
 

Proactive Release 

The following documents have been proactively released by the Department of the Prime 
Minister and Cabinet (DPMC): 

 
Annalect Social Media Listening Reports (April 2020 – April 2022) 

 
Early in New Zealand’s pandemic response, a critical need was identified to understand how 
information provided about COVID-19 was being received and understood by the public. 
Public communications about the pandemic had to be effective to ensure that New Zealanders 
were able to comply with legal requirements and guidance on COVID-19 in order to stop the 
spread of the virus. 
  
To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular 
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April 
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying 
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or 
timely to build it in-house. Therefore, external providers were sought. Commissioning this 
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.  
 
Organisations, including government departments, have monitored social media for many 
years in order to improve the quality of information they provide to the public 
   
As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be 
agile and adapt communications to address information gaps and the questions and concerns 
of New Zealanders about the COVID-19 response. 
  
The analysis compiled by Annalect helped measure the effectiveness of the Unite Against 
COVID-19 communications and public information campaign as it sought to keep New 
Zealanders informed through the different phases of the response. It enabled the COVID-19 
Group to identify if there were gaps in public understanding about restrictions and public health 
guidelines, and develop tailored communications to address those gaps. 
  
The analysis also provided valuable insights into the impact of pandemic restrictions, New 
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health 
behaviours. In this sense, the insights have been important in ensuring the safety of our 
communities and maintaining the public trust that is required for an effective response to 
COVID-19. Robust and easily understood public health information has been a key pillar of 
New Zealand’s success in responding effectively to COVID-19.  
  
In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe 
prominent themes regarding the COVID-19 Response, analysing social and digital news 
content on public channels in New Zealand. 
  
The reports provided mostly high-level insights into topics of conversation around COVID-19 
online. This includes the volume of social conversation around a given topic and the sentiment 
of that conversation and how that sentiment changed over time. Annalect also provided 
analysis and commentary on the most prominent issue(s) of the week – for example, if there 
was an Alert Level change, they would analyse conversation around this. This analysis was a 
useful window into the impact of the virus and pandemic restrictions on New Zealanders. 



The reports were refined and adjusted over time to reflect the changing language, landscape 
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect. 
This included the occasional updating of the topics being tracked (for example, introducing 
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand). 
  
The social conversations that were analysed by Annalect came from two sources. The first 
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH) 
social media channels, and the second was from content posted publicly elsewhere online, 
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in 
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible 
engagement with other government pages, such as those of Te Puni Kōkiri and the Ministry 
for Pacific Peoples, in order to understand the questions and concerns of different 
audiences. 
 

The data analysed from UAC social media channels was, in large part, from publicly visible 
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided 
a ‘Frequently asked questions’ report, summarising the most asked questions about the 
pandemic and the response online, which included an analysis of questions sent to UAC social 
media channels via direct messages. This was to understand what gaps in public 
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC. 
  
During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021, 
analysis of direct messages was also performed on MoH channels for the same reason it was 
on UAC channels, specifically for the vaccine rollout. 
 

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis 
Management Centre and then DPMC used for managing its social media accounts. Annalect 
were able to generate reports from the system’s reporting dashboard to review sentiment and 
themes from comments and messages being received on the Unite Against COVID-19 and 
Ministry of Health social media channels. 
 
Annalect summarised the most frequently asked questions, and gave examples of these 
questions and others which highlighted prominent themes or issues important to the overall 
response. The analysis of these direct messages to government websites looked at overall 
themes as a guide on which areas of public health information needed strengthening or 
clarifying 
 
At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review 
private conversations or messages between members of the public – nor would we have 
sought access or have means of accessing that information as part of our remit to provide 
high quality public health information about COVID-19 to New Zealanders. 
 

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media 
channels could have been clearer that communications received may be used for reporting 
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels. 
 
In places in the reports, screenshot examples of public-facing comments from social media 
users were provided by Annalect in order to provide context around the data and the themes 
that were being observed. Good practice required usernames to be redacted, and in later 
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of 
the reports, which involved refining of the design of the reports and introducing further privacy 



measures. Otherwise, Annalect took steps to ensure that all data in the reports was 
anonymised before it was provided to DPMC. 
  
