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Proactive Release

The following documents have been proactively released by the Department of the Prime
Minister and Cabinet (DPMC):

Annalect Social Media Listening Reports (April 2020 — April 2022)

Early in New Zealand’s pandemic response, a critical need was identified to understand how
information provided about COVID-19 was being received and understood by the public.
Public communications about the pandemic had to be effective to ensure that New Zealanders
were able to comply with legal requirements and guidance on COVID-19 in order to stop the
spread of the virus.

To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or
timely to build it in-house. Therefore, external providers were sought. Commissioning this
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.

Organisations, including government departments, have monitored social media for many
years in order to improve the quality of information they provide to the public

As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be
agile and adapt communications to address information gaps and the questions and concerns
of New Zealanders about the COVID-19 response.

The analysis compiled by Annalect helped measure the effectiveness of the Unite Against
COVID-19 communications and public information campaign as it sought to keep New
Zealanders informed through the different phases of the response. It enabled the COVID-19
Group to identify if there were gaps in public understanding about restrictions and public health
guidelines, and develop tailored communications to address those gaps.

The analysis also provided valuable insights into the impact of pandemic restrictions, New
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health
behaviours. In this sense, the insights have been important in ensuring the safety of our
communities and maintaining the public trust that is required for an effective response to
COVID-19. Robust and easily understood public health information has been a key pillar of
New Zealand’s success in responding effectively to COVID-19.

In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe
prominent themes regarding the COVID-19 Response, analysing social and digital news
content on public channels in New Zealand.

The reports provided mostly high-level insights into topics of conversation around COVID-19
online. This includes the volume of social conversation around a given topic and the sentiment
of that conversation and how that sentiment changed over time. Annalect also provided
analysis and commentary on the most prominent issue(s) of the week — for example, if there
was an Alert Level change, they would analyse conversation around this. This analysis was a
useful window into the impact of the virus and pandemic restrictions on New Zealanders.



The reports were refined and adjusted over time to reflect the changing language, landscape
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect.
This included the occasional updating of the topics being tracked (for example, introducing
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand).

The social conversations that were analysed by Annalect came from two sources. The first
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH)
social media channels, and the second was from content posted publicly elsewhere online,
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible
engagement with other government pages, such as those of Te Puni Kokiri and the Ministry
for Pacific Peoples, in order to understand the questions and concerns of different
audiences.

The data analysed from UAC social media channels was, in large part, from publicly visible
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided
a ‘Frequently asked questions’ report, summarising the most asked questions about the
pandemic and the response online, which included an analysis of questions sent to UAC social
media channels via direct messages. This was to understand what gaps in public
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC.

During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021,
analysis of direct messages was also performed on MoH channels for the same reason it was
on UAC channels, specifically for the vaccine rollout.

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis
Management Centre and then DPMC used for managing its social media accounts. Annalect
were able to generate reports from the system’s reporting dashboard to review sentiment and
themes from comments and messages being received on the Unite Against COVID-19 and
Ministry of Health social media channels.

Annalect summarised the most frequently asked questions, and gave examples of these
guestions and others which highlighted prominent themes or issues important to the overall
response. The analysis of these direct messages to government websites looked at overall
themes as a guide on which areas of public health information needed strengthening or
clarifying

At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review
private conversations or messages between members of the public — nor would we have
sought access or have means of accessing that information as part of our remit to provide
high quality public health information about COVID-19 to New Zealanders.

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media
channels could have been clearer that communications received may be used for reporting
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels.

In places in the reports, screenshot examples of public-facing comments from social media
users were provided by Annalect in order to provide context around the data and the themes
that were being observed. Good practice required usernames to be redacted, and in later
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of
the reports, which involved refining of the design of the reports and introducing further privacy



measures. Otherwise, Annalect took steps to ensure that all data in the reports was
anonymised before it was provided to DPMC.

In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts.
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws
when analysing and handling information found in the public domain or through direct
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this
work, and OMD/Annalect have their own company-wide non-disclosure agreement that
covered this work.

In their effort to support the Unite Against COVID-19 campaign by providing analysis of
conversation online about the pandemic, Annalect made judgement calls as to what to
provide in the reports, proactively including information they believed would be useful for
officials to know.

In a small number of reports, Annalect included information not directly relevant to the
COVID-19 response. On occasion, this included information about politicians and political
parties. Information not useful to the COVID-19 response was disregarded and Annalect did
not track the social media profiles of politicians or political parties for DPMC.

It may also be noted that the names of politicians and political parties sometimes appear
highlighted in the reports. This is because they are listed in the base search query that
Annalect uses when analysing issues and topics around COVID-19, and they happen to come
up, from time to time, in the examples of conversations they provide in the reports. Annalect
did not track mentions of these names for DPMC.

It is important to note the primary use of the reports was internal, informing the COVID-19
Group’s communications approach. A summary of overall themes and observations were
sometimes included in external updates and in policy documents, but the reports were not
provided to Ministers’ offices in full.

As it approached two years since the reports were originally commissioned, DPMC undertook
a review of the reports and whether they were still required for the next phase of the pandemic
response. The reports were discontinued in April 2022, as the insights they provided were
considered to no longer be required as we moved to long-term management of the virus. In
total, 231 reports were received between April 2020 to April 2022. The total cost of these
reports was $261,974.

Some parts of this information release would not be appropriate to release in full and, if
requested, would be withheld under the Official Information Act 1982 (the Act). The information
that has been withheld from this document has been withheld under section 9(2)(a) of the Act,
to protect the privacy of individuals. No public interest has been identified that would outweigh
the reasons for withholding this information.
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

FAQs: Vaccine related queries were 66% of the total FAQs to
UAC19 owned channels (total 324). People were seeking information
around the logistiesof booking an appointment for their COVID-19
vaccine, what'side-effects should they be wary of and had questions
around which.group they or their household members are part of.
Travelsrelated questions made up 26% with queries from Australians
and New Zealanders surrounding pauses to traveling too/from Perth
or Sydney.

Conversation analysis:

Some New Zealanders are talking about the vaccine as a device that
opens up the possibility of overseas travel. Comments indicate those
who have the resources and desire to travel see the vaccine as
protection for themselves and their families. The motivation is more
individual rather than collective.



ANNALECT SOCIAL ANALYTICS 3

1. FAQS
Wh at,s i n th is Identifying frequently asked questions and conversation
from users on Unite Against COVID-19 owned channels
re po rt : 2. Measuring Categories of Conversation

Identifying New Zealanders’ key concerns and monitoring
shifts in sentiment and emotion.

3. Understanding Conversation

New Zealanders’ attitudes towards the COVID-19 vaccine,
how we are discussing vaccines on public social media.

COVID-19 Awareness Study / Confidential / Annalect 2021



FAQ OWNED CHANNELS

FAQs May 4 - 9, 2021 (6-day period)

Total questions: 324

VACCINE (66%) see subthemes below

Access / How 76: Logistics, wait times,
appointments, booking errors.

Risk / Side-effects 24: Can | have
information on? What reported side-
effects exist?

Access / Group 22: Which group am |
in? I'm in group 1/ a border worker
should/can the members of my
household get vaccinated also? When
will group x/y/z have their turn?
Access / Policy 16: audience x should
be prioritiesd over x.

UAC19 comms focused 14: | can’t see
the subtitles, can we use the clip, why
am | seeing this?

COVID-19 Awareness Study / Confidential / Annalect 2021

Effectiveness 10: Is it 95% effective
against all variants/strains? How do you
define ‘immunity’ if the vaxx doesn’t stop
you from getting it? How long does it
last?

Risk Medical 4: | have x, is it safe for
me?

Flu shot 4: When can | have my flu shot
if 've had my COVID. How to prioritise?

Access/ Travel 4: Can | apply for an
early vaccine if | intend to travel?
Misinformation/Scams 3: | have
received pamphlet, email, text is it legit?
Risk Pregnancy 2: Is there?

Other: What happens'ifd deeline, how
can | signup to help the vaxx effort?

TRAVEL (26%)

Can/when gan | travél to/from
Perth/Sydney?

Can you transit though Sydney?
Can/whengouitravel to/from NSW?

<Do travelers®from high-risk countries
need to bervaccinated before coming to
NZ?2
Can I'travel to the Cook Islands if I’'m not
an NZ citizen?

< Can NZ Citizens return home from

India?

Unite
against
COVID-19

OTHER CATEGORIES (All < 4%)

CASES (3%) | can’t find the locations of
interest of the Christchurch/Sydney
case.

NZ COVID Tracer App (<1%) Can
business be asked to refresh their QR
codes.

BORDER CONTROLS (<1%) Why can
the NZ cricketers return from India when
all others can not?

SUMMARY: Vaccine related queries were 66% of the total FAQs to UAC19
owned channels (total 324). People were seeking information around the
logistics of booking an appointment for their COVID vaccine, what side-effects
should they be wary of and had questions around which group they or their
household members are part of. Travel related questions made up 26% with
queries from Australians and New Zealanders surrounding pauses to traveling

too/from Perth or Sydney.



Analysts have segmented social
conversation into categories that
reflect New Zealanders’ attitudes
towards the COVID-19 vaccine.

There are also included categories
that capture more general “interest”
content e.g. conversation about the
international roll out of a vaccine,
performance of specific vaccines
and so forth. These categories often
contain shared international news
and retweeted international content.

Method: Conversation is gathered
initially via a key word query. It is
segmented and automated using
natural language processing &
statistical pattern recognition

COVID-19 Awareness Study / Confidential / Annalect 2021

AL SEGMENT
N

Vaccine conversation (attitudinal categories) 1 April - 9 May, 2021. Public soc%@tion in New Zealand

| APR IAPR S5APR TAPR 3 APR 11 APR 13 15 APR 17 APR 13 APR 21 APR 23APR 25 APR 27 APR 29 APR TMAY aMay SMAY T MAY IMAa

\ 4

Categories
@ Roll out discussion @ Vaxx develop da valnews @ Enablingchange @ Vaxxadvocate @ Local & International Politics @ Conspiracy & misinformation @ Negative access

@ Positive access

1 Vaxx sceptics

Vaxx advocate
Advocating for New Zealanders to have the
vaccine.

Roll out and planning dis€ussi
Hesitancy or distrustful of the vaccine.

Conspiracy and misinformation
Enabling change Anti-vaxx and conspiracy theories.
Future focused discussion about what a

vaccinated population will enable.

national focus.

Tends to h
ternational and local

ation about how governments are
g with the vaccine.

How the vaccine roI@ ssing.
Development r al of the vaccine.
[}
Negative access stories
Barriers and blockers to accessing the

vaccine, having a negative experience of
vaccination.

Positive Access stories
The ease and accessibility of getting vaccinated,
having a positive experience of vaccination.



CATEGORY BENCHMARK:

Total volume of conversation:
May 3 -9, 2021: 18,204
April 26 — May 2: 13,561

Note: Volumes are indicative only as
they are based on vaccine-related
keywords, however changes will be
representative of larger trends.

COVID-19 Awareness Study / Confidential / Annalect 2021

WEEK ON

W E E K

Categories current week (May 3-9) benchmarked against previous week (April 2)

Benchma

Roll out discussion

W 5
W’A “4

Enabling change A55%

Vaxx development and approval news

Vaxx advocate A78%
Local & International Politics I B . v
Conspiracy & misinformation i A26%
7 7
. K
A88%
7
itive access | 498%
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Conversation
summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

Analysts looked into the ‘Enabling Change’ category over the last
fortnight (26 April — 9 May 2021) to try and understand how New
Zealanders are currently discussing the future and what the COVID
vaccine means personally and collectively.

Content within this category is varied and is driven by news
announcements, international developments and UAC-owned activity.

Ten percent of content in ‘Enabling change’ category is around how a
COVID vaccine will enable travel. Comments indicate those who have
the resources and desire to travel see the vaccine as protection for
themselves and their families.

Currently there are little conversation that considers how New Zealand’s
level of immunity will determine how New Zealanders can interact with
the rest of the world.



EXPLORING

Ten percent of conversation focuses on how the vaccination
individual travel and peoples’ travelling desires.

A current theme in this category is how
vaccination will open the possibility of
overseas travel (10% of conversation).

Those people within New Zealand who
have the means or desire to travel see
vaccination as a tool to enable this.

The goal of travel could be seen to be filling
an immediate treat or need rather than
making any reference to what a post-covid
future could or will look like for New
Zealand collectively.

COVID-19 Awareness Study / Confidential / Annalect 2021

CONVERSATION:

ENABLING

Mention Volume

CHANGE

nable

Expressing focus on individual travel s that vaccination will be key

elling overseas

| would like to travel to see my family
so this is very important to me For others who just want
to stay put good for you,don't have the vaccination and
stay home as other countries won't want you

not going to travel without a vaccine,

Not sure about MIQ. | assume when we're deemed to
have reached herd immunity we'll open back up. Just not
sure what % of the population that will be and whether
we'll be able to reach that by the end of the year.

6:00 PM - May 6 2021 @

L] ”

Good call, the risk to our Pacific neighbours is still high. As
much as we are itching to travel, we'll wait till fully
vaccinated too

May 09, 2021 08:47:55 AM

person in 3 position where they can take the|vacdne should. Not only
it protect them, it would more importantly help to protect others, for example those who ¢
for medical reasons take the vaccine . It's just sefish not too. Plus when the majority of us arg
vaccinated and the worlds borders open it will make it safer to travel. And I want to travel.

Apr 26, 2021 07:17:52 AM

Waiting patiently for mine T have 2 reasons to get it 1,to prots ran
be|vacanation|yet 2, I want to travel

they can't

Volume of conversation about travel , 1 January - 9 May 2021. Tool: BCR

) 2
150 \

100

28 Dec 4 Jan 11Jan 18 Jan 25Jan 1 Feb 8Feb 15Feb 22Feb 1 Mar 8 Mar 15 Mar 22 Mar 29 Mar S Apr 12 Apr

19 Apr

26 Apr 3 May 10 May
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EXPLORING

Some future-focused conversation considers what colle

CONVERSATION:

ENABLING CHANGE

means for New Zealand.

Some are discussing what impact the
vaccine will make when New Zealand
loosens its border controls.

These ideas engage with the idea of
necessary herd immunity as they
anticipate the pandemic continuing
internationally. However. there is
currently low volume in this theme.

COVID-19 Awareness Study / Confidential / Annalect 2021

What could an open border mean for NZ
while the pandemic continues
Internationally?

Border is still closed guys. Pandemic response can only be
judged once the border is back open. You've climbed onto
the roof but unfortunately a cheeky boy has stolen your
ladder. Nytimes saying today herd immunity not
achievable

This seems a bit dramatic but | think you are rig
Hospitals could be busy. Once our border opgns is
a-coming to our shores becoz | reckon we willbe

way before most of the world is v*ina d.
4:40 PM - May 9, 2021

/™ The govt should have &dﬂ; roll out
/ before opening the barders.
L}

mmunity

Some vaxx-sceptics are ¢
refusal of the vacci

0

ned that the
use division.

Concern that re
ongoing re s

ccine will have
opportunities e.g. ‘no
t those who refuse will be

omes with marxist restrictions, such as no jab no job
d soon, no jab no travel, but wait theres more..no jab
school and no jab no benefit.the writing is on the

They have said that there is no evidence that it
stops transmission. So many people want to take the
|vaccine |so that we can "go back to normal” its just not
going to happen but by the time the population finds that
out they will have already had the jab and ostracized
people that don't want it. I'm all for those that want to
take it but...

annalect
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Unite Against COVID-19;
FAQs Analysis

May 10 - 16, 2021

New Zealand

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19 and Ministry of Health:

People wereyseekingiinformation around the logistics of vaccine
appointments, wondering what the risks of vaccination are for
certain groups.and what side-effects they should be wary of. People
were also asking about MIQ including cost, insurance and the
numberofipeople currently in managed isolation.

