a 2% drop compared to last week. The conversation is
predominantly neutral and negative with low positive content.
Analysts noted conversation about vaccines and travel bubbles —
one visible theme was that we should wait for all elderly to be
vaccinated before travel bubbles take place.



ANNALECT SOCIAL ANALYTICS

What’s In this
report:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQS
Identifying frequently asked questions and conversation
from users on Ministry of Health’s owned pages.

Engagement with News Stories
Understanding what matters to New Zealanders by
exploring engagement with news stories about COVID-19.

Measuring Categories of Conversation
Identifying New Zealanders’ key concerns and monitoring
shifts in sentiment and emotion.

Social Listening
Exploring conversation about vaccines.



OWNED CHANNELS

FAQs

March 23 - 29, 2021

VACCINE (42%)

I live with a family member that is a
frontline healthcare worker. She is due to
get the vaccine soon — will we be able to
get it with her?

When will we see a daily update on the
number of vaccines given?

What kind of proof of underlying condition
will be required for Group 37?

When will NZ start vaccinating over 70s?
When are vaccination centers going to
open up for Group 1 outside Auckland?

CASES (18%)

How many of the 74 current cases have
been hospitalized?

Why is the worker classified as a border
case? This is a community case.

How come the Countdown worker with a
‘weak’ positive hasn’t been counted as a
community case?

If you were in isolation at the Grand
Millennium during the past two weeks, are
you considered a close contact?

COVID-19 Awareness Study / Confidential / Annalect 2021

TESTING (14%)

Do you know how'long it'takes to receive a
test result currently?
| was under thelimpression people needed
a negative test before flying?
Are'Covidtests free for the public?

<My flatmate had her Covid test today and
is still awaiting the result. Do | need to self-
isolate?

Unite
against
COVID-19

MIQ (7%)
Regarding the Grand Mercure case — what
happened to staying inside your room
from Day 12 test until departure?
Why are people leaving a hotel to exercise
in another area? That’s ridiculous.

SUMMARY: New Zealanders have questions about the vaccine rollout. There are
questions about recent cases. People are asking about tests and the test wait time.
There are questions about managed isolation rules.



OWNED CHANNELS

Conversation on UAC19 Facebook page

23 - 29 March 2021

CATEGORIES OVER TIME

Time Total vol. on
page
Date range: 23 — 29 March 588

Average vol. on page Average posts on page
per day

L2 (May 15 — June 10)

L3 (August 12 - 31)

COVID-19 Awareness Study / Confidential / Annalect 2021

Average posts per Highest v
day
84 ¢ Maich

Highaest vol. on page

Safety

This conversation indicates afca ty for
the nation, and a need to ma ilance.
Dobbing, complying, co S meNZ,
asking for guidelinésion tancing and
operating safely.

Healtt

This ¢ resses a need for more
supp sneral health and individuals’

Mental health, mentions of abuse,

vielence, concern about suicide.

holds

his category expresses the needs of New
alanders to maintain a happy and healthy
household and home. Includes custody queries,
heating and appliance queries, caring for people
in your household.

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’
but expresses calls for specific guidance and
information. Queries and seeking guidance about
testing, symptoms and cures.

Unite
against
COVID-19

Leisure (overlap with Autonomy)

New Zealanders’ are expressing their need
for leisure activities. Seeking guidance on
leisure activities including surfing, fishing,
boating and more recently team sports.

Personal finance

This conversation consists of concerns about
financial needs. Commentary and questions
around individual’s financial stability. Wage
subsidy guidance.

-

This category is a more general conversation
about the economy and business-owners
expressing a need for more governmental
support. Talk about the economy, and support
for businesses.

Autonomy

This conversation illustrates New
Zealanders’ need for freedom and autonomy.
Restrictions on way of life. Travel and border
restrictions. Questions and comments about
what is permissible at different Alert Levels and
what the timeframe for shifts might be.



ENGAGEMENT WITH PRESS

ARTICLES

What are people reading, engaging with and sharing on soci 1a?
Analysis is based on the top 100 stories that received highest engagement (likes, comments, shares & reactions on Faceb itter, Pinterest &
Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and inter@opic.

SUMMARY: TOP CATEGORIES OF INTEREST CHART: ARTICLES ED ON COVID-19 (BAR) AND ENGAGEMENT (LINE)

News about thg vaccine rollqut including . VACCINE
numerous stories about vaccine centers opening
around NZ have made this a popular category of

25000

Maori king Taheitia receives first dose of the Pfizer

20000

interest. At the one-year milestone of NZ’s Covid-19 vaccine
introduction of alert level restrictions, stories By League Cricket Mar 26, 2021 .
reflecting on the past 12 months gained interest tvnz.co.nz

this week. A story detailing a funeral party visiting
a woman in MIQ also gained a lot of engagement
in the ‘Way of Life’ category. International news
about Brisbane's snap lockdown and stories

Fliexk Yo @0 Oo

about India’s surge in cases generated CASES
engagement. Covid 19 coronavirus: Family member of MI@or Rl s

returns ‘weak positive’ test result, 3 ot t ‘ S _
TOTAL ENGAGEMENT PER CATEGORY: negative - NZ Herald Date range Articles analysed Total Average
Vaccine: 19,533 By Derek Cheng FH Journalist (I  Mar 23@021 ‘ engagement engagements
Cases: 16,708 ORI ¢ March 23 - 29 512 108,923 212
Way of Life: 10,119 Flsek Y1 @1 | .
International: 7,644 &\ March 16 — 22 409 86,738 212
Border: 7,466 !
Travel: 6,151 Q March 9 - 15 482 118,070 244