In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with 
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts. 
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws 
when analysing and handling information found in the public domain or through direct 
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this 
work, and OMD/Annalect have their own company-wide non-disclosure agreement that 
covered this work. 
  
In their effort to support the Unite Against COVID-19 campaign by providing analysis of 
conversation online about the pandemic, Annalect made judgement calls as to what to 
provide in the reports, proactively including information they believed would be useful for 
officials to know. 
 
In a small number of reports, Annalect included information not directly relevant to the 
COVID-19 response. On occasion, this included information about politicians and political 
parties. Information not useful to the COVID-19 response was disregarded and Annalect did 
not track the social media profiles of politicians or political parties for DPMC. 
  
It may also be noted that the names of politicians and political parties sometimes appear 
highlighted in the reports. This is because they are listed in the base search query that 
Annalect uses when analysing issues and topics around COVID-19, and they happen to come 
up, from time to time, in the examples of conversations they provide in the reports. Annalect 
did not track mentions of these names for DPMC. 
  
It is important to note the primary use of the reports was internal, informing the COVID-19 
Group’s communications approach. A summary of overall themes and observations were 
sometimes included in external updates and in policy documents, but the reports were not 
provided to Ministers’ offices in full. 
  
As it approached two years since the reports were originally commissioned, DPMC undertook 
a review of the reports and whether they were still required for the next phase of the pandemic 
response. The reports were discontinued in April 2022, as the insights they provided were 
considered to no longer be required as we moved to long-term management of the virus. In 
total, 231 reports were received between April 2020 to April 2022. The total cost of these 
reports was $261,974. 
  
Some parts of this information release would not be appropriate to release in full and, if 
requested, would be withheld under the Official Information Act 1982 (the Act). The information 
that has been withheld from this document has been withheld under section 9(2)(a) of the Act, 
to protect the privacy of individuals. No public interest has been identified that would outweigh 
the reasons for withholding this information. 
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

O W N E D  C H A N N E L S

FAQs 
February 2-8, 2021

— Are you sure the official tests on day 1, 3 

etc are adequate now the virus has 

mutated twice?

— Is there anywhere I can look to find out 

how many people have been tested but 

not yet received results?

— Is there any data available yet on the pre-

flight testing and follow up testing on 

arrival in NZ?

— Can we get a list of what is in it before 

saying yes to having the jab?

— Can we have a timeline for normal people? 

— Can I travel overseas and not have to do 

quarantine if I get vaccinated?

— The MoH website says they’re planning on 

having enough vaccines for every New 

Zealander – does that just refer to NZ 

citizens or residents?

— It looks like the NZ COVID Tracer app is 

not compatible with the first beta version if 

iOS 14.5. Is there an update in the make 

or do I just wait until the next beta and 

hope it is fixed then?

— If you update the app does your previous 

QR history remain?

— Where do you report a business for not 

having a QR code up?

— Why are cases still coming through at day 

0 when pre-departure testing is 

mandatory? 

— Is there a case in the Waikato? I’m getting 

very worried with posts going around on 

Facebook.

— Why do they no longer put what countries 

the new cases have come from?

TESTING (9%) NZ COVID TRACER APP (8%)CASES (39%) VACCINE (12%)

SUMMARY: New Zealanders have questions about new cases and the communication 

of new cases to the public. There are questions about the details of the vaccine roll out 

and the vaccine itself. People are asking about the adequacy of testing and test 

data/results. People have questions about the functionality of the NZ COVID Tracer app 

and businesses displaying QR codes.   
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

Conversation on UAC19 Facebook page
February 2 - 8, 2021

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: February 2 - 8 1,618 231 Feb 6

CATEGORIES OVERTIME

CHART: WEEK TOTALS
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about vaccination, 

medical response, health advice, symptoms of 

COVID-19 and number of cases/deaths in New 

Zealand and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

Negative sentiment decreased across 

Contact Tracing, #NZPOL decisions and 

Financial Stability.

All other categories increased slightly in 

negative sentiment. 

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

January 26 – February 1, 2021February 2 – 8, 2021
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

C A T E G O R Y  S E N T I M E N T 10

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

O W N E D  C H A N N E L S

FAQs 
February 13 - 15, 2021

— What about their 9th, 10th and 11th 

movements?

— It was reported 8 Feb Puke Ariki museum, 

this says library. Please can it be 

confirmed which area they were in? 