Partner and organic:

There were very few COVID-19 related questions on Te Puni Kokiri
and Ministry for Pacific Peoples pages. These are currently not
boosted. Questions to public social media sources focus on vaccine
safety and weighing up the perceived risk of the vaccine versus its
perceived effectiveness.



FAQ: UAC AND MOH OWNED CHANNELS

FAQs UAC and MoH combined - 344 questions
May 10-16, 2021

VACCINE (85%) see subthemes below

Unite
against
COVID-19

MINISTRY OF

/D HEALTH

MANATU HAUORA

MANAGED ISOLATION (3%) OTHER CATEGORIES

Vaccine roll-out (153): How do | book /
where do | / why can’t I / what group am
/ when will | be contacted / how long will
it take.

Vaccine risk (38): What’s the advice
forlis it safe for xyz medical
conditions/pregnancy.

Vaccine side-effects (30): What are the
long-term/do we know the/how many
incidents of.

Vaccine effectiveness (24): How long
will it be effective / what does 95%
protected mean / does the vaccine
prevent you from getting COVID-
19/transmitting the virus.

Vaccine safety & approval: (23): What
does provisional consent by MedSafe
NZ mean / is it FDA approved.

Vaccine misinformation (15): Why are
docs/microbiologists who oppose
vaccine not allowed media time.
Vaccine & flu shots (4): Can flu and
COVID-vaccine be delivered in same
appointment.

Vaccine international commentary (4):
Why has my mum had a dead arm fon2
months after receiving the vaccine indJK
/ How many people globally have had
adverse vaccine reactions.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Can anyone name insurance companies
that cover Government imposed MIQ
costs if there,is‘an outbreak when
travelling?
How manyapeople are in MIQ currently?
~When“aperson tests positive and is put
inte, managed isolation what type of
medieal treatment do they receive?

For NZ returnees do they have to pay for

their isolation costs?

TRAVEL (2%) | am flying from Perth to
NZ next week — can you please tell me if
there is anything | need to do or know
for my travels?

CASES (<2%) Was there an update
today?

TESTING (<2%) Is it possible to request
an antibody test for COVID?

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Vaccine-related queries were 85% of the total FAQs to the
combined UAC19 and Ministry of Health owned channels (total 344). People
were seeking information around the logistics of vaccine appointments,
wondering what the risks of vaccination are for certain groups and what side-
effects they should be wary of. Managed isolated-related questions made up
3% with people asking about cost, insurance and number of people currently in

MiQ.



FAQ: PARTNER &

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions within this period (0%)

Note: TPK posted one COVID related

piece of content to their Facebook wall.

This generated no comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook wall only.

ORGANIC

3 Pacific
Peoples

No questions within this period (0%)

Note: MPP posted one COVID
related piece of content to their
Facebook wall which resulted in one
comment. (Next week will include
more posts).

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Organic conversation Public Social
media NZ

Vaccine side-effects (22%)
Vaccine safety & approval (16%)
Vaccine effectiveness (16%)
Vaccinegrollout (8%)
Vaccine misinformation (6%)

¢ #NZPOL (6%)

< Vaccine risk (5%)

<= Other: Alert Levels, Immigration/border

controls, Virus, Economy.

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in New
Zealand (Facebook community and news
pages, Reddit, Twitter, blogs and forums). A
COVID19 filter was then applied to the data
set.

Partner and organic FAQ summary

A lack of conversation in general on
COVID-related posts to the TPK and MPP
pages is likely because these posts are
currently unpaid (not boosted). However,
there may also be some hesitancy to voice
questions on social media by their
audiences.

Questions to public social media sources
(e.g., news sites) are often conversational
or argumentative. Comments focus on
vaccine safety and weighing up the
perceived risk of the vaccine versus its
perceived effectiveness.
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Unite Against COVID-19;
FAQs Analysis

May 17 - 23, 2021

New Zealand

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

People were seekingdnformation around the logistics of vaccine appointments,
the effectivenessyofthesvaccine and access regarding groups. Case-related
questions had people asking about number of cases and hospital admissions.

Ministry.of Health:

People were seeking information around vaccine appointment logistics and
asking about different aspects of the rollout. People were asking about testing
methods and results.

Partner and organic:

There were very few COVID-19 related questions on Te Puni Kokiri and Ministry
for Pacific Peoples pages. These are currently not boosted. Questions to public
social media sources focus on vaccine safety/approval in relation to the urgent
legislation passed recently in Parliament as well as the perceived effectiveness
of the vaccine.



FAQ: UAC OWNED CHANNELS

FAQs UAC - 319 questions
May 17 — 23, 2021

VACCINE (74%) see subthemes below

Unite
against
COVID-19

CASES (4%) OTHER CATEGORIES

Vaccine access (logistics): 79/236
(When will/do I/we/town/city get / who do
I/we contact / how do | book / where do |
go / why haven’t I/we been contacted /
got an email/text

Vaccine effectiveness: 34/236 (Do |
have to do MIQ if vaccinated / evidence
for decreased transmission / how long
effective for / how often will need
vaccination)

Vaccine access (group): 29/236 (What
group am l/we in / who is in Group X /am
in Group X and waiting to hear / why
frontline not vaccinated yet / in Group X
can | turn up with no appointment)
Vaccine safety & approval: 23/236
(Tested on animals / is it 100% safe / is it
fully approved / Pfizer trial / what is
provisional consent)

Vaccine roll-out (policy): 23/236 (will
NZ have other vaccine brands / vaccine
card/certificate / Can | get vaccinated
early due to xyz / are NZ giving vaccine
to other countries)

Vaccine risk (medical): 19/236 (what
about xyz condition or medication risk)
Vaccine side-effects: 15/236 (what
have been the / what are long-term / any
adverse reactions)

Vaccine roll-out (progress): 12/236
(vaccine summary / why so slow /
running true to date / when will 'be
completed / what percentage,of total
population in each DHB had)

Vaccine & flu shot: 2/236 (what is
recommendation with COVID’/ why flu +
COVID vaccines so slow o roll out)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Where did the six newases come
from?

How many*€ases)are in hospital?
Why,do werstill have positive cases at
the border?

“Why is it'that only the total cumulative
number of confirmed cases is being
reported to WHO and not the total
cumulative number of cases?

TESTING (3%) What is a weak positive?
/ what cycle are PCR tests set at / if you
can test for it in water why can’t test for
it in saliva?

TRAVEL (2%) Is the travel bubble still
open / are aircrafts contained within the
bubble / can you travel from Aus to NZ
and then Cook Islands without
quarantine?

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Vaccine-related queries were 74% of the total FAQs to the UAC19
owned channels during this time period (total 319 questions). People were
seeking information around the logistics of vaccine appointments, the
effectiveness of the vaccine and access regarding groups. Case-related
questions made up 4% with people asking about number of cases and hospital

admissions.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 38 questions
May 17 — 23, 2021

VACCINE (66%) see subthemes below

MINISTRY OF

:, HEALTH

TESTING (5%) OTHER CATEGORIES

Vaccine access (logistics): 8/25 (Why
haven’t I/we heard / why so hard to find
out / Can/when will I/ how long second
vaccine after first)

Vaccine roll-out (policy): 3/25 (Will we
have a Vaccine certificate / how get hold
of Data Monitoring Committee reports)

Vaccine side-effects 2/25 (what are
the)

Vaccine safety & approval: 1/25 (is this
legal or do we need one more urgent
law change)

Vaccine access (group) 1/25 (How do |
find out)

Can you confirm that the PCR test
threshold value beingused in NZ is still
currently 40xandyhas not changed?

What happened to the 10 people that got
through the,borders without COVID
testing?

NZ COVID Tracer app (2%) Is it
compulsory for visitors from Australia to
use the COVID tracer app while they are
in NZ?

All other categories are non-COVID-
19/vaccine related.

Vaccine misinformation 4/25
(spreading lies / cover-up / pamphlets in
letter box)

Vaccine risk (medical): 3/25 (What is
the risk for xyz medication/condition)
Vaccine effectiveness: 3/25 (Why do
vaccinated people need to do MIQ / will
vaccine be a yearly thing)

Methodology & data coverage: Data is pulled from community management tools and
includes private and public posts.

SUMMARY: Vaccine-related queries were 66% of the total FAQs to the MOH
owned channels during this time period (total 38 questions). People were
seeking information around the logistics of vaccine appointments and asking
about different aspects of the roll-out. Testing-related questions made up 5%
with people asking about the testing methods and results.
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FAQ: PARTNER &

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No question within this period

Note: TPK posted 2 COVID-19 related
pieces of content to their Facebook
walls. These generated no comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook walls only.

ORGANIC

3 Pacific
Peoples

1 question within this period

Vaccine access (1/1) Does this
explanation have different
languages? (in relation to a COVID-
19 vaccine educational video)

Note: MPP posted 23 COVID-19
related pieces of content to their
Facebook wall which resulted in 19
comments (mainly tagging others).

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.
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Organic conversation public social
media NZ

Vaccine effectivenessi(19%)
Vaccine safety & approval (19%)
Vaccine aceess/(logistics) (14%)
Vaccinegmisinformation (14%)
Vaccine & flu (9%)

« Vaccine rollout (policy) (4%)

< Vaccine side-effects (4%)

<= Vaccine rollout (progress) (4%)

Other: Virus, #NZPOL

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in New
Zealand (Facebook community and news
pages, Reddit, Twitter, blogs and forums). A
COVID19 filter was then applied to the data
set.

SUMMARY: Partner and organic FAQ

This week there is a lack of conversation
in general on COVID-related posts to the
TPK and MPP pages. This is likely
because these posts are currently
unpaid (not boosted).

Questions to public social media sources
(e.g., news sites) are often
conversational or argumentative.
Comments focus on vaccine safety &
approval in relation to the urgent
legislation passed recently in Parliament
as well as the perceived effectiveness of
the vaccine.
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

People were seekingdnformation around the logistics of vaccine appointments,
access for groups and,the effectiveness of the vaccine. Due to the paused travel
bubble with/Victeriay there were questions about travel logistics.

Ministry.of Health:

People were seeking information around the logistics of vaccine appointments
and asking about vaccine trials and effectiveness.

Partner and organic:

There were no COVID-19 related questions on Te Puni Kokiri and Ministry for
Pacific Peoples pages this week. These are currently not boosted. Questions to
public social media sources this week focused on the perceived effectiveness of
the vaccine and the progress of the rollout.



FAQ: UAC OWNED CHANNELS

FAQs UAC - 397 questions

May 24 - 30, 2021

VACCINE (51%) see subthemes below

Vaccine access (logistics): 61/204
(When will/can l/we/they / how
do/can/will I/my / where is/ can | go /
how will xyz be contacted / why has my
Xyz not received / why has xyz being
vaccinated and not xyz / how long
second after first jab)

Vaccine access (group): 28/204 (How
do we register if in group x / what are
the timeframes for group x / when does
group x vaccinations start)

Vaccine effectiveness: 26/204 (Will it
be yearly/how frequently / if vaccinated
will I/we have to do MIQ/ does vaccine
stop / how effective is / does it protect
against variants)

Vaccine roll-out (policy): 21/204 (When
are younger people getting / national
policy for dealing with surplus / why
supplying Pacific Islands with over 65s
here waiting / vaccination ID/certificate)

Vaccine roll-out (progress): 18/204
(Info on vaxx numbers/ why so slow /
how come now end of July)

Vaccine side-effects : 17/204 (What are
/ impact on menstrual cycle / did anyone
have first/second dose and feel xyz)
Vaccine safety & approval: 15/204
(how can you trust/ensure safety / where
was it tested / when does provisional
approval expire / Pfizer trial)

Vaccine misinformation: 12/204 (why
refer to vaccine when it isn’t / why
doctors censured / changes to DNA/
what are ingredients)

Vaccine risk (medical):/4/204 (What is
risk for xyz / can | still donate
plasma/blood if getivaccine)

Vaccine (politics):2/204 (has Jacinda
had her jab / why MPs under 65
prioritized ahead of over 65s)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

TRAVEL (33%)

Will | need ainegative COVID test if
transiting through*"Melbourne?
How cand prove I'haven’t been to
Melbourne?

4Is there any update on when the bubble
might be reopening?
Canyyou travel to/from
Sydney/Brisbane/Perth test/quarantine
free?

Unite
against
COVID-19

OTHER CATEGORIES

TESTING (4%) (Result time frame for
tests / any testing at Wellington
wastewater this week / how do you get
your covid test results)

CASES (2%) (What countries have these
people arrived from / how is a case
determined / what variants are
appearing at our border)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Vaccine-related queries were 51% of the total FAQs to the UAC19
owned channels during this time period (total 397 questions). People were
seeking information around the logistics of vaccine appointments, access for
groups and the effectiveness of the vaccine. Travel-related questions made up
33% with the majority wanting information about the paused travel bubble with

Victoria.



FAQ: MOH

FAQs MoH - 45 questions
May 24 - 30, 2021

VACCINE (71%) see subthemes below

OWNED CHANNELS

MINISTRY OF

:, HEALTH

TRAVEL (2%) OTHER CATEGORIES

Vaccine access (logistics): 8/32 (When
are they available in / where are they in /
how come xyz are getting / does it
matter when | get second jab)

Vaccine safety & approval: 5/32 (is it
still under trial / were Maori included in
initial trials / what changes will MRNA
make to our cells)

Vaccine effectiveness: 5/32 (How does
it stop the spread / will we need it
frequently / what’s point if it doesn’t stop
contracting/passing on COVID-19)
Vaccine access (group): 4/32 (when
are group x getting / what group are 70-
year-olds in / why are prisoners getting
vaccine before group 4)

Vaccine & flu shot: 3/32 (is it safe to get
both covid/flu shots)

Vaccine side-effects 2/32 (Why no
adverse events reporting since April 17 /
is there concern over number of
reported cases of anaphylactic shock
post vaccine)

Vaccine misinformation 2/32 (Define
COVID and where it was manufactured)
Vaccine roll-out (policy): 1/32 (Why are
seven douses being given per vial when
Pfizer says maximum of six)

Vaccine roll-out (progress): 1/32 (have
you got enough to complete
programme)

Vaccine risk (medical): 1/32 [siit ok to
get if you are breastfeeding?

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

We have just been in"Rarotonga and
now planning.en going to Australia. Do
we have torbe inlNZ for at least 14 days
before we fly'internationally again?

TESTING (2%) — My husband recently
returned from Melbourne. He was
refused at three practices due to being
asymptomatic. Where does he go to get
his test?

All other categories are non-COVID-
19/vaccine related.

Methodology & data coverage: Data is pulled from community management tools and
includes private and public posts.

SUMMARY: Vaccine-related queries were 71% of the total FAQs to the MOH
owned channels during this time period (total 45 questions). People were
seeking information around the logistics of vaccine appointments and asking
about vaccine trials and effectiveness.



FAQ: PARTNER &

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions within this period

Note: TPK posted 2 COVID-19 related
pieces of content to their Facebook
walls. These generated no comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook walls only.

ORGANIC

3 Pacific
Peoples

No questions within this period

Note: MPP posted 12 COVID-19
related pieces of content to their
Facebook wall which resulted in 31
comments (mainly tagging others or
emoji reactions).

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.
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Organic conversation public social
media NZ

Vaccine effectivenessi(18%)
Vaccine rollout (progress) (18%)
Vaccine rollout (policy) (15%)
Vaccinesside-effects (15%)
Vaccine access (logistics) (3%)
4 Vaccine misinformation (3%)
< Other: Virus, #NZPOL

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in
New Zealand (Facebook community and
news pages, Reddit, Twitter, blogs and
forums). A COVID19 filter was then applied
to the data set.

SUMMARY: Partner and organic FAQ

This week there continues to be a lack of
conversation in general on COVID-
related posts to the TPK and MPP pages.
This is likely because these posts are
currently unpaid (not boosted).