Enforcement: 4,374
#NZPOL: 4,319

MIQ: 4,234

Economy: 3,121
Contact Tracing: 2,370
Virus: 1,265 F43kD w8 ®o Oo
Misinformation: 975

# Journalist (B Mar 24, 2021
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MEASURING CATEGORIES

Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

The impact COVID-19 has had on how
businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Environmental issues

How are we talking about environmental issues
including pollution, sustainability/waste and
water preservation during this time.

COVID-19 Awareness Study / Confidential / Annalect 2021

OF CONVERSATION

SOCIAL CONVERSATION CATEGORIES OVER A WEEK

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

What conversations are New Zealandersshaving
about contact tracing and the use of apps‘and
other contact tracing methods.

Virus

This conversation looks at the virus itself. This
may include discussiefabout,vaccination,
medical response, health advice, symptoms of
COVID-19 and number, of cases/deaths in New
Zealand and globally:

#NZPQL Deeisions

Thenation’siresponse to and perception of
New,Zealand’s leadership and decisions
surrounding the response to COVID-19.

Encouraging the nation to rally together,
comply with the rules and cheerleading the
cause.

Way of life

The impact COVID-19 has had on New
Zealanders' everyday life, including remote
working and schools, socialising, and changes
that people have made to adapt to life in the
pandemic.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Data source: public Facebook pages, Twitter, blogs,
forums, Reddit in New Zealand.



CATEGORY OF C N V
BREAKDOWN & G OWTH

ERSATION:

Category change: week on week

Categories current week (March 23 - 29) benchmarked against previous week (March 16 — 22)

#NZPOL Decisicns

Virus

Business &
Consumers

Enforcement

Financial Stability +134%
Economy +11%
Way of Life +2%
Team of 5 Million — +15%

L 2

Domestic Violence +2%

| I

1 See All 14 categories

Category breakdown excludes data that has not
been classified. This data contains posts and
comments outside our key word query for
example tagging friends, one-word respons

and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

o

O

Data source: public Facebook pages, Twitter,
blogs, forums, Reddit in New Zealand.

225K

134%

5%
T6%

| 0%

30K

Total volume of conversation:
March 23 — 29: 438,036

March 16 — 22: 381,459

March 9 — 15: 458,928



Category change: week on week

Categories current week (16 - 22 March) benchmarked against previous week (9 - 15 March) 9@
vius ﬁ b v
Business &
Consumers I i

Enforcement
#NZPOL Decisions
Way of Life
Economy

Mental Heaith
Financial Stability
Team of S Million

Domestic Violence

1 See All 14 Categories

Category breakdown excludes data that has not Data source: public Facebook pages, Twitter, Total volume of conversation:
been classified. This data contains posts and blogs, forums, Reddit in New Zealand. March 16 — 22: 381,459
comments outside our key word query for March 9 - 15: 458,928
example tagging friends, one-word responses March 2 - 8: 537,798

and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021




CATEGORY SENTIMENT

Net sentiment of each category per week. @

All categories Comparing current week (23 - 29 March) & previous week (16 — 22 Mar )6

increased in negative
sentiment except for

Domestic Violence and
Environmental Issues. \

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021



EXPLORING CONVERSATI

ON: VACCINE

11

The volume of conversation remains stable this week and sentiment
of conversation continues to have high proportions of neutral and

negative content.

The volume of conversation around
vaccines remained stable with less than
a 2% drop compared to last week.

The conversation is predominantly
neutral and negative with low positive
content.

Neutral sentiment remains the largest
category — it dropped 2% this week to
51%. It continues to have the sharing of
news articles and information about the
vaccine roll out.

There are questions about the rollout
e.g., what group do people and their
families fit into.

Negative sentiment has risen 2% this
week. It has the continuing division
between pro and anti-vaxxers. In the
category analysts noted conversation
about vaccines and travel bubbles —
people were expressing the opinion that
vaccination should be widespread before
travel bubbles happen. Another visible
theme is that we should wait for elderly
to be vaccinated before travel bubbles
take place.

Sharing news about the rollout

v

Want fries with that? Covid- 19 vaccine centre opens in
Dunedin mall food court stutf.conz/national/healt...)

Concern about low vaccine
w

Feel free to take my RT of this as eitheg@threat or a promise.
Disabled and chronically ill people desgve the rightito be
safe at work. Low vaccine uptake is a dapger to usifow
vaccine uptake is not an indiyidualiSsue. Wskitutions need to
start working on this...|last ygar

Asking formore information about the

rollout
| - '
R
| havéit heardi@ishing about what the roll out of the COVID-
19 vageihe meansi@gally. | know the Ministry is leading the
rollgfy but surely someone should be doing some local

;..p’m‘fnt facing comms. Especially with flu jab season coming
Wp\too???