— What does casual plus contact mean?

— Which McDonalds was it on the Southern 

motorway?

— Why is New Plymouth not in Alert Level 3? 

— Can sports events still go ahead in Alert 

Level 2? 

— Is the Auckland border extending to 

Pokeno?

— Can you please clarify whether Kaiwaka

and Mangawhai are in Alert Level 2 or 3?

— Do hospital appointments still continue in 

Alert Level 3?

— How do we report a business that is not 

displaying a QR code?

— Is it ok to just scan the QR codes as 

Bluetooth and location turned on drains 

the battery so much?

— Does the app send push notifications for 

Alert Level changes?

— Will we be able to return to Wellington 

tomorrow afternoon? 

— Can I fly into Auckland on Tuesday to 

catch an international flight? 

— If a family member needs to come from 

outside of Auckland to assist me with 

caregiving is that allowed?

— I have applied for the travel exemption. Do  

I get an email or a letter and how long 

does it take? 

CASES (9%) NZ COVID TRACER APP/QR CODES (7%)TRAVEL (32%) ALERT LEVELS (24%)

SUMMARY: New Zealanders have questions about travelling in and 

out of Auckland in Alert Level 3 and the travel exemption process. 

People are asking about the Alert Level system rules. There are 

questions about the new community cases and the locations they 

have visited.  People have questions about the functionality of the NZ 

COVID Tracer app and businesses displaying QR codes.  

Date range Average number of 

questions per day

February 13 – 15, 2021 251

Aug 12 – 31, 2020 220

Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



Proa
cti

ve
ly 

Rele
as

ed



COVID-19 Awareness Study  /  Confidential  / Annalect 2021

Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Virus

This conversation looks at the virus itself. This 

may include discussion about vaccination, 

medical response, health advice, symptoms of 

COVID-19 and number of cases/deaths in New 

Zealand and globally.

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

C A T E G O R Y  S E N T I M E N T

Net sentiment of each category: Feb 2021 Alert Level change (13th – 15th).

Saturday February 13, 2021Sunday February 14, 2021Monday February 15, 2021
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

C A T E G O R Y  S E N T I M E N T 11

# N Z P O L  D E C I S I O N S

M E N T A L  H E A L T H

E C O N O M Y

B U S I N E S S  &  C O N S U M E R S

T E A M  O F  5  M I L L I O N

E N F O R C E M E N T

F I N A N C I A L  S T A B I L I T Y

V I R U S

C O N T A C T  T R A C I N G

E N V I R O N M E N T A L  I S S U E S

Categories with typically low volume 

excluded as sentiment skews. 

Please note variations in scale. 

Refer to pages 7 & 8 for category 

volumes. 

T I M E F R A M E

W A Y  O F  L I F E
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

E X P L O R I N G  C O N V E R S A T I O N :  T E A M  O F  5  M I L L I O N 14

23 Feb – 10 June

12 Aug – 5 Oct

13 -15 Feb

There are fewer people and organisations publicly voicing support 
than in previous Alert Level changes.

Average volume  per day: 1,709

23 Feb – 10 June

Average volume per 

day: 983

12 Aug – 5 Oct

Average volume per 

day: 629

13 – 15 Feb

While it is unsurprising that the ‘Team of 

5 Million’ category has decreased as New 

Zealand cycled though Alert Levels and 

settled into our ‘new normal’ the recent 

Alert Level change does not yet have the 

typical spike in volume. 

‘Team of 5 Million’ category Feb 23, 2020 – Feb 15, 2021
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

O W N E D  C H A N N E L S

FAQs 
February 27 – March 1, 2021

— Can you confirm which MIT campus – the 

one in Manukau or Otara?

— Can you please confirm if you were a 

close or causal plus contact of a case does 

your household bubble also follow the 

same guidelines as you?

— What is a casual close contact?

— Where is a list of the places this person 

has been to?

— Is there guidance/clarification for people 

who have travelled from Auckland?

— Are there exemptions to the 100 people 

gathering limit at Level 2?

— What’s the rule around fishing in Level 3?

— As a cleaner in Auckland am I able to work 

in Level 3 when I am working with a 

cleaner from a different household?

— Why is the rest of the country in Alert 

Level 2 when there are no cases?