Questions to public social media sources
(e.g., news sites) are often
conversational or argumentative. This
week there was a focus on the perceived
effectiveness of the vaccine and the
progress of the rollout.
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Partner and organic:

The Ministry for Pacific Reoples posted seven COVID-19 related posts on its
Facebook wall this period. These posts continue to be positively received,
however eligitfew comments. There were no COVID-19 related posts on Te Puni

Kokirigages this week

Questions to public social media sources focused on the perceived
effectiveness of the vaccine and seeking information around the logistics of
vaccine appointments. As seen previously, the conversation is led by news and
has a fair number of arguments and misinformation.



FAQ: PARTNER & ORGANIC

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions within this period

Note: TPK did not post any COVID-
19 related posts during the time
period.

Methodology & data coverage: analysis
is based on public posts to Te Puni Kokiri

Facebook walls only.

3 Pacific
Peoples

No questions within this period

Note: MPP posted 7 COVID-19 related
posts to its Facebook page. Six of the
posts were received with likes and
some shares but no comments. The
video post ‘Episode 15 — Gagana
Samoa’ had many supportive
comments towards the sentiment and
production of the piece and one
concerned commenter stating that
trials end in 2023 and provided a link
to the NZPhvC to report adverse
reactions.

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.
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Organic conversation public social
media NZ

Vaccine effectivenessi(16%)
Vaccine agcess (logistics) (15%)
Vacécine misinformation (13%)
Vaccinesside-effects (8%)
Vaccine roll-out (progress) (7%)
« - Vaccine roll-out (policy) (2%)
< Vaccine risk (medical) (2%)

<= Other: #NZPOL, NZ COVID Tracer app,
Testing, Cases

Methodology & data coverage: Annalect
uses a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in
New Zealand (Facebook community and
news pages, Reddit, Twitter, blogs and
forums). A COVID19 filter was then applied
to the data set.

SUMMARY: Partner and Organic

MPP posted seven COVID related posts
on their Facebook wall this period. These
posts continue to be positively received,
however elicit few comments. There
were no COVID-19 related posts though
TPK page this week.

Organic — There was a focus on the
perceived effectiveness of the vaccine
and seeking information around the
logistics of vaccine appointments. As
seen previously, the conversation is led
by news and has a fair number of
arguments and misinformation.

* Please see methodology notes for each
data source.
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ANNALECT SOCIAL ANALYTICS

Unite Against COVID-19
s People were seekingdnformation around the logistics of vaccine appointments,

access for groups and,side effects. Due to the continued paused travel bubble
with Victoriaf'there were questions about returning home from

Summary:

Ministry of Health:

There were only 18 vaccine-related questions to the MoH page. People were
seeking information around the logistics of vaccine appointments and asking
about roll-out policies.
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FAQ: UAC

FAQs UAC - 364 questions
May 31 — June 6, 2021

VACCINE (48% of total FAQs) see subthemes below

OWNED CHANNELS

Unite
against
COVID-19

TRAVEL (38%) OTHER CATEGORIES

Vaccine access (logistics): 68/176
(When will/can | / how/where do | / what
do | need to do / why no mobile units /
what is the 0800 number / why can’t |
book in for second)

Vaccine access (group): 20/176 (what
group would xyz be in / | am group X
who do | contact / which group is on now
/ how/when will group X be contacted or
vaccinated)

Vaccine side-effects: 19/176 (Are
people advised to report adverse effects
to CARM / who do you contact about /
where is NZ info/figures / what are the)

Vaccine safety & approval: 14/176
(Pfizer trial / does vaccine have full
approval / why encouraging pregnant
women without safety info)

Vaccine effectiveness: 14/176 (Can
people with vaccine travel without MIQ /
will we need a booster / will we need one
every year)

Vaccine roll-out (policy): 13/176 (When
will there be more vaccination sites /
vaccine passport/card / how is allocation
to DHBs calculated)

Vaccine misinformation: 11/176 (How
many healthy people did it kill / how can
there be one source of truth / flyers)
Vaccine risk (medical): 7/176 (Risk if |
have xyz condition / will vaccinators
have access to recipient's medical
history for onsite vax risk assessment)

Vaccine roll-out (progress): 7/176
(Who set the targets / why are numbers
so low / what’s the holdup Awhy still
waiting)

Vaccine (politics): 2/176,(Why isn’t
Jacinda Ardern haying / when is Jacinda
going to vaccinate ‘herself and her
family)

Vaccine & flu shot:1/176 (How long
after final vaceination can | get my
normal flu shot)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

When can people startfflying back from

Melbourne?

When can we expect an update on the

extension,of the travel bubble pause?
<Can you please clarify the situation for

people who left Melbourne on xyz — can

they.return to NZ on a green flight?

For green flights we don’t need to do

quarantine?

CASES (2%) (Any cases yesterday / how
many of total cases have been from
Australia / is there an update today)

TESTING (2%) (What is testing rate
nowadays / which covid tests are
needed for departure / how does one
get a historical test / if no result after 48
hours does that mean it’s negative)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Vaccine-related queries were 48% of the total FAQs to the UAC19
owned channels during this time period (total 364 questions). People were
seeking information around the logistics of vaccine appointments, access for
groups and vaccine side effects. Travel-related questions made up 38% with
the majority wanting information about returning home from

Melbourne/Victoria.



FAQ: MOH OWNED

CHANNELS

FAQs MoH - 38 questions
May 31 — June 6, 2021

VACCINE (47%) see subthemes below

Vaccine access (logistics): 10/18 (Can |
get / When can | /is it time for / will | get
a knock on my door / how many days
after second vaccine can | go travel)
Vaccine roll-out (policy): 4/18 (How did
the guidelines re: giving the vaccine
come about / why would you need proof
of vaccination / what happened to the
AstraZeneca vaccines you bought / Did |
read in section 72 of Health Act you
could be fined or jailed for refusing test)
Vaccine misinformation: 1/18 (Are you
aware of these flyers being distributed)

Vaccine access (group): 1/18 (We are
group 3 and have compromised immune
when will)

Vaccine (politics): 1/18 (Has Jacinda
taken the vaccine herself)

Vaccine safety & approval: 1/18 (Has
MedSafe signed it off as safe for
pregnant women)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

MINISTRY OF

:, HEALTH

NZ COVID TRACER APP/QR CODES OTHER CATEGORIES
(13%)

How many daily users?

How many downloads/now out of the

team of 5million?

A businessaid because they have an
electronic booking system, they don’t
need @ QRycode. Is this right?

Does MOH want us all to have individual
codes for our homes?

VIRUS (5%) — (How does COVID-19
spread / Where did the virus originate
from)

TRAVEL (5%) — (Why are you not
interested in arrivals prior to 20 May /
have all arrivals from this period been
contacted)

IMMIGRATION/BORDER (5%) — (Any
review of travel from high-risk countries)

Methodology & data coverage: Data is pulled from community management tools and
includes private and public posts.

SUMMARY: Vaccine-related queries were 47% of the total FAQs to the MOH
owned channels during this time period (total 38 questions). People were
seeking information around the logistics of vaccine appointments and about
the roll-out.
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ANNALECT SOCIAL ANALYTICS 2

Unite Against COVID-19
FAQS Questions to UAC channelsncreased by 40% overall this week. 48% of total
questions related to eligibilityandtesting requirements for ‘Green Flights’
S u m m a ry u from Australia. Vacginetrelated questions focused on logistics. A significant
u proportion of these were from those in the over-65 group who are impatient

to receive their vaccines:

Ministry of Health

Questions inereased by 37% this week. The public were focused on the
progress of the national roll-out. People had questions about how safe the
vaecine,ls for pregnant people and when/how people over 65 will be
contacted.

Partners Te Puni Kokiri & Ministry for Pacific Peoples

Low levels of COVID-19 related conversation from the public appear on
these channels.

Organic

25% of questions in organic social media focused on potential side-effects
of the Covid-19 vaccine and 17% on the vaccine’s perceived effectiveness,
especially in regard to whether individuals will need to undergo MIQ once
fully vaccinated or when New Zealand might open their borders to
vaccinated non-residents.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



FAQ: UAC OWNED CHANNELS

FAQs UAC - 508 questions (total posts 5,752)

June 7 - 13, 2021

TRAVEL (48%)

Questions were around whether
individuals were eligible for a
number of ‘Green Flights’ from
Australia to NZ. People had
specific questions around
residency, transiting flights and
testing requirements of these
flights.

VACCINE (41% of total FAQs)
see subthemes below

Vaccine access (logistics) 77/211 (how /
what / when? Can | apply for an early
vaccine? | can’t get though, what are the wait
times?)

Vaccine safety and approval 32/211 (what’s
in it, how does it work, is it still being trialed,
how is it being monitored?)

Vaccine roll-out (progress) 28/211 (what
percentage of the population have had %z jabs;
what is the target, what is the timeline?)
Vaccine roll-out (policy) 20/211 (whyfonly
Pfizer, why/are Maori & Pacific people béing
prioritized, what is the policy around unused
vaccines, why aren’t over 65sbeing
prioritized?)

Vaccine side-effects 17/211(what / when /
how long before, how many people have been
hospitalized / diedbecause. of the vaccine?)
Vaccine effectiveness 16/211 (will | need an
annual boosterpwill | need to still wear face
coverings on public transport / undertake MIQ
if | have beenyvaccinated?)
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Vaccine access (group) 11/211 (what
group am |, mysparthAer is in group x can
| be vacginated when they are)
Vaccinerisk (medical) 7/211 (I have x
can | have the vaccine?)

Vaccine risk (pregnancy) 1/211 (should
| getia shot if I'm planning to get
pregnant?)

Vaccine & Flu shot 1/211 (how long
between?)

Unite
against
COVID-19

OTHER CATEGORIES

IMMIGRATION BORDER CONTROLS
(3%) (Are our borders closed, have they
opened to India again, when will NZ
receive vaccinated visitors from the US,
EU?)

CASES (2%) (what about the COVID
traces in the wastewater? How many
new cases at the border have been
vaccinated)

MASKS/FACECOVERINGS (2%) (how
do | apply for an exemption to wearing a
mask on public transport, where do |
report people not wearing masks on
public transport, are we still wearing
masks on public transport?)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Questions to UAC channels increased by 40% overall this week.
48% of total questions related to eligibility and testing requirements for ‘Green
Flights’ from Australia. Vaccine-related questions focused on logistics
(particularly from the over 65 group who are impatient to receive their
vaccines. However, there are still questions about safety and risk reflecting
continued vaccine hesitancy & misinformation.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 52 questions (total posts 1,383)
June 7 - 13, 2021

MINISTRY OF

:, HEALTH

VACCINE (47%) see subthemes below TRAVEL (4%) OTHER
Vaccine roll-out (progress) 10/44 Vaccine access (group) 5/44 (I’'m over Please advise on process for ‘Green TESTING (4%) — (How does COVID-19
(when will you start on the over 65 65 which group am |, | have x condition, Flights’ spread / Where did the virus originate
group, what % of the population have I’m in group 2 and no one has contacted from)
been immunized, what is the minimum me) HEALTH non COVID (4%)
target?) Vaccine effectiveness 5/44 (once I've MIQ (2%) — (why are there no places in x
Vaccine risk (pregnancy) 8/44 (how had both jabs will | need to wear month?)
certain are you it’s safe, when did they masks/MIQ, will it be an annual
do trials, where’s the data?) vaccination?)

Vaccine access (logistics) 7/44 (when/ Vaccine roll-out (policy) 3/44 (why
how / where can | get my jab, what is the  aren’t essential workers prioritized over

process to apply for an early other groups, are we throwing away
N, o
vacmr\atlor\ ?) vacmrles ?) Methodology & data coverage: Data is pulled from community management tools and
Vaccine side-effects 5/44 (what about Vaccine safety and approval 1/44 includes private and public posts.
long-term, what are they?) (please explain how the vaccine works)

SUMMARY: Questions to MOH channels increased by 37% this week. Vaccine-
related questions made up 44 of the total 52. The public were focused on the
progress of the national roll-out. People had questions about how safe is the
vaccine for pregnant people and when/how people over 65 will be contacted.
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FAQ: PARTNER &

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions within this period

Note: TPK posted one COVID-19 related
piece of content to their Facebook wall.
This post generated three (positive)
comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook walls only.

ORGANIC

3 Pacific
Peoples

No questions within this period

Note: MPP posted six COVID-19
related pieces of content to their
Facebook wall which resulted in
zero comments.

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.
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Organic conversation public social
media NZ

Vaccine side-effects (25%)
Vaccine effectiveness (17%)
Vaccine safety & approval (12%)
Vaccinegrollout (progress) (10%)
Vaccine misinformation (10%)

+ Vaccine access (logistics) (5%)

< Vaccine access (group) (1%)

<= Vaccine rollout (policy) (1%)

Other: Managed isolation,
border/immigration, alert levels

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in
New Zealand (Facebook community and
news pages, Reddit, Twitter, blogs and
forums). A COVID19 filter was then applied
to the data set.

SUMMARY: Partner and organic FAQ

This week there continues to be a lack of
conversation on COVID-related posts to
the TPK and MPP pages. This may be
because these posts are currently
unpaid (not boosted).

This week questions on organic social
media focused on potential side-effects
of the Covid-19 vaccine and the
vaccine’s perceived effectiveness
especially in regard to whether
individuals would need to undergo MIQ
once fully vaccinated or when New
Zealand might open their borders to
vaccinated non-residents.
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

Questions to UAC channels increased by 48% overall this week. 30% of total
questions were vaccine-relatedyfoeudsing on safety & approval, accessing
appointments and the effectiveness of the vaccine. Travel-related questions
(28%) were peopleaskingsspecific questions about the Australian travel
bubble.

Ministry of Health

Questionsito/MMOHchannels increased by 92% this week. Vaccine-related
questions made up 52% of total questions. The public were focused on the
logistics,of making a vaccine appointment. There were questions about the
safetyef the vaccine and why certain groups are being prioritized.

Partners Te Puni Kokiri & Ministry for Pacific Peoples

There was no COVID-19 related conversation from the public on these
channels this week.

Organic

18% of questions in organic social media focused on the vaccine’s
perceived effectiveness, in particularly around if being vaccinated reduces
transmission, effectiveness against the Delta variant or why individuals need
to undergo MIQ/isolate once fully vaccinated. People were also asking for
information about the Wellington case and travel between New Zealand and
Australia.



FAQ: UAC OWNED CHANNELS

FAQs UAC - 686 questions (total posts 13,412)

June 21 - 27, 2021

VACCINE (30%)
see subthemes below

Vaccine safety & approval 68/211 (What
studies have been undertaken for children /
what are the long-term effects / where are the
vaccines made / note: there are many
argumentative questions from anti-vaxxers
coded to this category)

Vaccine access (logistics) 43/211 (When can
and how to expect to get / when can get
second dose)

Vaccine effectiveness 32/211 (Does vaccine
prevent transmission / how long protected for
/ is vaccine effective against all variants / will it
be annual vaccination)

Vaccine roll-out (progress) 21/211 (Why
taking so long / why is xyz area so slow / when
is the launch date for online system)

Vaccine side-effects 18/211 (What are the /
where do you report a side effect / where can
we find out the side-effects)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Vaccine roll-out (policy) 12/211 (how
long should the break between jabs be /
can we have a vaccine card/certificate
for travel / why aren’t essential workers
being prioritized)

Vaccine access (group) 12/211 (What
happens to 12—-15-year-olds in Group 3/
when will be vaccination for Group 4/
can we have ours soon)

Vaccine risk (medical) 3/211 (What
happens if you have an issuewithxyz)
Vaccine risk (pregnancy) 2/211 (Is it
safe to get while pregnant orwhile
breastfeeding)

TRAVEL (28%)

People had'specific questions
aroundthevAustralian travel
bubble e.g., length of the pause,
testing requirements, which states
willlbe opened, if MIQ will be
needed.