COVID-19 Awareness Study / Confidential / Annalect 2021

Conspiracy/anti-vaxx séntimeft

white morons want tolact as Jab rats 10 take a brand new
highly experimental and Undert&stéd vaccine they can go for
it : ’

11:06 PM - Mar 29,8021 ®
Jhe vaccing has aborted babies in it?

A |

And even without the vaccine there is over a 99% of survival-
50 why bother having it?
813 PM - Mar 23, 2021 ®

Push back against anti-vaxxers

Loaok at the data. The side effects from vaccines are tiny, the
deaths/damage from covid is huge. Only an anti vaxer would
equate vaccine damage with covid damage. If you haven't
seen the drop in hospital admissions then you are not
getting your information from reliable sources

38 AM - Mar 23, 2021 from Auckiand, New Zealand (0]

: stop spreading false information. There's
no conclusion either way, but the spread in Israel has
significantly dropped since they started a broad
vaccination program. Current evidence is that its
extremely likely it significantly reduces the rate of
infection.

Discussion about travel bubbles and
vaccinations

They nead to be making sure that our elderly and vulnerable people have had the
opportunity to get a vacane before any talk of a travel bubble
Q0:

Like Reply- 1 w

L 4

Maybe we stop talking about travel bubbles and start talking
about making the vaccine rollout as fast as possible.

Trying for a bubble before there is wide spread vaccination
seems to go against everything we've achieved. There is a
place for a bubble, but not until then.

13 PM - Mar 29, 2021 @

Sentiment of conversation,
March 23 - 29

8% \
\
\

— 41%

@ Negative ® Neutral @ Positive



z

G

Positive sentiment is low and remained
the same this week at 8%. There
continues to be people sharing their
gratitude and happiness for getting the
vaccine.

R
RSATION:VACCINE

Thrilled to be receiving the vaccine or Pleased that New Zeal i ding
having had it all people in the count ibuting

vaccines to Pacifi
Well | can't wait to get my vaccine in a couple of weeks

.

1 am really pleased
resident or citizen
And NZisprovidi

4

to be a New Zealand
19 vaccine for free.

- Received my final layer of armour today. Thanks to the Taxpayer for my vaccination
Like - Reply - 1 d O s

Was thrilled to be told that I'm scheduled to receive my first
covid vaccine dose on Good Friday morning at the hospital.

Then immediately somber as I'll get it before my 70+ year old . . .
mum who is a frontline GP, and countless others in opic wheel of vaccine conversation,

developing worlds. Really really grateful
1229 PM - Mar 29, 2021 [6) arch 23 - 29

Talking about the possibility fo
vaccine passport 2

| think a vaccine passport makes@ lot of sgnse,“€specially for
international travel.
7:29 PM - Mar 29, 2021 from i nd ®

COVID-19 Awareness Study / Confidential / Annalect 2021
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Unite Against COVID-19:
Social Conversation Anaiysis
March 30 — April 5, 2021

New Zealand



A NNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQs: Sixty-four percent of questions were about the vaccine
rollout, an increase of 22% from last week. People are asking about
getting a test and the test wait time. There are questions about
cases numbers and terminology. There are questions about travel
in/out of New Zealand and COVID-19 passports.

Engagement with news stories:

This week New Zealanders were highly engaged with stories about
how other countries are faring with COVID-19 and vaccine rollouts.
The story about taxpayers paying for an Australian woman’s extra
MIQ time after refusing a COVID-19 test was of interest. The vaccine
rollout continues to receive engagement.

Conversation analysis: The total volume of conversation about
COVID-19 vaccines is stable with a slight increase of 4%. Negative
sentiment decreased by 9% from the previous week & positive
sentiment fell by 3% (proportionately). A theme noted this week was
vaccine passports — some are expressing the view that they would
be “dystopian” and a form of surveillance.



ANNALECT SOCIAL ANALYTICS

What’s In this
report:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQS
Identifying frequently asked questions and conversation
from users on Ministry of Health’s owned pages.

Engagement with News Stories
Understanding what matters to New Zealanders by
exploring engagement with news stories about COVID-19.

Measuring Categories of Conversation
Identifying New Zealanders’ key concerns and monitoring
shifts in sentiment and emotion.

Social Listening
Exploring conversation about vaccines.



OWNED CHANNELS

FAQs
March 30 — April 5, 2021

VACCINE (64%)

Unite
against
COVID-19
TESTING (12%)

CASES (4%) TRAVEL (4%)

Of the whole population, what percentage
is going to fall into Group 47

I’'ve heard if you had cancer you are
advised to not get vaccinated - is this
true?

Any news when practice nurses doing the
testing will get it?

How do you find out if you fit into Group 27?

| have been booked to get my first vaccine
and was wondering if | can bring a support
person or will they have to wait outside?

COVID-19 Awareness Study / Confidential / Annalect 2021

Who do | call about finding out my test
results?

Are there any places in South Auckland
that have free covid tests as my niece
needs one?

What has happened to the negative test
before they could board a flight?

These positive tests showing up on day
zero/one are starting to wear thin. What is
being done to assure the team of 5 million
that these prearrival tests are legit?

How many days ina row without
community‘cases are we now?

Why do we not showswhere the latest
border cases flewiin from?

What,happens to the historical cases? Are
they as thoréughly traced and checked as
other cases?