— My sister was a casual contact at MIT. Do I 

need to get a test?

— How come we are still seeing cases at the 

border? I thought people needed a 

negative test before travelling to NZ. 

— How long will we have to wait before my 

daughter’s test result comes back?

— Can we travel though Auckland to get from 

one Level 2 region to another Level 2 

region?

— I’m in Auckland and have a flight to 

Christchurch which is my place of 

residence. Do I need any documentation 

to show that I live in Christchurch?

— Is travel allowed into Auckland for a 

connecting flight? 

CASES (12%) TESTING (4%)TRAVEL (32%) ALERT LEVELS (28%)

SUMMARY: The average number of questions to UAC channels increased by 16 

questions compared to the February 14 Level 3 lockdown. Following the move to Alert 

Level 3 in Auckland and Alert Level 2 for the rest of the country, people have specific 

questions about being able to travel in and out of Auckland. There are also questions 

about the Alert Level rules. New Zealanders have questions regarding the new 

community cases and their locations of interest. People have specific questions about 

needing a test, test results and are wondering about tests prior to returning to New 

Zealand. 

Date range Average number of 

questions per day

February 27 – March 1 266

February 13 – 15 251

August 12 – 31, 2020 220
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COVID-19 Awareness Study  /  Confidential  / Annalect 2021

Conversation on UAC19 Facebook page
February 23 – 1 March, 2021

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Autonomy) 

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Total vol. on 

page

Average posts on 

page per day

Highest vol. on 

page

L4 (March 25 – April 28) 31,658 904 March 25

L3 (April 29 – May 14) 11,162 697 May 11

L2 (May 15 – June 10) 9,427 349 Jun 8

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: February 23 – 1 March 7,525 1,075 Feb 28

CATEGORIES OVERTIME

CHART: WEEK TOTALS
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

Virus

This conversation looks at the virus itself. This 

may include discussion about vaccination, 

medical response, health advice, symptoms of 

COVID-19 and number of cases/deaths in New 

Zealand and globally.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

Increases in negative sentiment over all 

categories other than ‘Contact Tracing’ and 

‘Environmental Issues’ this week. 

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

Comparing current week (23 Feb – 1 March) & previous week (16 – 22 Feb 2021)   
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E X P L O R I N G C O N V E R S A T I O N A B O U T C O M P L I A N C E 12

Conversation about ‘compliance’ and ‘non-compliance’ in
negative and has jumped to surpass initial lockdown levels.

Conversation about “compliance” and “non-compliance” of alert level restrictions Feb 2020 – Feb 2012 (by day) 

23 Feb – 10 June

12 Aug – 5 Oct

13 -18 Feb

28 Feb – 2 March

— Conversation within this topic is negative. 

— Volume over the past few days has 

surpassed peaks on April 7 - stories 

about New Zealanders’ ‘flocking to the 

beach’ around the country & July 8 - a 

man with COVID temporarily left MIQ to 

visit Countdown. 

Total sentiment

compliance

conversation:

28 Feb – 2 March
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E X P L O R I N G  C O N V E R S A T I O N :  T E A M  O F  5  

M I L L I O N
14

23 Feb – 10 June

12 Aug – 5 Oct

13 -15 Feb

Conversation in ‘Team of 5 Million’ has increased beyond what we 
saw earlier in February as more people are motivated to encourage 
others to follow the rules. 

The category ‘Team of 5 Million’ captures 

expressions of encouragement from the 

public calling others to rally together, 

comply with the rules and cheerleading 

the cause.

‘Team of 5 Million’ category Feb 1, 2020 – March 2, 2021

28 Feb – 2 March
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O W N E D  C H A N N E L S

FAQs 
March 2 - 8, 2021

— Why do we still have cases from people 

arriving from overseas – don’t you need a 

negative test before boarding a flight?

— Is there anyone currently in hospital with 

covid?

— What is the CT value?

— Why do you say it is a ‘border related’ 

case? Was it caught at the border or not?

— Will healthcare workers and their families 

be next in line for the vaccine?

— When can we expect vaccine roll out to 

the general public?

— Which vaccine has been ordered for those 

who cannot have the Pfizer one? Like my 

son who has anaphylaxis.

— How many people have been vaccinated 

to date and how many have had an 

adverse reaction of any kind if any?