Unite
against
COVID-19

OTHER CATEGORIES

CASES (21%) (When will we get an
update / any community cases / when do
we know if case is delta)

ALERT LEVELS (5%)(How many can be
in a restaurant / do you have to take your
alert level with you if you leave
Wellington)

TESTING (4%) (What'’s the testing
numbers / how many cycles in PCR
testing / why don’t we test temperature)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Questions to UAC channels increased by 48% overall this week.
30% of total 686 questions were vaccine-related, focusing on safety & approval,
accessing appointments and the effectiveness of the vaccine. Travel-related
questions were 28% of total questions with people asking specific questions

about the Australian travel bubble.



FAQ: MOH OWNED

CHANNELS

FAQs MoH - 137 questions (total posts 1,883)

June 21 - 27, 2021

VACCINE (53%) see subthemes below

Vaccine access (logistics) 16/72 (What
do | do to get / when can carers get /
when will | be eligible / do we have to
wait until contacted / how do you book
2" dose)

Vaccine safety & approval 12/72
(Could you provide references to
studies/latest safety report / can you
provide data to prove it is safe for
babies)

Vaccine roll-out (policy) 11/72 (FDA
approved Pfizer for 12 — 15-year-olds,
when can we expect this age category to
be given vaccine in NZ / why have
younger/healthier people already been /
why are Maori getting priority)

Vaccine access (group) 7/72 (Am in
Group x, when can | book/who do |
contact/why can’t I/'why haven’t | been
notified / what group am | in)

Vaccine effectiveness 6/72 (Does the
vaccine stop transmission / what is the
point if most positives are fully jabbed /
can you still transmit the virus after
being fully vaccinated)

Vaccine misinformation 6/72 (medical
experiment / you don’t know the facts so
why telling everyone to get it)

Vaccine roll-out (progress) 5/72 (Why
taking so long to roll-out / is there
national information on vaccine stages)
Vaccine risk (pregnancy) 4/72 (How
many pregnant women in first trial group
/ why are you giving it to pregnant
women when there are reports of
miscarriage or Pfizer website does not
recommend / how can we know how it
affects babies that are not born yet)
Vaccine risk (medical) 4/72(ls jab safe
for xyz, is it ok to get tetanus,booster
within 2 weeks of vaccine)

Vaccine side-effects 2/72 (Will | have a

reaction / how does'this help us
determine effects)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

CASES (20%)

What is the advice for family of casual
plus contacts?

Am | affectediby being at the airport at
8am,on same day?

Are close contacts allowed to travel
home€gufrom Wellington to Auck.

Is Tauranga a place of interest?

Just wondering how the case got to the
airport?

MINISTRY OF

:, HEALTH

OTHER

VIRUS (5%) (How does COVID-19
spread / what are the symptoms / define
outbreaks / what % of people without
comorbidities gets seriously ill)
HEALTH (GENERAL) (4%)

TRAVEL (3%) (Why didn’t you stop
flights from Sydney last week / is return
travel to Aus from NZ also suspended)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Questions to MOH channels increased by 92% this week. Vaccine-
related questions made up 53% of the total 137 questions. The public were
focused on the logistics of making a vaccine appointment. There were
questions about the safety of the vaccine and why certain groups are being

prioritized.



FAQ: PARTNER &

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions within this period

Note: TPK posted two COVID-19 related

pieces of content to their Facebook wall.

These posts generated zero comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook walls only.

ORGANIC

3 Pacific
Peoples

No questions within this period

Note: MPP posted 11 COVID-19
related pieces of content to their
Facebook wall which resulted in
zero comments.

Methodology & data’coverage:
analysis is based on publi¢ posts to
Ministry for Pagcific,Peoples Facebook
wall only.
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Organic conversation public social
media NZ

Vaccine effectivenessi(18%)
Cases (16%)
Travel (15%)
Testing«(9%)
International (8%)
+ Vaccine roll-out (policy) (4%)
« Vaccine misinformation (4%)

<= Others: Vaccine side-effects, Alert
Levels, vaccine roll-out (progress)

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments structured
as questions from public social media in
New Zealand (Facebook community and
news pages, Reddit, Twitter, blogs and
forums). A COVID19 filter was then applied
to the data set.

SUMMARY: Partner and organic FAQ

This week there continues to be a lack of
conversation on COVID-related posts to
the TPK and MPP pages.

This week questions on organic social
media focused on the effectiveness of
the vaccine, information about the
Wellington case and travel between New
Zealand and Australia.



annalect



AAAAAAAAAAAAAAAAAAAAAAA

Unite Against COVID-19;
Campaign-focused
commentary on owned
channels

June 21 - 27

New Zealand
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UAC19 CAMPAIGN

Conversation focused on the UAC19 campaign material for'this week is
low and relatively consistent.

Campaign-focused conversation UAC19 & MOH Facebook, UAC Instagram May 1 — June 27

June 21- 27

Campaign-related conversation defined as mentions of: Total dataset: 53,822

(ad OR "advertising campaign" OR advertisement OR advertising OR Campaign focused: 427 posts
advertise OR "ad campaign" OR "seeing this" OR "my feed" OR myfeed OR

ads OR advert OR "stop showing me this" OR "targeting me" OR "keep

seeing" OR (tv NEAR/3 ad) OR "promoted by you" OR "sports people” OR

celebrities OR "this filmed" OR "this add is" OR "this ad." ORpromote):NOT

(maldys OR "Tv announcement" OR "announced on" OR _tv/)

Source: BCR
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UAC19 CAMPAIGN

Comments about UAC19 advertising — Commentary from those who are expressing — Anti-vaxxers (or those wanting t
material are diverse. Themes observed frustration and the belief that the advertising are labelling the advertising/ca Ise
this week (June 21 - 27) include: is misleading e.g. advertising telling people or propaganda.

to get the vaccine but vaccines aren’t

available

- B

Jun 26, 2021 02:48:40 AM Jun 24, 2021 03:34:59 AM

Unita 3gainst COVID-19 Wellington receivad 3 brochure in our letterboxes saying group 3 would

begin in May. Now we are told July AND told we are 7% ahead on vaccinated numbers. Those 2
events don't match unless the goal posts are being canstantly moved! Also don't advertise telling
us to get vaccinated when we can't as we are still waiting for our group 3 invite 11!

Should have a weekly lottery, Cheaper that advertising put money Into the pockets of people
who scan... go Unite against COVID-19 think outside the box:! @

— Comment from someone who is finding it

hard to find out necessary information from | believe the GPs in Christchurch don't even know when Jun 20, 2021 08:47:15 AM
- the vaccines are QOIﬂg to arrive in Christchurch for u Check out https://www.medsafe.govt.nz/ all the Information is there, “Just a
the ad campaign ¢ 3..and yet you are advertising that the general - fér s Ger P ;

) 2 reminder & something to consider a genuimely deadly pandemic doesnt require 24/7 advertising
population will commence from the end of July. to remind you it exists, Real pandemics don't need marketi igns & endless p d

' ' but, psychological operations do”

2021 01:05:34 AM ‘

do you like the waffle answer you got to your

N L3, 2021 Uo:U2:08 AM

f; Still waiting to hear from my GP practice re vaccination answer Is that we are being treated like fools whilst 1 o o )
(72 and health issues). yesterday | found out by things whist in reality they‘are absoluts)y not. Waffle Unite against COVID-19 und ’ all that but promoting a future of what if's before the
; conversation that there is a site in town. Why is the :rg?‘:; m':‘: ;acv‘::;gﬁ rge';ﬂ‘:l\fzd\;::ngze:e al present goals have been achieved is false advertising for the govt by the gowt
advertising so bad. Nothing on the radio. have seen bitz NZ In the butt (but the governmeant vall

nothing in the newspapers.

Jen 22, 2021 01:02:43 AM

Unite against COVID-1@ Hi, I'm just listening to 3 radio advert from you guys. It statas "millions
of people around the world have received the vaccine successfully”. What does *successfully™
mean in the context of this statement?

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021
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UAC19 CAMPAIGN

Number of cases tagged as advertising campaign (May 1- June 27) UAC Facebook, Instagram

Twitter & Linkedin

90
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CASE COUNT
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. ¢
0
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With Sprinklr we can log the
number of cases tagged as
‘Advertising Campaign’.

June 21 - 27 shows a dropping off
of number of tagged cases.

Source: Sprinkir @
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Unite Against COVID-19;
FAQs Analysis

June 28 — July 4, 2021
New Zealand
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

The number of questions to the UA€ channels decreased by 31% this week.
Forty-three percent of questions were regarding the travel bubble with
Australia. Vaccine-related questiens'were 23% of the total, focusing on
accessing appointments, safety and approval and effectiveness of the
vaccine.

Ministry of Health

Vaccine-related queries made up 57% of the total questions we categorized
and included questions around the vaccine’s effectiveness towards different
COVID variants,and what being fully vaccinated could mean for travel.

Partners Te Puni Kokiri & Ministry for Pacific Peoples
There were no COVID-related questions to these channels this week.

Organic

Questions focused on what the COVID vaccine would achieve for the
individual e.g., more freedom with travel, and for the community e.g.,
loosening border restrictions. Testing was another topic of discussion with
public asking if/where & why they should get a test.

Campaign focused commentary

Comments about the advertising campaign on owned media remained low
this week.



FAQ: UAC OWNED CHANNELS

Unite

FAQs UAC - 468 questions (total posts 5,480) against
June 28 — July 4, 2021

TRAVEL (43%)

When will the travel bubble open with
Xyz state?

Is travel paused from xyz?

Does the testing need to be from a
lab authorized by NZ?

How long before flying to NZ do |
need a test?

Do | need a pre-departure test
travelling from xyz?

Can | transit through xyz?

VACCINE (23%) see subthemes below

Vaccine access (logistics) 30/109 (When
am | / how do | book / can’t get through to
0800 number / will we get notification for
second vaccine)

Vaccine effectiveness 16/109 (Are there
plans to revise MIQ requirements for fully
vaccinated / is there still a chance of
catching covid)

Vaccine safety & approval 14/109 (Where
is info about vaccine / is vaccine fully
approved / note: several questions were
from agitators/anti-vaxxers about how,
many NZ deaths have occurred)

Vaccine access (group) 13/109 (What is
categorized as group x / whyasn’txyz got
the text for group x)

Vaccine roll-out (policy)"12/109 (Can |
get vaccinated earlier {.vaccine certificate /
is it just Pfizer available inuNZ / is 2" dose
same as first)

Vaccine roll-out (proegress) 11/109 (How
many shots administered weekly / where is
NZ ranked glebally / are they vaccinating
yet in'xyz town)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

COVID=1D

OTHER CATEGORIES

Vaccine side-effects 7/109 (How many cases TESTING (13%) (Can you get antibodies

of blood clots / dees’ACC cover adverse test / how many tests processed in last
reactions) xyz / what is PCR / how can you have a
Vaccine misinformation 5/109 test if you must stay at home/isolate)
Vacéine risk (medical) 1/109 (Can | still have CASES (5%) (Where are returnees

th@ vacginesif.l am taking x medication) testing positive from / is there going to

be an update / how did case travel
around Wellington)

Methodology & data coverage: Data is pulled from community management tools and
includes private and public posts.

SUMMARY: Questions to UAC channels decreased by 31% this week. Forty-three
percent of the total 468 questions were travel-related with people asking specific
questions about the Australian travel bubble. Vaccine-related questions were 23% of
the total, focusing on accessing appointments, safety and approval and effectiveness of
the vaccine.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 35 questions (total posts 978)
June 28 — July 4, 2021

MINISTRY OF

HEALTH

VACCINE (57%) see subthemes below TRAVEL (11%) TESTING (11%) OTHER
Vaccine effectiveness 4/20 (Does the Can | travel to x in NZ from x in How/where (NZ'& AUS) CASES (5%) (how many cases AUS)
vaccine offer protection from x variant? Australia? | have x&Ymmptoms, should | get a test? VIRUS (3%) (what are the symptoms?)

Do I need to go though MIQ if  am fully
vaccinated?)

Vaccine roll-out (progress) 4/20 (I'm
group 2/3 in x area, why haven’t | heard
anything, when can general population
get theirs in x area?)

Vaccine access (65+) 3/20 (I’'m 65+ why
haven’t | heard anything?)

Vaccine access (logistics) 3/20 (I

couldn’t get an appointment for my i .
second vaccine for x weeks — will that Methodology & data coverage: Data is pulled from community management tools and

effect vaccine effectiveness?) includes private and public posts.

Vaccine misinformation 2/20
Vaccine access (group) 1/20

Vaccine risk (medical) 1/20 SUMMARY: The total questions decreased by 651 to MoH channels. With only 35

total questions, sub-themes within the dataset were thin. Vaccine-related queries
Vaccine safety & approval 1/20 made up 57% of the total questions we categorized with questions around the
Vaccine side-effects 1/20 vaccines effectiveness towards different COVID variants and what being fully
vaccinated could mean for travel.
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Q: PARTNER &

Organic conversation public social
media NZ

Vaccine related (38%) — vaxx subthemes
below:

Vaccine Effectiveness 17%
Vaccine roll-out (progress) 7%

ORGANIC

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments
structured as questions from public social
media in New Zealand (Facebook
community and news pages, Reddit,
Twitter, blogs and forums). A COVID19
filter was then applied to the data set.

<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions withinythis period

Note: TPK did,notpost any COVID-
related posts this week.

Methodology & data coverage: analysis is

PGCifIC
eop es

B

No questions within this period

Note: MPP posted 7 COVID-19 related
pieces of content to their Facebook wall
(inc. Wellington alert-level change
notices) which resulted in zero
comments.

based on public posts to Te Puni Kokiri
Facebook walls only.

Vaccine side-effects 5%
Vaccine safety & approval 3%
Vaccine misinformation 2.5%
Vaccine access (logistics) 1.5%
Vaccine access (65+) 1.5%
Vaccine roll-out (policy) 1%

Methodology & data coverage: analysis is
based on public posts to Ministry for Pacific
Peoples Facebook wall only.

SUMMARY: Partner and organic FAQ

Testing (21%)

Travel (10%)

Immigration & border controls (7.2%)
Masks (5.5%)

#NZPOL (5%)

Questions posed on organic social media this week focused on what the COVID
vaccine would achieve for the individual e.g. more freedom with travel and for the
community e.g. loosening border restrictions. Testing was another topic of discussion
with public asking if/where & why they should get a test.

This week there continues to be a lack of conversation on COVID-related posts to the
TPK and MPP pages.

Others: Virus misinformation, MIQ, Virus,
Gatherings, Financial impact, Cases,
Virus (symptoms), Advertising
Campaign.
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UAC19 CAMPAIGN 6

Campaign focused commentary remained low across
the week.

Campaign-focused conversation UAC19 & MOH Facebook, UAC Instagram 1 Jan — July 4

June 28 - July 4

Campaign-related conversation defined as mentions of: June 28 - July 4

(ad OR "advertising campaign" OR advertisement OR advertising OR Total dataset: 6,416
advertise OR "ad campaign" OR "seeing this" OR "my feed" OR myfeed OR Campaign focused: 18 posts
ads OR advert OR "stop showing me this" OR "targeting me" OR "keep

seeing" OR (tv NEAR/3 ad) OR "promoted by you" OR "sports people” OR

celebrities OR "this filmed" OR "this add is" OR "this ad." ORpromote):NOT

(maldys OR "Tv announcement" OR "announced on" OR _tv/)

Source: BCR
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UAC19 CAMPAIGN

Campaign-focused conversation remained very low this week (total 18 posts).
Topics observed this week (June 28 — July 4) include positive comments referring to
the advertising material as reference. There were a few comments alluding to the
frequency or exposure to advertising, as well as general comments in response to

the specific content of the campaign posts.