What is the chance of someone travelling
from a hot spot country into NZ via Cook
Islands/Niue to avoid isolation?

When will the border going to re-open
please?

| would like to know if the NZ govt will
issue internationally valid COVID travel
passports with the vaccination?

SUMMARY: New Zealanders have questions about the vaccine rollout. People are
asking about getting a test and the test wait time. There are questions about cases
numbers and terminology. There are questions about travel in/out of New Zealand and

CQOVID-19 passports.



OWNED CHANNELS

Conversation on UAC19 Facebook page

March 30 — April 5, 2021

CATEGORIES OVER TIME

Time Total vol. on Average posts per
page day
Date range: March 30 - April 5 3,378 482
Average vol. on page Average posts on page
per day
L3 (April 29 — May 14) 697 ‘
L2 (May 15 — June 10) 34

L3 (August 12 — 31)

COVID-19 Awareness Study / Confidential / Annalect 2021

Highest vo

4

March 30

Safety

This conversation indicates a/call for safety for
the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ,
asking for guidelinésyon sogial distancing and
operating safely.

This conversation expresses a need for more
support around general health and individuals’
wellbeing. Mental health, mentions of abuse,
vielence, concern about suicide.

HausSeholds

This category expresses the needs of New
Zealanders to maintain a happy and healthy
household and home. Includes custody queries,
heating and appliance queries, caring for people
in your household.

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’
but expresses calls for specific guidance and
information. Queries and seeking guidance about
testing, symptoms and cures.

Unite
against
COVID-19

Leisure (overlap with Autonomy)

New Zealanders’ are expressing their need
for leisure activities. Seeking guidance on
leisure activities including surfing, fishing,
boating and more recently team sports.

Personal finance

This conversation consists of concerns about
financial needs. Commentary and questions
around individual’s financial stability. Wage
subsidy guidance.

This category is a more general conversation
about the economy and business-owners
expressing a need for more governmental
support. Talk about the economy, and support
for businesses.

Autonomy

This conversation illustrates New
Zealanders’ need for freedom and autonomy.
Restrictions on way of life. Travel and border
restrictions. Questions and comments about
what is permissible at different Alert Levels and
what the timeframe for shifts might be.



ENGAGEMENT WITH PRESS 6
ARTICLES

What are people reading, engaging with and sharing on soci 1a?

Analysis is based on the top 100 stories that received highest engagement (likes, comments, shares & reactions on Faceb itter, Pinterest &

Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interesti opic.

SUMMARY: TOP CATEGORIES OF INTEREST CHART: ARTICLES ED ON COVID-19 (BAR) AND ENGAGEMENT (LINE)
This week New Zealanders were highly INTERNATIONAL

engaged with stories about how other

countries are faring with COVID-19 and Covid-19 coronavirus: Highly contagious mutations

vaccine rollouts. The story about taxpayers hit Europe - NZ Herald e )
paying for an Australian woman’s extra MIQ By Nzherald El Joumalist [E  Apr 5, 2021
time after refusing a test was of interest. The nzherald.co.nz ‘ :
vaccine rollout continues to receive Bk Ve Oo 1 3
engagement. .

MiQ . . - - e

TOTAL ENGAGEMENT PER CATEGORY: Taxpayers footed bill for extra MIQ after Australian | S

International: 16,452 woman refused Covid-19 test

MIQ: 7,599 y League Cricket Apr

Vaccine: 6,393 f :ni Cognzc e AgSLat : |
Cassc6195 ¢ Date range Articles analysed Total Average
Travelg 4:506 Flzx ¥1 ®o0 © _ engagement | engagements
Enforcement: 2,757 March 30 — April 5 339 52,372 154
#NZPOL: 1,354

Way of life: 819 March 23 - 29 512 108,923 212
Economy: 585 _

Mental Health: 355 March 16 — 22 409 86,738 212

COVID-19 Awareness Study / Confidential / Annalect 2021
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MEASURING CATEGORIES

Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

The impact COVID-19 has had on how
businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Environmental issues

How are we talking about environmental issues
including pollution, sustainability/waste and
water preservation during this time.

COVID-19 Awareness Study / Confidential / Annalect 2021

OF CONVERSATION

SOCIAL CONVERSATION CATEGORIES OVER A WEEK

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

What conversations are New Zealandersshaving
about contact tracing and the use of apps‘and
other contact tracing methods.

Virus

This conversation looks at the virus itself. This
may include discussiefabout,vaccination,
medical response, health advice, symptoms of
COVID-19 and number, of cases/deaths in New
Zealand and globally:

#NZPQL Deeisions

Thenation’siresponse to and perception of
New,Zealand’s leadership and decisions
surrounding the response to COVID-19.

Encouraging the nation to rally together,
comply with the rules and cheerleading the
cause.

Way of life

The impact COVID-19 has had on New
Zealanders' everyday life, including remote
working and schools, socialising, and changes
that people have made to adapt to life in the
pandemic.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.