— Will the Kmart and other contacts be re-

tested? I read the virus on occasion 

incubates for over 20 days.

— How long should one expect to wait for 

test results in Tauranga?

— If we have to leave the country and require 

a negative test from the destination 

government, where can we get this test at 

a reasonable rate?

— When will the next alert level change be 

decided?

— Does the 10 max per table/booking still 

apply? We have been making sure to keep 

to the rules but experiencing pushback 

from some customers. 

— Is construction work allowed during level 

3?

— Are you allowed your cleaner in Level 3?

CASES (13%) TESTING (9%)ALERT LEVELS (21%) VACCINE (17%)

SUMMARY: People have questions about Alert Level rules and the changing of levels. 

There are questions about New Zealand’s vaccine roll out and the types of vaccines 

available. New Zealanders have questions regarding active cases and terminology. 

People are asking about getting a test, the wait time for test results and how often cases 

are being tested. 
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Conversation on UAC19 Facebook page
2 – 8 March, 2021

Safety

This conversation indicates a call for safety for 

the nation, and a need to maintain vigilance.

Dobbing, complying, concern, #stayhomeNZ, 

asking for guidelines on social distancing and 

operating safely. 

Health

This conversation expresses a need for more 

support around general health and individuals’ 

wellbeing. Mental health, mentions of abuse, 

violence, concern about suicide.

Households

This category expresses the needs of New 

Zealanders to maintain a happy and healthy 

household and home. Includes custody queries, 

heating and appliance queries, caring for people 

in your household. 

Medical / testing (overlap with Safety)

This conversation is a subcategory of ‘Safety’ 

but expresses calls for specific guidance and 

information. Queries and seeking guidance about 

testing, symptoms and cures. 

Leisure (overlap with Auto  

New Zealanders’ are expressing their need 

for leisure activities. Seeking guidance on 

leisure activities including surfing, fishing, 

boating and more recently team sports.

Personal finance

This conversation consists of concerns about 

financial needs. Commentary and questions 

around individual’s financial stability. Wage 

subsidy guidance.  

Business support

This category is a more general conversation 

about the economy and business-owners 

expressing a need for more governmental 

support. Talk about the economy, and support 

for businesses.

Autonomy

This conversation illustrates New 

Zealanders’ need for freedom and autonomy. 

Restrictions on way of life. Travel and border 

restrictions. Questions and comments about 

what is permissible at different Alert Levels and 

what the timeframe for shifts might be. 

O W N E D  C H A N N E L S

Average vol. on page Average posts on page 

per day

Highest vol. on page

L4 (March 25 – April 28) 904 March 25

L3 (April 29 – May 14) 697 May 11

L2 (May 15 – June 10) 349 Jun 8

L3 (August 12 – 31) 1,596 Aug 12

Time Total vol. on 

page

Average posts per 

day

Highest vol.

Date range: March 2 - 8 7,525 456 March 8

CATEGORIES OVERTIME

CHART: WEEK TOTALS
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

Negative sentiment decreased across all 

categories apart from ‘Contact Tracing’ 

which became more negative and ‘Virus’ 

which remained generally stable, with a 

slight increase in positive sentiment.  

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

Comparing current week (2 – 8 March) & previous week (23 Feb – 1 March 2021)   
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E X P L O R I N G  C O N V E R S A T I O N :  V A C C I N E S 12

Conversation about vaccines has increased sharply in 2021 and is at its highest 
since February 2020. Sentiment is generally between 40 – 50% negative and 
reflects debate between anti-vaxx and vaxx advocate views.

Vaccine – related conversation on social media in New Zealand Feb 2020 – March 8, 

2021 
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E X P L O R I N G  C O N V E R S A T I O N :  

V A C C I N E S
13

Total dataset Feb 
2020 – March 8, 
2021

Volume: 430,000 

Posts/comments of Facebook, 

Twitter, Reddit, blogs, forums in 

New Zealand.

Current week 
March 2 – 8, 2021

Volume: 20,000 

Posts/comments of Facebook, 

Twitter, Reddit, blogs, forums in 

New Zealand.
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O W N E D  C H A N N E L S

FAQs 
March 9 – 15, 2021

— When is the free travel to NZ for Niue?

— When will the borders be open to Tonga?