Bju;er
Image
Jul 03, 2021 11:09:18 PM
this just came up on my feed, has all tmeframe/testing requiremeants and
locations x
[SEuser
Image

Jun 27, 2021 10:32:24 PM

there was 3 3 huge advert in the press the other wesk about what to do - dates
have been brought forward also radio and soclal media campalgns. If you've not heard check
out this link https://vaccinatecanterburywestcoast.nz

Ser
Image
Jun 30, 2021 09:03:31 PM

1 have. They don't say anything contradictory. What is it in the ads that you don't

understand?
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| [

Buser

Image

Jul 03, 2021 12:55:45 PM

[ got on Facebook to avoid covid 3ds since I don't [2ave my room an

L

, User
Image

Sick

S

1 04:

N

AM

s, I off

2

but here [ am

S
1

[
Imag

c
Jul 02, 2021 09:20:40 AM

So basically NZ is saying don't bother getting vaccinated because it's not going to help you, what
even is the point of the “travel bubble” @ Hundreds of ads saying come to NZ ... but the fine
print is that is will cost you big time, not just on flights now but unrealistic pre travel testing.

Fuser

Image
Jul 03, 2021 10:12:09 AM

Unite against COVID-19 why are replies hidden from being viewed.... T would like 1o know why

deaths aren't being talked about? Is it because we are expected to believe the ads that say it's
safe and effective?

annalect



UAC19 CAMPAIGN

Number of cases tagged as advertising campaign (Jan 1- July 4) UAC Facebook, Instagram Twitter & LinkedIn 66
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CASE COUNT
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CASE CREATION INTERVAL

With Sprinklr we can log the number of cases \\
tagged as ‘Advertising Campaign’. < l
Source: Sprinkir O
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Unite Against COVID-19;
FAQs Analysis

July 5 - 11, 2021

New Zealand
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ANNALECT SOCIAL ANALYTICS

Unite Against COVID-19

Questions to UAC channels doubled this week from 468 to 937. Seventy-four
FAQS percent of questions were travel-related with people asking specific questions
about the Australian travel bubble. accinesrelated questions were 9.6% of the
S u m m a ryI total, focusing on roll-out policy e.g.if New Zealanders can choose which vaccine
m they have or what is the wait time between doses, the effectiveness of the vaccine

and accessing appointments.

Ministry of Health

The total number of questions to MoH increased by 12 to 47. Vaccine-related
queries made up 95% of the total questions categorized with focus on accessing
appointments; vaccine side-effects and the progress of the roll-out.

Partners Te Puni Kokiri & Ministry for Pacific Peoples
This week'there were zero COVID-19 related questions on these channels.

Organic

The Fijian rugby team’s last-minute decision to remove ‘Vaccinate Fiji” from their
jersey and the story of American woman Tricia Jones who died from COVID-19
after declining to have the vaccine propelled conversation about vaccine safety
e.g., why Fijian players protested or why an individual would turn down the
vaccine.

Campaign-focused commentary
This week commentary was low with 13 mentions.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



FAQ: UAC OWNED

CHANNELS

FAQs UAC - 937 questions (total posts 7,189)

July 5 - 11, 2021

TRAVEL (74%)

New Zealanders had specific
questions about the Australian travel
bubble e.g., testing procedures
required before departure,
updates/announcements on pauses,
availabilities of green/managed
return flights, MIQ spaces.

VACCINE (9.6%) see subthemes below

Vaccine roll-out (policy) 27/90 (Why do
we need other vaccines if have enough
Pfizer / can we choose which vaccine we
get / how long between 15t and 24 shot /
will Moderna/AstraZeneca be considered /
vaccine passport)

Vaccine effectiveness 19/90 (Why do
those vaccinated need to do MIQ / if | get
vaccine will | be immune from contracting
or passing on / will boosters be required)
Vaccine access (logistics) 18/90 (Where
is the vaccination center in xyz / can |@etit
at same time as my xyz / when does xyz
get to have)

Vaccine safety & approval 9/90 (Where is
academic research for safety of'vaccine /
has anyone died in NZ /sdo peeple know
about CARM / where are Pfizer
manufactured / does,extra booster have to
be approved by MedSafe / is it approved
for 12 — 18-year-olds in NZ)

Vaccine misinformation 6/90

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Vaccine access (group) 5/90 (What group
am | in / what is‘process for eligibility / why
only vaccinating. groups 1&2 in xyz / why
haven'’t | received txt/email)

Vaccine side-effects 3/90 (What % of people

aré having,side-effects / are reports of
reactions available to public)
Vaccineyroll-out (progress) 3/90 (Why so
slow / how many have been)

Unite
against
COVID-19

OTHER CATEGORIES

TESTING (4%) (How long wait for results
/ who do | contact about results / how
many people are being tested daily /
what is cost)

CASES (4%) (Why did mariners not
have to do MIQ / where did they come
from / did they arrive via plane or boat)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: Seventy-four percent of the total 937 questions were travel-related with
people requesting specific information about the Australian travel bubble. Vaccine-
related questions were 9.6% of the total, focusing on roll-out policy, effectiveness of the

vaccine and accessing appointments.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 47 questions (total posts 896)
July 5 - 11, 2021

MINISTRY OF

HEALTH

VACCINE (55%) see subthemes below TRAVEL (8%) OTHER
Vaccine access (logistics) 7/26 (How do Vaccine effectiveness 2/26 (What is Why is Fiji not part of predeparture CASES (8%) (Which port did they
| get the vaccine / who do | contact / Can survival rate of vaccinated vs testing? embark / when did we last have
| have the vaccine / how do you contact unvaccinated / why do those fully Specific géiestions about Australian community cases / what does “related to
those without mobiles or email) vaccinated have to do MIQ) travel bubble recent returnees” mean)
Vaccine side-effects 3/26 (Where can Vaccine roll-out (policy) 2/26 (When TESTING (6%) (Will NZ be bringing in
you find info on NZ side-effects / are will 12 plus be vaccinated / why have mouth swabs / how many cycles are
there instructions to avoid xyz post- Maori/those of Pacific origin got used in PCR tests)
vaccine / have people with xyz disease precedence)

had any side-effects)

Vaccine roll-out (progress) 3/26 (What

% of elderly people have had both / break

down the 500,000 by age/border worker /

why haven’t the other 4.5million being Methodology & data coverage: Data is pulled from community management tools and
contacted) includes private and public posts.

Vaccine access (group) 3/26 (Which
group is xyz in / haven’t been contacted

despite being in Group 3) SUMMARY: The total number of questions to MoH increased by 12 to 47 this week.
Vaccine misinformation 3/26 Vaccine-related queries made up 55% of the total questions we categorized with
focus on accessing appointments, vaccine side-effects and the progress of the roll-

Vaccine safety & approval 3/26 (Who
were the other regulators involved / who
do | contact to find out if companies have
applied to use xyz for treatment of
COVID-19)

out.
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AQ: PARTNER &

Organic conversation public social
media NZ

Vaccine related (38%) — vaxx subthemes
below % of total dataset:

Vaccine safety & approval 14%
Vaccine effectiveness 10%
Vaccine roll-out (progress) 9%
Vaccine access (logistics) 6%

Travel (16%)
Virus general (9%)

International (9%) e.g., questions about

case numbers in Fiji or Australia
#NZPOL (5%)

Testing (5%)

Masks (5%)

Others: Immigration and Border control,
Virus Misinformation, COVID Tracer app,

MIQ, Financial Impact and Gatherings.

ORGANIC

Methodology & data coverage: Annalect
trained a Natural Language Processor to
recognize and pull all comments
structured as questions from public social
media in New Zealand (Facebook
community and news pages, Reddit,
Twitter, blogs and forums). A COVID-19
filter was then applied to the data set.
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<

Te Puni Kokiri

MINISTRY OF MAORI DEVELOPMENT

No questions withinythis period

Note: TPK postedtwo COVID-related
posts this week'which resulted in zero
comments.

Methodology & data coverage: analysis is
based on public posts to Te Puni Kokiri
Facebook walls only.

SUMMARY: Partner and organic FAQ

33 PGCifIC
eop es

No questions within this period

Note: MPP posted four COVID-19
related pieces of content to their
Facebook wall which resulted in zero
comments.

Methodology & data coverage: analysis is
based on public posts to Ministry for Pacific
Peoples Facebook wall only.

Questions observed on organic social media this week were linked to a few
prominent news stories. The Fijian rugby team’s last-minute decision to remove
‘Vaccinate Fiji” from their jersey and the story of American woman Tricia Jones who
died from COVID-19 after declining to have the vaccine propelled conversation about
vaccine safety e.g. Why the Fijian players protested or why an individual would turn
down the vaccine. Elsewhere, questions about travel were prominent due to travel

bubble changes with Australia.

This week there were zero questions on COVID-19 related posts on the TPK and MPP

pages.



UAC19 CAMPAIGN

This week campaign focused conversation is low with
13 related mentions.

Campaign focused conversation UAC19 & MOH Facebook, UAC Instagram January 1 — July 11.

July 5-11

Campaign-related conversation defined as mentions of: July 5 - 11

(ad OR "advertising campaign" OR advertisement OR advertising OR Total dataset: 6,784
advertise OR "ad campaign" OR "seeing this" OR "my feed" OR myfeed OR Campaign-focused: 13 posts
ads OR advert OR "stop showing me this" OR "targeting me" OR "keep

seeing" OR (tv NEAR/3 ad) OR "promoted by you" OR "sports people” OR

celebrities OR "this filmed" OR "this add is" OR "this ad." ORpromote):NOT

(maldys OR "Tv announcement" OR "announced on" OR _tv/)

Source: BCR
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UAC19 CAMPAIGN

Campaign-focused conversation remained very low this week (total 13 posts).
This week (July 5 - 11) included commentary from agitators/anti-vaxxers who are
railing against the ‘safety and efficiency’ of the vaccine shown in advertisements

versus showcasing the purported risks/side-effects.

L
B

Image
Jul 10, 2021 05:38:03 AM

It's not actually 95% effective, that doesn't take into account the TINY probability of actually
catching the virus, 95% would be the relative risk reduction, but if you take into account the
above, the absolute risk reduction is in fact 0.84% for the pfizer jab, wonder why they don't use
that In their ads? Maybe John could help advertise that fact too? Great read->
https://www.thelancet.com/journals/lanmic/article/PIIS2666-5247(21)00069-0/fulitext
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.

" r
Image
Jul 10, 2021 05:13:37 AM

le to the general public but unlike the supposed
to promote the dangers of it in the same way.
these to the general public in the same way, so

Unite against COVID-19 you say it's aval
‘safety & efficacy’ of said j
Don't you think that you shi
people can make an informed

| [

/2 | have seen and heard of reactions that have not berm

disclosed so people can be more informed whether this

¢ is the right choice for immunity or not... When will the
ministry show some of these reactions alongside the
advertising? To give a more honest representation of
risks both sides...?
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UAC19 CAMPAIGN

Number of cases tagged as advertising campaign (January 1 - July 11) UAC Facebook, Instagram Twitter & LinkedIn 66
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CASE CREATION INTERVAL
With Sprinklr we can log the number of cases \
tagged as ‘Advertising Campaign’. < l
Source: Sprinkir O

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



annalect



AAAAAAAAAAAAAAAAAAAAAAA

Unite Against COVID-19;
FAQs Analysis

July 12 - 18, 2021

New Zealand
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

The total number of questions on UAC channels dropped by 459 this week to 478. Fifty-six
percent of total questions categorized were speeific to the trans-Tasman bubble/quarantine-
free travel. Nineteen percent were vaccine-related, with a focus on vaccine effectiveness,
safety and approval and accessingfappointments.

Ministry of Health

This week the number of questions rose slightly by 25 questions to 72 questions total.
Vaccine-related questions made up 68% with a focus on accessing appointments and
policy roll-out e.g-faccessing vaccinations early.

Partners Te Puni Kokiri & Ministry for Pacific Peoples
There were no COVID-19 related questions to either Te Puni Kokiri or Ministry for Pacific
Peoples’ Facebook walls.

Organic

Forty-five percent of questions categorized focused on vaccines with vaccine effectiveness
andvaccine safety and approval questions most prominent. The arrival of fishing vessels
with crew who have COVID-19 prompted questions about New Zealand’s border controls.
There continues to be interest in case numbers in Australia.

Campaign focused commentary

Campaign focused conversation increased this week to a total 64 comments (1.1% of total
conversation). Dr Rangi Matamua talking about Matariki drew some negative commentary
about whether COVID-19 and Matariki should be connected, however resulting discussion
was mixed in sentiment and included people both for and against.



FAQ: UAC OWNED

CHANNELS

FAQs UAC - 478 questions (total posts 5,283)

July 12 - 18, 2021

TRAVEL (56%)

New Zealanders had specific
questions about the trans-Tasman
bubble/quarantine-free travel e.g.,
updates/announcements on pauses,
predeparture testing procedures,
availability/allocation of green or
managed return flights, transiting
through other cities, MIQ spaces.

VACCINE (19%) see subthemes below

Vaccine effectiveness 27/91 (Does
vaccine protect against Delta strain / if fully
vaccinated do you still have to do MIQ /
does vaccine prevent transmission / how
many people testing positive at border are
vaccinated / were any mariners vaccinated
/ do we still have to scan in if vaccinated)

Vaccine safety & approval 16/91 (When
will cabinet decide 16 years and under can
have vaccine / what’s in the vaccine / is
vaccine safe / links to safety research)
Vaccine access (logistics) 10/91 (How do
I/we register / where can | do a walk.in/
how do I find out what needle size wasl/is
used / what is 0800 number for. al"DHBs)

Vaccine roll-out (policy) 9/91 (Do they/I
qualify for early vaccinedwaccine
card/passport / what are the @ther sites /
why has timeframesbetweenfjabs doubled
to six weeks)

Vaccine misinformation 8/91

Vaccine roll-out progress 8/91 (When will
vaccines be available / why has it taken so
long /when are the remainder of deliveries
being madeto NZ / are they running out
again)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Vaccine side effects 7/91 (What are the long-
term side-effectsy/ are’you asked to report any

side-effects/ what support is available for
those who havessuffered side-effects / how
many’ side-effects/ have been reported since
XyZz date)

Vaceine access (group) 6/91 (What Group

would Xyz be in / is a person with xyz qualified
to be in Group 2/3 /if | am in Group 2/3 when

will | hear about booking)

Unite
against
COVID-19

OTHER CATEGORIES

CASES (8%) (Do mariners have Delta
strain / where did new cases arrive from
/ why do cases need to come ashore /
how do historical cases appear)

MANAGED ISOLATION (3%) (When will
MIQ bookings be open for xyz month /
when are rooms released / what days do
MIQ do tests / who is paying for
mariners MIQ stay)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: This week 56% of the total 478 questions were travel-related with people
requesting specific information about the trans-Tasman travel bubble/quarantine free
travel. Vaccine-related questions were 19% of the total, focusing on the effectiveness of
the vaccine, safety and approval and accessing appointments.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 72 questions (total posts 1,101)
July 12 - 18, 2021

MINISTRY OF

HEALTH

VACCINE (68%) see subthemes below TRAVEL (13%) OTHER

Vaccine access (logistics) 16/49 (What
is the 0800 number / what number do |
call / are you going to be vaccinating in
xyz town / how/when do we contact DHB
/ when is DBH going to contact me / what
if we don’t use computers / online
booking system)

Vaccine roll-out (policy) (8/49 (Can
I/someone access early vaccination / how
come xyz have had vaccines before
others / does it matter if time frame
between vaccines is longer than MoH
recommendation of 3 weeks / do xyz
need to be vaccinated by new date / who
is controlling the roll-out)

Vaccine misinformation 6/49

Vaccine safety & approval 5/49 (Can
you confirm how many/if anyone has died
after getting vaccine in NZ / link to safety
study / what is the conditional approval
process)
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Vaccine effectiveness 5/49 (How long
will it give protection / how many people
in MIQ that have tested positive have
been vaccinated / even if fully
vaccinated can you still get COVID and
pass it on)

Vaccine access (group) 5/49 (Why are
Group 4 being done before Group 3, Am
in Group 3, why can’t | get mine till
August/why still waiting to hear)
Vaccine side-effects 4/49 (havegou
had any side-effects / how are @dverse
events being monitered,/ who
compensates in serious adverse event)

Specific questions about trans-Tasman
travel bubble/quarantine-free travel e.g.,
pauses fopdifferent states, managed
return flightss predeparture testing
requirements.