VERSATION:

O N
ROWTH

F C
& G

Category change: week on week @

2

Categories current week (March 30 — April 4 ) benchmarked against previous week (March 23 - 29)

Business &
Consumers

Enforcement
vius
FNZPOL Decisions

Economy

Financizl Stability

Domestic Violence — +5%

Environmental
Issues

Timeframe -1 +9%

Contact Tracing

7500 5K 225K 30K

7

Category breakdown excludes data that has not Data source: public Facebook pages, Twitter, Total volume of conversation:
been classified. This data contains posts and O blogs, forums, Reddit in New Zealand. March 30 — April 5: 363,732
comments outside our key word query for March 23 — 29: 438,036
example tagging friends, one-word respons March 16 — 22: 381,459

and so on.
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Category change: week on week

Categories current week (March 23 - 29 ) benchmarked against previous week (March 16 - 22)

#FNZPOL Decisions

Virus

Business &
Consumers

Enforcement
Financial Stability
Economy

Way of Life

Mental Health
Team of 5 Million
Domestic Violence

t See All 14 Categories

Category breakdown excludes data that has not Data source: public Facebook pages, Twitter, Total volume of conversation:
been classified. This data contains posts and blogs, forums, Reddit in New Zealand. March 23 - 29: 438,036

comments outside our key word query for March 16 - 22: 381,459
example tagging friends, one-word responses K March 9 - 15: 458,928

and so on. ’
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CATEGORY SENTIMENT

Net sentiment of each category per week. @

All categories decreased in Comparing current week (23 - 29 March) & previous week (16 — 22 Mar )6

negative sentiment except for

Environmental Issues. @

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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ANNALECT SOCIAL ANALYTICS

Vaccine
conversation
summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

11

Conversation is still largely neutral and negative in sentiment.

This week saw decreases in negative sentiment from last week and a
large drop in the daily volume of conversation from 1 April.

While the nature of conversation remains similar to the previous
week, the drop in daily volume of conversation from 1 April and
negative sentiment could be due to the Easter break and people
being away from digital devices.

The high proportion of neutral sentiment reflects an interest in
vaccine rollouts and vaccine development both in New Zealand and
overseas as seen in the high international press engagement this
week.



The total volume of conversation about COVID-19 vaccine
slight increase of 4%. Negative sentiment decreased by 99

week & positive sentiment fell by 3% (proportlonately)

social mediain NZ, 30 March - 5 April. 30 March - 5 April: 9,003
23 — 29 March: 8,669 \

ble with a
m the previous

Sentiment of conversation about COVID vaccine on public Total volume: @%plcs 30 March - 5 April.

Total sentiment 30 March -5 April. 23 - 29 March. :

3IT%

)
@ Negative @ Neutral @ Positive Q&

COVID-19 Awareness Study / Confidential / Annalect 2021
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EXPLORING CONVERSATI

Ma&or themes include vaccine passg:orts, gratitude for the vaccine
and the rollout both in New Zealan

Positive sentiment: This conversation
continues to have people expressing
gratitude for getting the vaccine or
excited to get one. There are people
expressing why vaccines are a good
idea.

Neutral sentiment: includes discussion
and news of vaccine rollouts and the
development of the vaccine/s. People are
eager to know what is happening both in
New Zealand and overseas.

Negative sentiment: There continues to
be anti-vaxxer beliefs and conspiracy
theories about the vaccine/rollout e.g.,
vaccines are causing death overseas. A
visible theme is vaccine passports —
there is conversation around it being
“dystopian”, a form of surveillance and
against human rights.

With the announcement of the dates for
the travel bubble with Australia made on
April 6, analysts anticipate next week
potentially more conversation about
vaccine passports/travel.

ON: VACCINE

Explaining why people should get the
vaccine

v

Every time I hear about someane refusing to get a vaccine, |
think about a family member who had polio as a kid and has
spent their life needing assistance to walk.

We are LUCKY to live in this time, compared to the past. If

you ¢an get a vaccine, get one.

Expressing gratitude and happiness
after getting the vaccine

L 4
1st dose covid-19 vaccine done » #frontlineworkers (o @
Waitakere Hospital instagram.com/p/CNBNRCKBAM4q...

11:08 AM - Mar 30, 202 @

COVID vaccine for me today. PainlessiSoweryihappy.

lllustrating how infoican help those
unsure to get thevaccine

Recently | got a thi@nk you'gisg fralmy auntie in Vegas:

she'd called my mlim be shellad Qs re vax. Mum sent the

animation b si@usiew a OTL that I'd sent her ages
\appily oty d has shared link w/ all her

COVID-19 Awareness Study / Confidential / Annalect 2021

and overseas.

Discussion of vaccine
development and rollout

ase |l trizls, Stephen, Thers
es administered to date,
n. By zll means dont take
ndo to try to dissuade

It stopped being experimefifé
is increasing evidence, from thes
that the vacdne reduces both i

it yourself, but stop usii sinfor
others. %

Like . Reply ‘5d Qs
o) ™~

Becasehis vaccinenesds to be kept significantly colder

10:17 PM - Apr 5, 2021

t 4

Chris Hipkins and Ayesha Verrall will receive the first dose of
tie’Pfizer Covid-19 vaccine tomorrow.
1:49 PM - Mar 30, 2021 ®

Fear of a vaccine passport
being introduced

v
The vaccine passport is the next digital ID card. It's the
introduction of China's surveillance system into free Western
societies

these passports as a "good idea” is
| democracy and replace it with

13

Think the vaccine has been
rushed/untested

Unite against COVID-19 But it takes 10 years to test vaccine .not
months.there is no information on what's the ingredients?.Don't we
have right to know what is getting pumped into our Only badies we've
got? YES! IS THE ANSWER. °