— Any plan for Australians to come to NZ 

quarantine free? 

— Why can’t we go to Niue as well?

— When is the decision being made on 

Auckland moving to Alert Level 1?

— Have the government announced when 

they will review the current level for 

Auckland?

— Any news or updates on when Auckland 

might drop to Level 1?

— How many active community cases do we 

have please? 

— Can you explain the distinction of a 

“historical” case – what does that mean?

— How are the two people admitted into 

hospital couple of weeks back due to 

COVID?

— What is the government offering for people 

who are unable to tolerate the vaccine?

— What about 16-year-olds and under?

— How long will it take for all New Zealanders 

to be vaccinated?

— Will there be a national database of those 

New Zealanders who have received the 

vaccine?

TRAVEL (14%) CASES (5%)VACCINE (35%) ALERT LEVELS (22%)

SUMMARY: People have questions about the government’s vaccine rollout. People are 

wanting to know when the decision will be made to move Auckland to Alert Level 1. 

There are also questions about international travel and travel bubbles. People are asking 

about case numbers and definitions. 
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Category Definitions
We access data through keyword queries. 

We update these queries as the language 

used to describe a topic or theme 

evolves. In this report, keywords have 

been updated to align with changes in 

conversation we’ve observed.

Business & consumers

The impact COVID-19 has had on how 

businesses operate and how consumers’ 

behaviour has adjusted to ensure retail / 

hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement 

and stories about how infringement is dealt 

with.

Domestic violence

How are we discussing family violence and 

abuse. How are the domestic violence services, 

agencies and wider community responding 

during this period. 

Environmental issues

How are we talking about environmental issues 

including pollution, sustainability/waste and 

water preservation during this time.

#NZPOL Decisions

The nation’s response to and perception of 

New Zealand’s leadership and decisions 

surrounding the response to COVID-19.

Team of five million / Unite against virus 

Encouraging the nation to rally together, 

comply with the rules and cheerleading the 

cause.

Way of life

The impact COVID-19 has had on New 

Zealanders' everyday life, including remote 

working and schools, socialising, and changes 

that people have made to adapt to life in the 

pandemic.

M E A S U R I N G  C A T E G O R I E S  O F  C O N V E R S A T I O N

S O C I A L  C O N V E R S A T I O N  C A T E G O R I E S  O V E R  A  W E E K

Data source: public Facebook pages, Twitter,  blogs, 

forums, Reddit in New Zealand. 

Economy

Conversations New Zealanders are having 

about the economy, economic decisions and 

upcoming recession and recovery. 

Contact tracing

What conversations are New Zealanders having 

about contact tracing and the use of apps and 

other contact tracing methods. 

Virus

This conversation looks at the virus itself. This 

may include discussion about vaccination, 

medical response, health advice, symptoms of 

COVID-19 and number of cases/deaths in New 

Zealand and globally.

Mental health

What conversations are New Zealanders having 

about their own mental health and that of their 

families and communities. What support is 

being offered and how are people coping and 

what are their stresses/anxieties.

Timeframe

Discussion about how long it will take before 

Alert Level restrictions are lifted or when life 

returns to normal.

Financial stability 

The impact COVID-19 is having personally on 

New Zealanders in relation to their employment 

situations and personal and/or business 

finances. 
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C A T E G O R Y  O F  C O N V E R S A T I O N :  

B R E A K D O W N  &  G R O W T H

Category change: week on week

Total volume of conversation:

March 9 – 15: 458,928

March 2 – 8: 537,798

Feb 23 – 1 March: 502,709

Category breakdown excludes data that has not 

been classified. This data contains posts and 

comments outside our key word query for 

example tagging friends, one-word responses 

and so on.

Data source: public Facebook pages, Twitter,  

blogs, forums, Reddit in New Zealand. 

Categories current week (9 – 15 March) benchmarked against previous week (2 – 8 March)   
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C A T E G O R Y  S E N T I M E N T

Net sentiment of each category per week. 

Negative sentiment decreased across all 

categories apart from ‘Domestic Violence’ 

and ‘Mental Health’ which became more 

negative. 

Data source: public Facebook pages, 

Twitter, blogs, forums, Reddit in New 

Zealand. 

Comparing current week (9 - 15 March) & previous week (2 – 8 March)   
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