HEALTH (GENERAL) (6%) (Non COVID-
19 related questions)

VIRUS (4%) (What are the symptoms /
what is COVID-19 death rate compared
to natural death rates)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: The total number of questions to MoH channels increased this week by
25 to 72. Vaccine-related queries made up 68% of the total questions categorized
with focus on accessing appointments and roll-out policy e.g., accessing early
vaccination. Thirteen percent were specific questions about the trans-Tasman travel

bubble/quarantine-free travel.



FAQ: PARTNER & ORGANIC 5

@ 33 Pacmc

Te Puni Kokiri 909 es
MINISTRY OF MAORI DEVELOPMENT
Organic conversation public social Methodology & data coverage: Annalect No questions withinythis period No questions within this period
media NZ trained a Natural Language Processor to
recognize and pull all comments .
Vaccine related (45%) — vaccine strucg’:ured as qustions from public social Note: TELS DRISHO COVID-related Note: MPP posted three COVID-19
subthemes below % of total dataset: media in New Zealand (Facebook posts Jlisgc 'r:elat(i)d pll(ecefl ofhc?ogtent tI(t) tgglr
Vaccine effectiveness 16% community and news pages, Reddit, Cgfnem(e)(;tswa which resufied in zero
Vaccine safety & approval 10% Twitter, blogs and forums). A COVID19 '
. . . filter was then applied to the data set.
Vaccine misinformation 8% Methodology & data coverage: analysisis =~ Methodology & data coverage: analysis is
(misinformation posed as medical based on public posts to Te Puni Kokiri based on public posts to Ministry for Pacific
questions) Facebook walls only. Peoples Facebook wall only.
Vaccine roll-out (progress) 5%
Vaccine rollout (policy) 4%
Vaccine access (logistics) 2.5%
Vaccine side-effects 2% SUMMARY: Partner and organic FAQs

Forty-five percent of organic questions categorized focused on vaccines with
effectiveness (related to what the vaccine will/should provide athletes at the Olympic
Games) and safety and approval questions most prominent. The arrival of fishing
vessels with crew who have COVID-19 prompted questions about New Zealand’s
border controls. There continues to be interest in case numbers in Australia.

Immigration & border controls (17%)

International (10%) questions about
Australia

Masks (6%)

Others: Travel, #NZPOL, Testing, Virus,
Misinformation, MIQ, Gatherings,
Enforcement

There were no COVID-related questions to Te Puni Kokiri or Ministry for Pacific
Peoples’ walls.
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UAC19 CAMPAIGN

There was an increase in campaign-focused conversation. Total volume-is low at 64 posts
(1.1%). Sentiment is mixed due to conversation about connecting.Matariki with COVID-19
with people both in support and against.

Campaign focused conversation UAC19 & MOH Facebook, UAC Instagram January 1 — July 18.

Campaign-related conversation defined as mentions of: July 12 - 18
(ad OR "advertising campaign" OR advertisement OR advertising OR advertise OR "ad gampaign" OR "seeing Total dataset: 5!575_
this" OR "my feed" OR myfeed OR ads OR advert OR "stop showing me this™OR "targeting me" OR "keep Campaign-focused: 64 posts

seeing" OR (tv NEAR/3 ad) OR "promoted by you” OR "this filmed" OR "this add'is" OR "this ad." OR promote)
NOT (maldys OR "Tv announcement" OR "announced on" OR .tv )

Source: BCR

NOTE: Query updated this week to remove mentions of sports people due to conversation about the Olympics
and included “Matariki” due to conversation about the Matariki post.
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UAC19 CAMPAIGN

July 12 — 18: Campaign focused conversation increased this week to a total 64 comments (1.1% of total conversation). Dr
Rangi Matamua talking about Matariki drew some negative commentary about whether COVID-19 and Matariki should be
connected, however resulting discussion was mixed in sentiment and included people both for and against.

- facebook.com Likes 1
Scanning protects what you love
"Cool ad"

- facebook.com 14 Jul
Scanning protects what you love

“The Easter Egg hidden in this ad is pretty cool _.if you point the scanner at the ad and capture the
QR code...nana"

facebook.com 15 Jul
Matariki
there are lots of awesome videos on Living by The Stars with Professor Rangi Matamua that will help
you to learn about Matariki @ Everyone is different in how they connect to things For me,
maramataka is very much part of my life and Matariki was a very imporiant time to reflect on the past
year, which was unpracadanted in my lifetime, interms. ..

o °¢

facebook.com Likes 44 Comments 6 1
Matarnki
“Is it possible to reallocate some of your marketing budget to actual health care? ICU bed:
Middlemore Hospital, Starship, nurse wages, Mike King's charily. .. tangible care, anyo
are really cool. and this one IS fabulous....... But there are a Iot ‘ambulances at the f the
CHfT which could really use some funcs. Thank you. JA 8"
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-

facebook.com Likes.5 Comments. 6 15 Jul

effective
"Using celebrities to promote vaccines never gives me co
the subject."

a dr to speak on

facebook.com likes 1
Scanning protects what you love
"_..an open book out for everyone to see
QR code won't scan because so many sho
you can't expect it to be enforced bega
everyone else like that. If shops fq

17 Jui

smartphone or forget {o bring it. or the
window so refiections get in the way)
ple advertise their details to

facebook.com
Photos from ‘ﬂst a Manatu Hauora's post

OVEl as been puiting full page ads in the paper telling them that they
will be nati patieni. That age group always do ihe proper thing and wait meanwhile all
hav
Iy witl

15 Jul

the pushy ed ahead of them. | am in the SDHB area and have discovered lots of
people celiphones and computers) in...*

- facebook.com 13 Jul

ir John Kirwan and Dr. Nikki Turner, GP and the Director of the Immunisation Advisory C
ou advertise the adverse reactions and desths on your ad's

facebook.com likes 1 15Ju
Matariki
"What if has covid have anything to do with matariki @ ?? Total horse sh*t advertising if you ask
me"

facebook.com Lkes: 10 Comments: 7 12 Jul

"This advert is misleading propaganda and these jabs are experimental and technically cannot be
called vaccines... The relentiess bombardment of advertising (o shool up everyone continues at an
accelerating pace... If u haven't had it yet, it's not too late too wake up and investigate, think
critically, use your own mind J§"

| facebook.com Likes.3 Comments: 2 14 Jul
Matariki

"His series on Matariki were awesome. Although after this “ad” probably not going to watch any of
his mani again. @
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UAC19 CAMPAIGN

Number of cases tagged as advertising campaign (January 1 - July 18) UAC Facebook, Instagram Twitter & LinkedIn 66
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Unite Against COVID-19;
FAQs Analysis

July 19 - 25, 2021

New Zealand
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ANNALECT SOCIAL ANALYTICS

FAQs
Summary:

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Unite Against COVID-19

This week the number of questions rose’by 84 questions to 562. Sixty-eight percent of the
total 562 questions to UAC channels were travel-related with people requesting specific
information about the trans-Tasman travel bubble/quarantine free travel. Vaccine-related
questions were 17% of the totalfocusing on accessing appointments in general, safety and
approval and the progress of thesational roll-out.

Ministry of Health

The total numbefof,questions to MoH channels increased this week from 72 to 148.
Vaccine-relatéd queries made up 78% of the total questions categorized with focus on
accessing appointments, group-related queries, and safety and approval.

Partners Te Puni Kokiri & Ministry for Pacific Peoples

This week there were no COVID-19 related questions to either Te Puni Kokiri or Ministry for
Paeific Peoples’ Facebook walls.

0800 Vaccine Healthline commentary

On both owned and public social media conversation about the 0800 number is low. There
is high neutral sentiment which reflects a matter-of-fact tone in people voicing their
personal experiences and circumstances. Other themes of conversation include both
positive and negative experiences of the 0800 number, some frustration about wait times.



FAQ: UAC OWNED

CHANNELS

FAQs UAC - 562 questions (total posts 6,150)

July 19 - 25, 2021

TRAVEL (68%)

New Zealanders had specific
questions about the trans-Tasman
bubble/quarantine-free travel e.g.,
predeparture testing procedures,
review of pauses,
availability/allocation of green or
managed return flights, arrival
declarations (Nau Mai Ra), isolating
on arrival, MIQ spaces.

VACCINE (17%) see subthemes below

Vaccine access (logistics) 28/95 (How do
| get a code / how do | organize for xyz /
how do | get second shot / will GPs be able
to give / who do | contact about / how do
we book in xyz town / will a center open in
Xyz town)

Vaccine safety & approval 17/95 (Will
there be a Medsafe alert about xyz / what
are the long-term effects / how does the
vaccine work / why do ads say there is n@
trace of virus in the vaccine)

Vaccine roll-out (progress) 15/95 (Why
is it taking so long / weekly updates / how
long is it estimated for majority of
population to be vaccinated/ what
percentage are we now)

Vaccine effectiveness 43/95(Will it
protect me / when do booster shots need
to start / why can’t.we have.open border
with vaccinations / do fully vaccinated
people have to. doMIQ / does vaccine only
reduce symptoms)
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Vaccine roll-out (policy) 11/95 (Can we get
vaccine on workivisa/ can you donate blood
after vaccine Lyvaccine passport / will under
16s get vacginated,/ why are xyz not
congidered frontline workers / is vaccine
mandatory)

Vaccine access (group) 6/95 (How do | know
which Group I'm in / who is in Group 3 / What
Group does xyz fall into / I'm in Group 2, why

received nothing)

Vaccine side-effects 5/95 (Where do we
report / who can we call / does UAC keep
public record of adverse reactions)

Unite
against
COVID-19

OTHER CATEGORIES

CASES (3%) (How many are Delta
variant / when is today’s update / how
many in hospital / how many days since
community transmission)

MANAGED ISOLATION (3%) (Why do
ratepayers have to pay for their MIQ /
will there be available slots for xyz month
/ are there still emergency allocations /
can | isolate at home)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: This week 68% of the total 562 questions were travel-related with people
requesting specific information about the trans-Tasman travel bubble/quarantine free
travel. Vaccine-related questions were 17% of the total, focusing on accessing
appointments, safety and approval and the progress of the national roll-out.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 148 questions (total posts 2,439)

July 19 - 25, 2021

VACCINE (78%) see subthemes below

Vaccine access (logistics) 32/115 (Is
0800 valid across all DHBs / what is the
0800 number / why have | not received
an invite / when will my xyz receive an
invite / will MoH be opening facilities in
xyz town / what time is MIT event / can |
reschedule my appointment / are there
walk-ins )

Vaccine access (group) 20/115 (What’s
Group 3/ what’s happened to Group 2 /
if in Group 3 do we need to be invited or
just turn up / how do you know what
Group you are in / why did | receive an
invite for Group 3)

Vaccine safety & approval 18/115 (Is
there safety data / what ingredients are
in the vaccine / how many New
Zealanders have died following the
vaccine / what risk does Pfizer have / will

you share Medsafe update regarding xyz)

Vaccine side effects 16/115 (How to
report to CARM / how many adverse
reactions / what are the side-effects / is
there an allergy test / what is MoH doing
to follow up and monitor adverse
reactions)
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Vaccine roll-out policy 10/115 (Can we
get other types of vaccine / is xyz
vaccine going to be available / when is
there going to be vaccinations for
children under 16)

Vaccine misinformation 8/115

Vaccine effectiveness 7/ (How does
vaccine reduce chances of getting covid
/ prevent transmission / can | bypass
MIQ if fully vaccinated)

Vaccine roll-out (progress) 3/145 (Why
is it taking so long / why can’t we do'it in
5 months / how many people.over 60 are
still to be vaccinated)

Vaccine risk (medieal) 1/415 (will this
vaccine affect those who'have xyz)

TRAVEL (6%)

Specific questions about trans-Tasman
travel bubble/quarantine-free travel e.g.,
MIQ, specificsiregarding Australian
states, predeparture testing
requirements.

MINISTRY OF

HEALTH

OTHER

TESTING (6%) (Will there be pop-ups /
would it be detectable if just one person
was shedding / how sensitive is the
wastewater testing)

HEALTH GENERAL (2%) (Non COVID-
19 related questions)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: The total number of questions to MoH channels increased this week
from 72 to 148. Vaccine-related queries made up 78% of the total questions
categorized with focus on accessing appointments, group accessibility and safety
and approval. Six percent were specific questions about the trans-Tasman travel

bubble/quarantine-free travel.



FAQ: PARTNER & ORGANIC

%,
P 9

Te Puni Kokiri Peoples SUMMARY: PartnerF,
| There w n@?-ralated questions to Te Puni Kokiri or Ministry for Pacific
No questions within this period No questions within this period Peoples’ :
Note: TPK posted no COVID-related Note: MPP posted three COVID-19 @
posts this week. related pieces of content to their
Facebook wall which resulted in two
comments/statements.

based on public posts to Te Puni Kokiri based on public posts to Ministry for i

Methodology & data coverage: analysis is Methodology & data coverage: a i
fic
Facebook walls only. Peoples Facebook wall only.
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OWNED CONTENT

Comments in response to the Facebook post were mos tral 50%,
with 31% negative and 19% positive.

The volume of conversation in response to Sentiment of responses on ‘The new COVID-19 Vaccination Healthline’ AC & MOH Facebook 25 July (total comments 950)
owned media is generally low with just
under 950 comments on both channels in
total. Sentiment is mainly neutral.

b
3
=

Responses run from positive experiences
of the 0800 line to negative. Some have
suggested that finding a walk-in clinic is a 200

faster way to access vaccines. Some

negative sentiment is connected to anti-

vaxx comments on the post 190 20 0
(predominantly on MoH page) and not

related to a user experience.

Mertion Yolume

® Negative @ Neutral @ Positive

Perception that the roll-out has been “a bit messy”. Positive user experi 00 line Some_are volcing frustratlons i e rag el
experiencing barriers.
facebook.com 15h - facebook.com 180
COVID Vaccination Healthline COVID Vaceln H - < 2 @uniteagainstcovid19 you are
"Linny Chu people in group 4 aren't being booked yet _but | agree it has been a bit of a mess!” o T spe easyere - f ;?S-dada! appts made and email confirmation soon after :) failing to mention that people in group 2 or 3

cannot get an appointment at any of the far
flung (no central) vaccination centres, with
invitation & code, until the 22nd September in
Canterbury. Please address this in comments.

3d 2likes Reply

Here is the reality -- My husband & | are in our |ate 60's, early 70's, [ Group 3]. After
calling that number every day for three weeks and not getting through, | finally
found one of the centres in Richmond and went in. This was in mid-May. Not one
person was in there waiting for a vaccination. The earliest appointment we could
have was Aug.18th. REALLY!! | am tired of the excuses. The government knew what
would be required. There are too many hands in the pie, making a mess of what
should be a neat slice.

Like - Reply - 2 d (&)

experience with the 0800 line

ave received email to book appt. I'm in group 3, | tried phoning last Monday and Suggesting walk-in clinics are the easier/faster way to
got told because of volume to use email, | emaziled last Monday with all my details :

and was told response in 5 working days. Still nothing! Tried number again today, access vaccines
wai... See more facebook.com

ke Reply-2d ©s®s COVID Vaccination Healthline

Ask around I'm sure you will a walk in clinic much easier to deal with
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CONVERSATION
CHANNELS)

PUBLIC
OWNED

Conversation about the 0800 number on public (no
predominantly neutral in tone.

(NON -

High-level of neutral sentiment reflects a Sentiment of responses mentions of 0800 + COVID related terms on pubili

‘matter-of-fact’ tone of users detailing their
experiences.