Like - Reply - 1w

People expressing anti-vaxx and
conspiracy beliefs

1. Inject the vaccine into an apple.
2. Name the chemicals in it.
3. Would you eat it or feed it your children.

Like - Reply - 1d oB:

What about the fact that the vaccine has been stopped in England and Europe due
10 deaths and severe side effects
Os 1

Uike - Reply 2

It's the bloody vaccine he has been hospitalise which the vaccine is meant to prevent
it's black and white the vacdne is dangerous

Like - Reply 34

People expressing
hesitancy/skepticism about the
vaccine

aeard many experts who are normally pro vaccine
who are very concerned about this Covid one - still in tnal stage - unsure
of long term negative affects an our immune systems - no responsibility
from the companies if they cause death - plus many sad reports coming
in from overseas from adverse reactions and people dying
Let's just say I'm feeling very cautious
Like - Reply - 1w

O
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Unite Against COVID-19:
Social Conversation Anaivysis
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A NNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQs:

New Zealanders have questions about the upcoming travel bubble
with Australia. There are questions about the vaccine rollout. People
are asking about current cases as well as testing requirements.

Engagement with news stories:

This week New Zealanders were highly engaged with an article on
the University of Otago’s website about a study that looked at ‘silver
linings’ resulting from New Zealand’s Alert Level 4 lockdown last
year. There was interest in the government suspending travel from
India. Stories about new cases drew engagement.

Conversation analysis:

On April 6, the New Zealand government announced that a travel
bubble with Australia would commence on April 19. Noted themes of
conversation include excitement at the announcement, anxiety
around the bubble opening and concern about the impact of the
Grand Millennium worker case/s on the travel bubble.



ANNALECT SOCIAL ANALYTICS

What’s In this
report:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQS
Identifying frequently asked questions and conversation
from users on Ministry of Health’s owned pages.

Engagement with News Stories
Understanding what matters to New Zealanders by
exploring engagement with news stories about COVID-19.

Measuring Categories of Conversation
Identifying New Zealanders’ key concerns and monitoring
shifts in sentiment and emotion.

Social Listening
Exploring conversation about the Trans-Tasman travel
bubble.



OWNED

FAQs
April 6 - 12, 2021

TRAVEL (44%)

CHANNELS

Are visa holders allowed to travel within
the Trans-Tasman bubble?

How do we know if we are booking a
“green zone” flight?

Does the travel bubble apply to WA?
Are you supposed to get a negative test
before travelling to Australia in the travel
bubble?

Is a traveler from NZ liable for the cost of
MIQ if they have to go into managed
isolation on return from Australia?

COVID-19 Awareness Study / Confidential / Annalect 2021

VACCINE (22%)

Can we get a tally of the number of
vaccinations dose 1/dose 2 completion to
date?

When can teenagers under 16 get
vaccinated?

Can | get my second vaccination at a clinic
closer to where | live?

My husband is 73 and has hypertension.
As I'm in the same household would | be
eligible for early vaccination?

CASES (8%)

Do the 20 border/€ases include people in
quarantine with coyvid plus NZ workers
who have caught it'here?
Why aren’t the security personnel being
listed as'community cases?

<Could you direct me to data on the
countriesof origin of all imported covid
cases?
Can'you confirm that the close contact
was fully vaccinated?

Unite
against
COVID-19

TESTING (6%)

Do people coming back to NZ have to
submit a negative test result?

Is it mandatory to have the swab test?

Is there any way that the legitimacy of the
PCR tests provided at departure can be
checked?

What cycle threshold value does your PCR
testing kits employ?

SUMMARY: New Zealanders have questions about the upcoming travel bubble with
Australia. There are questions about the vaccine rollout. People are asking about current
cases and testing requirements/PCR testing equipment.



OWNED CHANNELS

Conversation on UAC19 Facebook page

April 6 —12, 2021

CATEGORIES OVER TIME

Time Total vol. on
page
Date range: April 6 — 12 11,059

Average vol. on page Average posts on page
per day

L3 (April 29 — May 14)

L2 (May 15 — June 10)

L3 (August 12 — 31)
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Average posts per

697

Highest vo

April 6

Safety

This conversation indicates a/call for safety for
the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ,
asking for guidelinésyon sogial distancing and
operating safely.

This conversation expresses a need for more
support around general health and individuals’
wellbeing. Mental health, mentions of abuse,
vielence, concern about suicide.

HausSeholds

This category expresses the needs of New
Zealanders to maintain a happy and healthy
household and home. Includes custody queries,
heating and appliance queries, caring for people
in your household.

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’
but expresses calls for specific guidance and
information. Queries and seeking guidance about
testing, symptoms and cures.

Unite
against
COVID-19

Leisure (overlap with Autonomy)

New Zealanders’ are expressing their need
for leisure activities. Seeking guidance on
leisure activities including surfing, fishing,
boating and more recently team sports.

Personal finance

This conversation consists of concerns about
financial needs. Commentary and questions
around individual’s financial stability. Wage
subsidy guidance.

This category is a more general conversation
about the economy and business-owners
expressing a need for more governmental
support. Talk about the economy, and support
for businesses.