Conversation is generally low and 59% of
content is articles and not comments from
individual users.

Frustration is generally connected to wait-
times.

People are sharing information about their personal
experience of the 0800 line, and circumstance.

Some are caught in ove vaccine access

processes.

L 2

23 Jul

L

v 23.ul

Oh yes, an 0800 number to phone to "book in* for a vaccine. Nice joke. The standard "high call
volumes" message; call back again later. They don't have the nerve to add "you are number nn.nnn
in the queue..." #NotHoldingMyBreath

en
ing

waiting for my medical centre to call me, now that they sent
s, or call the 0800 number and make my own appointment

L

an email saying the

- redditcom 23 Jul

S00\nlmber to mop up outstanding Group 3 Covid-19 vaccinations
3 (not sure why as | don't fit the age bracket) and am in Wellington but was told | would be
book. So far no invitation. Should | call the 0800 number?

reddit.com 23 Ju

ber to mop up

o :Jow 0800 o

Even then they're still telling CCDHB people you naed to have an accass coda to book: | just got off a
call with tha 0800 numbar, F'm group 3 and hadn't yet bean contactad. As soon as | said | was in CCDHB
she asked for my access code and | had to be quite insistent | hadn't been contacled yel so didn't have
one. She spoke 1o her manager for a...

Group 3 Covid-19 vaccinations
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u FER Y]

N-ow, channels is

ia in New Zealand.

dataset represents 2%

tions of “0800” with other
OVID terms. Total dataset 742.

® Reddilt @ Tumblr @ Twilter

@ News

@ Blogs @ Facebook @ Forums

Some are voicing frustrations about the wait for an
appointment.

facebook.com Likes 2 23 Jul
'It's designed to ramp up': PM Ardern responds to criticism over COVID-19

vaccine roliout speed

"Told today when ringing the 0800 number that | can make an appointment from December for a feb
March vaccine”

@
100% agree. When I called the eerliest group 3 appointment was SEPTEMBER in Christchurch.
Like what the fuck?
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Unite Against COVID-19;

Social sentiment snapshot
0800 28 29 26 & BookMyVaccine.nz:
30 July 2021

New Zealand
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OWNED CONTENT

Sentiment in response to owned content 0800 line & Bo accine.nz
announcements 22 - 29 July: 29% negative, 49% neut % positive.

Volume remains moderate in response to these posts.

Facebook MOH & UAC total dataset 1,665 (+715). ic cluster on 0800 & BookMyVaccine announcement

UAC & MOH Facebook pages

Total sentiment of dataset has become slightly more positive
(+2%) and less negative (-2%).

Neutral content is conversational in tone with people
asking for information relaying experiences and making
suggestions to each other.

- facebook.com 17h
Evewabodmsa 60 and over ian now book their f?""’;’.?, v?gc:; 1690 to \\ Sentiment over time on 0800 & BookMyVaccine announcement posts from UAC &
WWW.B0O accine.nz now to reserve your spot to ge e
VACCIMSOR MOH Facebook pages

the vaccination centre in the Bakertilly Rodway staples building is vaccinating Ui
8pm at least they were earlier in the month. I'd suggest just rocking up and seeing if you a
jab or book in."

2 200

- facebook.com Likes: 1 17h
Everybody aged 60 and over can now book their COVID-19 vaccinf.( * 20
www.BookMyVaccine.nz now to reserve your spot to get th Vi

vaccination.

"Had my first one this moming" .

® Negative @ Neutral @ Positive

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021
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OWNED CONTENT

Positive sentiment (22% of total) includes people relayi d experiences
of accessing/booking vaccines for themselves or fami mbers. This isn’t

exclusively though the 0800 line or BookMyVaccin

facebook.com
Vaccinating against COVID-19 reduces the risk of the virus to you, your Are you aged 60+? If
whanau, and your community. If you're in Group 3 and haven’t booked your spot to get the COVID-1
vaccination already you can call the COVID Vaccination Healthline on 0800 28 i
29 26 between 8am and 8pm, daily.

| That's simply not right. We have both been for our first and booked for our

second. Found it very simple and very easy @"

- facebook.com Likes' 1 Comments: 1 15h

60+? If so, go to www.BookMyVaccine.nz now to reserve your

COVID-19 vaccination.

are over 65 and personally booked at one of the Covid centres in New Plymouth and offered to
the wait list in case of any cancellations or now shows... we got called up at 3pm the

- facebook.com 13h Are you a
Are you aged 60+7? If so, go to www.BookMyVaccine.nz now to reserve your
spot to get the COVID-19 vaccination.
"Got my first shot today. Had to go to Thames though. All good, except my head is fuzzy and | seem

to have two sets of feet! Nah, scratch that. I've just discovered an empty wine bottle on the floor." g day. ¢y Lovely kind caring friendly staff.. Thanks NP Tui Ora team & &"
- facebook.com 15h
Are you aged 60+7? If so, go to www.BookMyVaccine.nz now to reserve your L 3

spot to get the COVID-19 vaccination.
"all ready booked."

- facebook.com Likes 1
Are you aged 60+? If so, go to www.BookMyVaccine.nz now t@'re your
spot to get the COVID-19 vaccination.

she already has, | did it in the weekend foj

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021 anna 1 ec(



OWNED CONTENT

Negative sentiment (29% to total) includes expressions
around user experience e.d. technical issues, some c
messaging and sometimes disappointment at wait ti

- facebook.com Likes: 1 16h Kirsty Grant - facebook. = 23 Jul
Are you aged 60+? If so, go to www.BookMyVaccine.nz now to reserve your COVID Vaccinatio alt
spot to get the COVID-18 vaccination. "Tried and was told to e end of the month”
"I got an email a while ago to say I'm good to go then you change your minds and now saying over
60s make up your mind good grief"
me: 23 Jul
ag ID-19 reduces the risk of the virus to you, your

- facebook.com 28 Jul

our community. If you're in Group 3 and haven’t booked your
COVID Vaccination Heaithline

aceination a dy you can call the COVID Vaccination Healthline on 0800 28
"Cancel that query - it seems that 50K people in group 4 were pinged before the vulnerable in group - BN L S O
= " ~ “ 4)
3 by mistake. | do hope vaccinators can read labels in botties better than DOBS” | called@anting to book but wasn't allqwed to bo?k. Even though | told them | work in pharmacy
and that | am vulnerable due to health issues. i@

me negative sentiment reflects frustration with the situation, or at other
SEabook Com Eikei 3 Comcale 18 22h commentators on the page - and not directly at campaign content.

Are you aged 60+7? If so, go to www.BookMyVaccine.nz now to reserve your
spot to get the COVID-19 vaccination.

"Good luck with booking on-line. We received 4 emails and none of the links worked...... go figurel

Spent at least 20-30 minutes on phone getting our bookings sorted. Waste of $resources se - facebook.com ) 17h
emails/links that don’t work nor does anybody bother taking responsibility to ensure followaup efiails Are you aged 60+? If so, go to www.BookMyVaccine.nz now to reserve your
are answered effectively but instead pass you from pill..." spot to get the COVID-19 vaccination.

some people in group 3 are serously ill, might be house bound, have transport
issues, don't have family and are vuinerable. It's not biack and white for all. A little sensitivity would
go a long way. Personally | think the GP's should be chasing them up... but they're probably under
- facebook.com Likes: 2 Comments: 4

I7h pressure too "
Are you aged 60+ If 0, go to www.BookMyVaccine.nz now to reserve yo <=
spot to get the COVID-19 vaccination.
s | today

"On the news just now it said group 4 general public can book. Is this corT;

? g - facebook.com Likes 1 13h
only over 60's...confusion and mixed messages!!" )

Everybody aged 60 and over can now book their COVID-19 vaccine. Go to
www.BookMyVaccine.nz now to reserve your spot to get the COVID-18
vaccination.

rexactly! It's so annoying that people moan instead of doing something about it"

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021
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PUBLIC CONVERSATION (NON- 5
OWNED CHANNELS)

Conversation about the 0800 number and BookMyVacci@ ow
and has high neutral sentiment.

Conversation is predominately neutral (70%) Sentiment of responses mentions of 0800 or Book My Vaccine + CO e Data sources
and overall low. 54% is from news articles terms on public social media in New Zealand,

and not commentary from individuals. July 23 - 29. @ 1
1%
Neutral commentary includes people \ » —

24

encouraging others to proactively book or
sharing their personal experiences with
accessing appointments.

Negative sentiment (24%) is generally
related to wait-times or people not being
able to book through the website.

sas 7

® Blogs @ Facebook @ Forums @ News @ Reddit @ Tumblr @ Twitter

A few people (6%) are sharing their positive
experiences of making bookings.

People are expressing frustrations about difficulties There are New Zeal encouraging others be There are people sharing positive experiences of
making appointments. proactive or are shar r experiences. dealing with the 0800 number or bookmyvaccine.
- facebook.com 14n - L 4 - L 4
A total of 1,059,685 people have received their first doses of the vaccine, and increas
The book my vaccine site is saying there are no vaccination sites within 75km of New Don't leave it vid jab. Couldn't get (v easy) website for Covid vax booking to

Plymouth which is obviously wrong. What's going wrong with the wabsite? work so rang the 0800 at 740pm, answered by a person in

:‘;‘x‘:‘?lgs et .::{able onlina about 30 seconds, who then helped me as turned out the
he ph is a better option for mass vax this weekend already booked out, so now | have
0800 282925) & both appointments sorted for closer spot to me yay!
0] @50 PM / Jul 26, 2021 @
facebook.com 234l - facebook.com 25 Jul
COVID Vaccination Healthline ID-19 can be easily mistaken for the ¢ cold. Symptoms can include a head: : -
We have received a txt for someone called Southland Health areal Tried to phone 0800 number but 1 rang the 0800 number and had my first vaccine next day. If you're worried INo probiem on bookmyvaccine.nz today. It us on each of us to be proactive and get
such a long wait got fed up! Can you please advise me who | can contact! Thanks ing that number. Take itinto your own hands instead of waiting to be invited. on the programme.
Like - Reply - 17 h ©:

NOTE: Dataset represents mentions of “0800” OR “Book my vaccine” OR bookmyvaccine with

other COVID terms. Total dataset 887
UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021 ann al e Ct



PUBLIC CONVERSATION (NON- 6
OWNED CHANNELS)

Conversation about Group 4 rose following the announ t those 60+ in
that group were eligible for the vaccine.

Sentiment of responses mentions of “Group 4” + COVID related terms on
New Zealand.

media in Total sentiment

5%

Conversation rose sharply on July 28
following the announcement those 60+ in
Group 4 could make a booking to be 128
vaccinated.

- 30%

There are some Group 3 New Zealanders
who are expressing annoyance that Group
4 people are able to get an appointment
before them.

Mention Volume

8

| |||
c

Some eligible Group 4 people are
discussing making their appointments.

@ Positive
@ Negative @ Neulral @ Posilive

Some are voicing frustrations about being in Group 3 and People in Gro w able to get vaccine Data sources
not having yet had an appointment but Group 4 are now talking abou periences booking.

able to. R
|
L 4 25% 23%
facebook.com 5h
n i of Ggup
Si

Watch live: PM's second Covid jab, nearly 700,000 fully vaccinated 4 booking and my first jab is booked
Rollout to group 4 and yet I'm in group 3 and can't get my 1st vaccine until the very end of imple & easy. I'm in Canterbury DHB area.
September what a shambles but she makes sure she gets hers

: . 21 0]
v 28th Jul v S
Bemused by the New Zealand government’s notification “COVID-19 vaccine rollout hits
Group 4 milestone”. If you're 60+ you can now book a vaccination. Okay, but I'm Group 3 o . R
ard only got my invile on Monday 26th July. The earliest available appointment was early, Just booked my G"OU_P 4 Covid J"‘_’bs - lots if availability K
September. @nz@ and took 2 minutes via the website! 34%
7:59 PM - Jul 28, 2021 ®
® Bicgs @ Facebook @ Forums @ News @ Reddit @ Twitter
NOTE: Dataset represents mentions of “Group 4” with other COVID
UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021 terms. Total dataset 365
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Unite Against COVID-19;
FAQs Analysis

July 26 — August 1, 2021
New Zealand
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ANNALECT SOCIAL ANALYTICS

Unite Against COVID-19

FA The number of questions to the UAC channels dropped from 562 to 437 this week.
s Vaccine-related questions made up 48.5% ofithe total, focusing on accessing
appointments, roll-out policy e.g., if people can choose which vaccine they receive or how
S ] long is the recommended time between/doses, and safety and approval. Twenty-nine
u m m a ry n percent of questions were travelgselated, specifically regarding the trans-Tasman bubble.

Ministry of Health

This week the numberof questions decreased from 148 to 82. Vaccine-related queries
made up 57% of the total questions categorized with focus on roll-out policy e.g., vaccine
passports or getting an early vaccine, and accessing appointments. Eleven percent were
specific questionsiabout the trans-Tasman travel bubble.

Partners Te Puni Kokiri & Ministry for Pacific Peoples

There were no COVID-19 related questions to either Te Puni Kokiri or Ministry for Pacific
Peoples’ Facebook walls.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021



FAQ: UAC OWNED CHANNELS

FAQs UAC - 437 questions (total posts 3,878)
July 26 — August 1, 2021

VACCINE (48.5%) see subthemes below

Vaccine access (logistics) 66/212 (Where
do you go / how do | get contacted / who
do | contact / when is it scheduled for xyz
town / will there be a mass vaccination
center in xyz town / do chemists/GPs give /
can | get one if xyz has already/qualifies /
how to get NHI number)

Vaccine roll-out (policy) 58/212 (Can we
choose which vaccine / do we need a
mask when getting / how to obtain proof of
vaccination / recommended gap between
xyz and Pfizer / can we wait until x days to
get 2nd dose / how long between doses /
when is vaccine other than Pfizer going to
be offered / what % of pop need to be
vaccinated before border restrictions
relaxed)

Vaccine safety & approval 21/212
(What’s in vaccine / where are safety
resources / how many New Zealanders
have died following vaccine / what is
provisional approval / why Medsafe
approve AstraZeneca)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Vaccine effectiveness 20/212 (How
long does vaccine protect for / do fully
vaccinated still need to scan QR codes
or wear masks / will we have a 3™
vaccine / when will fully vaccinated be
allowed to quarantine at home)

Vaccine access (group) 19/212
(Who/what is Group 3 / does xyz
condition mean | am in Group 3 / how
come doing Group 4 in age bands /)
Vaccine misinformation 11/212 (Where
to report misinformation / is it
experimental / why need vaccineas 97%
recovery)

| Vaccine side-effeets®8/212 (How long
monitored after / whereyto share side-
effects / who is liableyfor adverse
reactions)

Vaccine roll-out (progress) 5/212 (Any
groups fully vaccinated / how is
measuring 4p against other countries /
what % North*vs South Island / so long)
Vaccine international 2/212 (Is vaccine
free in"Samoa)

Vaccine risk (medical) 1/212

Vaccine & flu shot 1/212 (How long
between flu shot & vaccine)

TRAVEL (29%)

New Zealandersghad specific
questions@bout the trans-Tasman
bubble/quarantine-free travel e.g.,
allocation"ef,green or managed
return flights,fpredeparture testing
proceduresgisolating on arrival, MIQ
spacesybPay 3 test.

Unite
against
COVID-19

OTHER CATEGORIES

TESTING (5%) (Is NZ going to move
away from PCR / why results taking so
long / has rest of Taranaki wastewater
being tested)

CASES (4%) (How many days
community COVID free / updates / are
border cases from NSW / is UN case
included in NZ case numbers)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: This week 48.5% of the total 437 questions were vaccine-related, focusing
on accessing appointments, vaccine roll-out policy, and safety and approval. Twenty-
nine percent of questions were travel-related with people requesting specific
information about the trans-Tasman travel bubble.