Autonomy

This conversation illustrates New
Zealanders’ need for freedom and autonomy.
Restrictions on way of life. Travel and border
restrictions. Questions and comments about
what is permissible at different Alert Levels and
what the timeframe for shifts might be.



ENGAGEMENT WITH PRESS 6
ARTICLES
What are people reading, engaging with and sharing on soci 1a?
Analysis is based on the top 100 stories that received highest engagement (likes, comments, shares & reactions on Faceb itter, Pinterest &
Reddit in NZ). Content is categorised into themes. This measurement reflects New Zealanders’ awareness and interesti opic.
SUMMARY: TOP CATEGORIES OF INTEREST CHART: ARTICLES ED ON COVID-19 (BAR) AND ENGAGEMENT (LINE)
This week New Zealanders were highly
engaged with an article on the University of ALERT LEVEL
Otago’s website about a study that looked at Silver linings in lockdown
the ‘silver linings’ resulting from New Zealand’s Apr7,2021
Alert Level 4 lockdown last year. There was otago.ac.nz
interest in the government suspending travel Eis ¥2 00 sk »
from India. Stories about new cases drew
engagement.

TRAVEL 6 dpr 70 8 in 9 agr 10 2pe M Ape 12 Ape

© Number of Articies Published @ Total Engagements

TOTAL ENGAGEMENT PER CATEGORY:

Alert Level: 93,417
Travel: 29,577

Covid 19 coronavirus: NZ suspends tray, dia
to combat surge in infected travellers |

Cases: 20,356 B:h&::i:iah: fproiened V Date range Articles analysed Total Average
Vaccine: 12,898 IR L 2 engagement engagements
International: 1 1’234 El11.x ¥ 63 @o &\ Apr|| 68=12 509 203,265 399
MIQ: 7,085
#NZPOL: 4,493 4 . |
Conspiracy/misinformation: 1,448 CASES March 30 — April 5 339 52,372 154
¥'ru:: 1’:;2 Live updat | worker tests positive for

esting: | | |

covig R GG March 23 - 29 512 108,923 212

g Journalist EW  Apr 7, 2021

@0 Oo
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MEASURING CATEGORIES

Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

The impact COVID-19 has had on how
businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Environmental issues

How are we talking about environmental issues
including pollution, sustainability/waste and
water preservation during this time.

COVID-19 Awareness Study / Confidential / Annalect 2021

OF CONVERSATION

SOCIAL CONVERSATION CATEGORIES OVER A WEEK

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

What conversations are New Zealandersshaving
about contact tracing and the use of apps‘and
other contact tracing methods.

Virus

This conversation looks at the virus itself. This
may include discussiefabout,vaccination,
medical response, health advice, symptoms of
COVID-19 and number, of cases/deaths in New
Zealand and globally:

#NZPQL Deeisions

Thenation’siresponse to and perception of
New,Zealand’s leadership and decisions
surrounding the response to COVID-19.

Encouraging the nation to rally together,
comply with the rules and cheerleading the
cause.

Way of life

The impact COVID-19 has had on New
Zealanders' everyday life, including remote
working and schools, socialising, and changes
that people have made to adapt to life in the
pandemic.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.



CATEGORY VERSATION:
BREAKDOWN

Category change: week on week @

Categories current week (April 6 - 12) benchmarked against previous week (March 30 - April 5) E ,

Virus

Business &
Consumers

#NZPOL Decisions
Enforcement

Way of Life
Economy

Mental Health
Financial Stability

Team of 5 Million

Environmental
Issues

Domestic Violence

Timeframe
Contact Tracing - 0% \\
o 10K O 20K 30K

Category breakdown excludes data that has not Data source: public Fa_cebook pages, Twitter, Total volume of conversation:
been classified. This data contains posts and blogs, forums, Reddit in New Zealand. April 6 — 12: 435,487
comments outside our key word query for March 30 — April 5: 363,732
example tagging friends, one-word respons March 23 — 29: 438,036
and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

annalect



Category change: week on week

Categories current week (March 30 - April 4 ) benchmarked against previous week (March 23 - 29)
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Category breakdown excludes data that has not Data source: public Facebook pages, Twitter,
been classified. This data contains posts and blogs, forums, Reddit in New Zealand.

comments outside our key word query for
example tagging friends, one-word response K

and so on. ’
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Total volume of conversation:
March 30 - April 5: 363,732
March 23 - 29: 438,036

March 16 — 22: 381,459




CATEGORY SENTIMENT

Net sentiment of each category per week.

All categories increased in Comparing current week (April 6 — 12) & previous week (March 30 — April 5)

negative sentiment aside from
Business & Consumers, Contact
Tracing, Domestic Violence,
Economy, Enforcement and
Financial Stability.

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.
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Travel bubble
conversation
analysis:
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11

On Apiril 6, the New Zealand government announced that a
travel bubble with Australia would commence on April 19. This
is a specific topic that analysts can continue to follow and
benchmark.

There was excitement following the announcement with people
keen to make and share travel plans.

Some people are expressing anxiety and concern about the
Trans-Tasman bubble regarding safety and health e.qg., if the
planes used to fly over the Tasman will be in good condition or
worried about high-risk family members.

The recent border worker case/s at the Grand Millennium has
some people wondering if this will impact the travel bubble or if
the bubble should even go ahead if cases are in the community
and potentially spreading.



EXPLORING CONVERSATION:TRAVEL B UBBLE

Major themes include excitement at the news, anxiety around.the bubble
opening and wanting a bubble with the Pacific Islands.

The largest sentiment category is neutral
at 60%. This includes news articles and
commentary in anticipation of the bubble
and discussion about how it will work.
There are people reminding others of the
need to scan/be vigilant.

Positive sentiment was at 14%. People
are expressing excitement about the
confirmation of the bubble and sharing
travel plans for themselves or
friends/family.

Negative sentiment (26%) includes
people wanting to see a travel bubble
opened with Pacific as they need the
People are expressing anxiety and
concern about the bubble and how it will
work. The recent border worker case at
the Grand Millennium has led some
people to wonder if the bubble should go
ahead.

People expressing their excitement
about the travel bubble
v

My best friend has made me an Airbnb wishlist in celebration
of the trans-Tasman bubble &%

Ye hall | look forward to those bubbles Air New Zealand
across the Tasman - Yay!! § O & can't wait

e

1 wish | had some bubbles to celebrate the bubble!
#badplanning

4:14 PM - Apr 6, 2021

Discussing travel plans to and from
Australia

The people | know who've already made Trans Tasman )'.n_avé!

plans have family (mainly elderly parents or child!en;_emier-in

Aus or NZ and really want to see them (such as‘Yayfiriend

whose father died in May). Don't know of anybo@Boking

holiday just for fun. N

4:50 PM - Apr 12, 2021 @
v

My cousin is coming home frody AusSiglor a visiihanks to
the trans Tasman bubble! Cad't wait, to seglher in early May
She needs lots of cuddles.

5:90 PM - Apr 12, 2021 ®

L

- <

Tradistasmantravel bubble will launch in less than 2 weeks.
@ see you son new Zealand!! @YW

. | Apr 6, 200¢ ®
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Anticipation of the travel
bubble

Hopes high PM backs AUstialian Guisble

HopesghighRM baSkSiustralian bubble
tis th

Eb TheliranstaSmae bub gy
ity busiBeSes gevast¥ed t
kg8 med ik om

VAN - Apr 2021 @

We're readijjfor Covid-19 trans-Tasman travel bubble, says
Michael Baker tvnz.co.nz/one-news/new-z...

Telling others the travel bubble

ws/sharing how it will work
L 4

The much-anticipated transtasman travel bubble finally has a
start date: April 19, Jacinda Ardern today confirmed all the
conditions for the bubble have been met. Quarantine-free
travel between NZ and Australia can begin in less than 2
weeks, via @nzherald

v

will be split into two terminals 10
n travel bubble and MIQ
337 Matthew Scott for

How Auckland A

12

Reminding others that considering the
travel bubble scanning continues to be
crucial

v

Very important to remember that the bubble with Australia
will bring additional risk. Remember to scan

thespinoff.co.nz/science/12-04-... The same points | was promoting last
week, with slightly more whimsy

7:55 AM - Apr 12, 2021 @

@ Negative Neutral @ Positive



EXPLORING CONVERSATION:TRAVEL BUBBLE 13

Want to see a travel bubble opened up Concern following the worker case at Travel topic wheel, April 6 - 12
with the Pacific Islands Grand Millennium

Pacific islands bubble would be m more beneficial. s @ e
o 2 Apr 11, 2021 D8:43:27 AM ¥y
Like - Reply - 3 d - Edited - 3

So is the Trans Tasman bubble still going ahead? Would seem foolish unless you want wide
spread cases? e

Just as the trans tasman bubble was about to open..d'oh! Just open up to the cook
islands, Samoa and Tonga already, they deserve our tourist dollars more than oz
Like - Reply- 1 d Apr 11, 2021 08:3831 AM

And we're still doing this bubble with Australla? Just bacause they pushed us Into It?

Concern, anxiety or hesitation about the

travel bubble opening

Not wanting the travel bubble to go
ahead until vaccinations are

My 4 on the bubble opening: Where are they going to get comp|eted

the extra crew? Will they be commissioning some of the
mothballed planes? Will everything on the planes be properly

L

brought back to spec without rushing and fucking it up?
50, I'm in no rush to geton one of those planes.
S01PM- Apr 6, 2021 o ’
Agree 100% and | haven't met a single parson wan!
- bubble with Australia before both counti Vi ted.
. @ motm Unless you're involved in tourism, it's a d ea |
| feel comfortable (and somewhat safe) at the moment to travel around the South hope doesn't backfire on us.
Island. Heck we loaded the kids up and clocked up 800kms+ over the last three 2:34 PM - Apr 11, 2021 @

days. But if this Bubble happens | feel | will restrict my movements to 3 lot closer to
home, and not venturing further afield.

Like - Rely- 1w Oz 1t
Try being in NZ. Nothing h; g'here and they are going
L 4 to open the bul us ope not until vaccinations
are complete:
So nervous about this whole bubble thing. My Dad had a 533 AM- ®

scan this morning and his heart is doing great, but he's still
very high risk. | work near the airport too. I'm just...
1:48 PM . Apr 7, 2021 ®
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