FAQ: MOH OWNED CHANNELS

FAQs MoH - 82 questions (total posts 1,098)
July 26 — August 1, 2021

VACCINE (57%) see subthemes below

MINISTRY OF

HEALTH

TRAVEL (11%) OTHER

Vaccine roll-out (policy) 14/47 (Will
there be a vaccine
passport/certificate/digital copy / waiting
time after vaccine / can | get early
vaccine / time between jabs / does MoH
follow up those who don’t get vaccinated)

Vaccine access (logistics) 10/47 (When
do you book second vaccine / how do |
make appointment if | have xyz condition /
how to get NHI number / why have under
50s received texts / why is xyz location
not listed as an option / where is link to
bookmyvaccine URL)

Vaccine misinformation 5/47 (Where to
report misinformation / censored
information / what is xyz doing in vaccine)

Vaccine side effects 4/47 (Why has MoH
stopped weekly Medsafe reports / what %
of vaccinated people are getting blood
clots)

Vaccine safety & approval 4/47 (What’s
in the vaccine / want to see safety
studies)

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021

Vaccine roll-out (progress) 4/47 (Can
you report % of each age group
vaccinated / is there a document
outlining NZ vaccine roll-out plan / have
they completed Group 3)

Vaccine effectiveness 3/47 (Why
lockdown people who are vaccinated /
do we have to get it every year / does
vaccine prevent getting COVID)
Vaccine access (group) 3/47 (\We, are,in
Group 3, can we book together / what
group for xyz condition / why did Xiget
invitation and I’'m in Group 3 stillWwaiting)

Specific questions aboutitrans-Tasman
travel bubble/quarantine-free travel e.g.,
MIQ, suspensionofitrans-Tasman
bubbledates ofimanaged flights
availability,

TESTING (7%) (Sewage testing results /
PCR tests)

VIRUS (2%) (How does COVID-19
spread)

Methodology & data coverage: Data is pulled from community management tools and

includes private and public posts.

SUMMARY: The total number of questions to MoH channels decreased from 148 to
82. Vaccine-related queries made up 57% of the total questions categorized with
focus on roll-out policy and accessing appointments. Eleven percent were specific
questions about the trans-Tasman travel bubble/quarantine-free travel.



FAQ: PARTNER & ORGANIC 5

%,
P 9

Te Puni Kokiri Peoples SUMMARY: PartnerF,
| There w n@)-w related questions to Te Puni Kokiri or Ministry for Pacific
No questions within this period No questions within this period Peoples’ :
Note: TPK posted zero COVID-19 related Note: MPP posted 10 COVID-19 related @
posts this week. pieces of content to their Facebook wall
which resulted in no
comments/statements.

based on public posts to Te Puni Kokiri based on public posts to Ministry for i

Methodology & data coverage: analysis is Methodology & data coverage: a i
fic
Facebook walls only. Peoples Facebook wall only.

UAC-19 vaccine. Awareness Study / Confidential / Annalect 2021
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Unite Against COVID-19: \be

Social Conversation An@@is
Tuesday August 17, 202
New Zealand %
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ANNALECT SOCIAL ANALYTICS 2

6®

U pd ate S u m m a ry: FAQs - UAC ow els: Analysts looked at questions asked

during the X m — 11:59pm August 17. New Zealanders have

questions ab for travel (26%) and the alert level change

(25%). T uestions about vaccine appointments (20%) and
pe r g about the current case, his locations of interest and
t 14%).

onversation analysis — organic, public social channels:
ith the move in Alert Levels New Zealanders are discussing Alert
Level 4. Some are encouraging others to remain positive and to
@ comply with the necessary restrictions. There are others who are
expressing frustration about the move and concern about what the

’\\A change will mean for them personally.

Measuring categories of conversation: Analysts have established a
baseline of volume and sentiment in each category to be monitored
% going forward.

COVID-19 Awareness Study / Confidential / Annalect 2021



ANNALECT SOCIAL ANALYTICS t

: . . 1. FAQ$ (_pg.4 Q | _
What’s in this Ident '“@ﬁmt;i\zﬁs; Guestions and conversation
report: 2

nversation Analysis (pg. 5)
ew Zealanders are talking about Alert Level 4 on
organic, public social channels.

. Measuring Categories of Conversation (pgs 6 — 11)
\ Identifying New Zealanders’ key concerns and monitoring

shifts in sentiment and emotion on public social channels.

COVID-19 Awareness Study / Confidential / Annalect 2021



UAC OWNED CHANNEL

FAQs UAC - 200 questions (total posts 7,063)
August 17, 2021 (12pm — 11:59pm)

ALERT LEVEL (25%)

Unite
against
COVID-19

VACCINE (20%) CASES (14%)

TRAVEL (26%)

| am travelling from x to y. Am | still able
to get home?

So, flights will still operate on Thursday?
Are domestic and international flights
being cancelled across the country?

If you can’t get home in the 48-hour
grace period what happens if the Level 4
lockdown is extended?

COVID-19 Awareness Study / Confidential / Annalect 2021

What about my xyz appointment?

Can people still work at x during Alert
Level 4?

Is there a map showing the outline of the
Auckland/Coromandel border?

Why is the whole country in lockdown?

In Level 4 can one stillget the vaccine?

| was due for'my vacgine on Thursday.
Will we be"eontacted to rearrange the
appointment?

Why are vaecinated people locked down
too?

Dol rebook my vaccine?

What are the Auckland locations of
interest?

How did he get the virus?

Did he stop between leaving Auckland
and entering the Coromandel?

Was it confirmed as the Delta variant or
are we still waiting for test results?

Methodology & data coverage: Data is pulled from Sprinklr and includes private
and public posts. Analysis only covers comments that are identifiable as questions.

SUMMARY: There were 200 questions to UAC owned channels in the 12 hours
between 12pm August 17 — 12am August 18. New Zealanders have questions about
rules for travel (26%) and the alert level change (25%). There are questions about
vaccine appointments (20%) and people are asking about the current case, his

locations of interest and the variant (14%).



C VERSATION ANALYSIS: ORGANIC, PUBLIC 5
S LS

O N
OCIAL CHANNE

Exploring how New Zealanders are talking about Alert Leve

Analysts noted there were diverse
expressions that represent a variety of
perspectives and situations from happy to
stay at home to those worried about the
impact of the lockdown on their
livelihoods.

The largest sentiment category was
neutral at 61%. This included businesses
and New Zealanders sharing information
about Alert Level 4 and what the changes
will mean. There are also news articles
about the Alert Level change.

People expressing

concerns/frustrations about what
being in Alert Level 4 means

Level 4 for everyone else : damn, | can't work
Level 4, for me :damn, | still have to work.
24

10:00 PM - Aug 17, 2021

. ’
I've never been able to handle lockdowns well, especially

level 4

The last time we had a level 4 was for months upon
months, and the entire time | was on the verge of mental

Asking why the South i ert
Level 4 when cases are i h Island

- The poor South Island in Qmamd a long way from Picton.
Like - Reply .13 1 OB
a joke - Labours own criteria is that level| 4 is for
“ S—— oy
ed and ive community transmission” 1!l

- son constitute that @ @ @ South
businesses must be ropable I

Isla

Businesses/people passing

Sentiment of conversation about
Alert level 4, August 17

22%

breakdown. n/sharing information

And now we're being plunged into another level 4 for 3

Negative sentiment was at 22%. In this days v
category some New Zealanders were e ) SN 2
expressing frustrations and concerns '

about what the change will mean for them Encouraging others to comply wit
personally. There was conversation about | evel 4 rules / happy the'd

why the South Island was in lockdown

As we move to alert level 4 our office in Riccarton will be
closed, however contact and support services will be
operational following alert level 4 guidelines. Call 0800
726 724 or email support@scorch.co.nz - we will get back
to you as soon as possible!

@ Negative @ Neutral @ Positive

) : was made
while the case/s are in the North Island. G 2o On August 17 there were 3,731
L :?w?n?ius";:ing extended until Wednesday 25 August, When the mentions of Alert Level 4.

Government announces it is safe to exit Alert Level 4 we will organise an
appropriate option for voters to return their voting packs. Thanks,

Like - Reply - 13 h - Editzd

Positive conversation (17%) included some
New Zealanders encouraging others to
stay positive/comply with the alert level
change rules. There were also some
expressing gratitude for the quick and

decisive move. .

thankful to live
somewhere that takesfeovid this sefiously so quickly.

@ ‘A Equestrian Sports NZ
13h-Q
, UPDATE 17/08/2021
From 11.5%pm tonight Tuesday 17 August, all of New Zealand will move to Alert Level 4. This
measure will remain in place for 3 days from 11:59pm Tuesday 17 August for all of New Zealand,
with the exception of Auckland and the Coromandel Peninsula with both staying in Level 4 likely
an fe for Level 4, everyone! for the next 7 days.

before, we can do it again. Let's do this!

A reminder that under Level 4 caly ride your horse within the boundaries of the property where
it's kept. Don't transport your horse by float to ride scmewhere else,

Make sure you know the rules and what to do at Alert Level 4
hItps://www.nzequestrian.org.nz/. /Covic-13-Alert-Plan,

Please ensure you play your part by staying home and following government instructions.

COVID-19 Awareness Study / Confidential / Annalect 2021
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OF

CAT GORY C ERSATION:
B RE KDOWN & G

Category change:

Categories current time period (August 17) benchmarked against previous time period (August 16)
#NZPOL Decisions |
virus

Vaccine Rollout

Enforcement

Economy

j I 4 6% Key
. Solid colour: Aug 17
Pattern: Aug 16
Contact Tracing — +23% \
Domestic Violence - +3%

0 2.5k 5k 7.5k 10k 12.5k 15k 17.5k 20k 22 25k 27.5k 30k 32.5k 35k 37.5k 40k 42 5k 45k 47.5k
Category breakdown excludes data that has not Data source: public Facebook pages, Twitter,
been classified. This data contains posts and blogs, forums, Reddit in New Zealand.

comments outside our key word query for
example tagging friends, one-word respons
and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

50k

+12%

52.5k 55k 57.5K 60k

Total volume of conversation:
August 17: 49,783 (+ 125%)
August 16: 22,101



CATEGORY SENTIMENT

Net sentiment of each category

As many of these categories become

Comparing current period (Aug 17) with shift from previous period (Aug 16)

meaningful when New Zealand shifts up

k Category % NEG %' (+1=) % NEU % (+/-) % POS % (+/-)
Alert levels, the ‘% (+/-)’ values will
become more accurate moving forward. Business & Consumers 33 0 57 -1 10 +1
Enforcement 41 0 51 +2 8 -2
Sentiment in the #NZPOL Decisions :
category became slightly more positive Virus 37 - 52 +4 11 1
on Tuesday as did Vaccine Rollout. #NZPOL decisions 41 3 46 +1 13 +2
Timeframe category was 57% neutral on Economy 92 2 60 +3 8 1
Tuesday. Mental Health 48 +1 47 -1 5 0
Financial Stability 32 -5 61 +4 7 +1
Team of 5 Million 24 -8 48 +7 24 -3
Contact Tracing 29 -1 62 -1 9 +2
Timeframe 25 -4 57 -5 18 +8
Domestic Violence 53 -7 45 +9 2 -2
Vaccine Rollout 43 0 42 -3 15 +3

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.
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T: HIGH

#NZPOL

Business and Consumers

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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&>

o e differences in
me/scale (Y axis). See page 6
total volume values.

Virus

Vaccine

<

%,

5%



CATEGORY SENTIMENT

Economy

%
%)

Enforcement

‘AQ\
\
o

Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New me/scale (Y axis). See page 6
Zealand. total volume values.
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CATEGORY SENTIMENT

Mental Health

Contact Tracing

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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&>

o e differences in
me/scale (Y axis). See page 6
total volume values.

Financial Stability

%,
<

Domestic Violence

5%

10



Category Definitions

We access data through keyword queries.:
We update these queries as the Ianguage
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

tlon /0 ume

Business & consumers

The impact COVID-19 restrictions has had on
how businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Virus

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

#NZPOL Decisions

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

COVID-19 Awareness Study / Confidential / Annalect 2021

2000

SOCIAL CONVERSATION CATEGORIES 24 HOURS

1500

1000

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Mental health

What conversations are New Zealanders
about their own mental health and th
families and communities. What supp
being offered and how art—‘,p le

what are their stresses/an |Ne\

ing personally on
o their employment
| and/or business

Financial stability

The impact COVID-19 is h
New Zealandersqin. relati
situations and/per,
finances.

@ Team of 5 Million

ion / Unite against virus
he nation to rally together

Contact tracing

hat conversations are New Zealanders having
bout contact tracing and the use of apps and
other contact tracing methods including
accessing COVID tests.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

® Contact Tracing

® Timeframe @ Domestic Violence Vaccine Rollout

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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ANNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

2)

6®

Conversation a (3 rganic, public social channels:
Analysts looked onversation around masks and face coverings
following thccx make mask wearing mandatory at essential

. Some were questioning if mask wearing should be

services |
ne were vaccinated while others were highlighting the
i f both forms of protection.
he category of conversation Vaccination Rollout increased by 71%.

w Zealanders are discussing what getting a vaccination will achieve
forthemselves and the community.

Measuring categories of conversation: Total volume of conversation
increased by 22%. Virus, #NZPOL Decisions and Vaccine Rollout had
the highest volume. Almost all categories became marginally less
neutral in sentiment (more polarized). Team of 5 Million category had
the largest increase of positive sentiment at 7%.



ANNALECT SOCIAL ANALYTICS t

1. Social Conve Analysis p.g.4-5

J i th i How New rs are talkin '
g about mask wearing and
What’s in this v on
re po rt: @g Categories of Conversation p.g. 6 - 11
ying New Zealanders’ key concerns and monitoring

hifts in sentiment and emotion on public social channels.
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Exploring how New Zealanders are talking about masks/fac

The NZ Government made it mandatory on
August 17 for people to wear masks while
visiting essential services. The volume of
conversation about masks/face coverings
jumped 126% from August 17 to 18.

There were people talking passionately
both for and against mask wearing. A
theme analysts noted was connecting
mask-wearing with vaccines/vaccination
(7% of mentions) with discussion including
asking why the need for masks if
vaccinated or reiterating the importance of
vaccination as well as mask wearing.

There were a few comments (1%) about
mental health/illness e.g. ADHD and the
ability to wear a mask.

Another theme noted was discussion
about compliance (both positive and
negative in tone) at essential service
locations such as on buses and at
supermarkets (14%).

People/businesses are also discussing
masks in a matter-of-fact tone e.g. sharing
the news or giving advice/reminders of
what is required.

COVID-19 Awareness Study / Confidential / Annalect 2021

People sharing positiv P f

compliance at essential s locations
In Taupd PaknSavi k
100%.

530 PM - Aug 18, 202 Tau
own St Li was great today - all customers and

@ asks. Except for the (young, female)

rity guard outside who was very much the odd one
not wearing a mask...
- Aug 18, 2021 [0]

People discussing vaccines/vaccination and
mask wearing

Totally agree. | have been vaccinated | | believe | don't
need to wear a mask public, other than that, what a
waste of time to get vaccination .

trict, New Zealand

| think everybody should start getting a little: more |
serious. Masks and vaccinations are the best”
protection!!l! There are clearly not enough vaccinated
citizens so better get yr masks on fast and start taking
this a little more seriously now that Delta is here (it's a
whole different scenariol)

I had|a bone biopsy on the 26th July, and NONE of the
staff on the ward, and who treated me wore masks.
Whether you're fully vaccinated or not, this lack of care
that | observed, no wonder a nurse has been infected.
The DHB are concerned with an outbreak? They nee
enforce frontline staff to wear masks at all times.

Expressing frustration towards ot

wearing a mask at essential Q ns
There are loads of people that refuse ublic tra 7 still, They get
on my bus everyday.A total disrespect ers th the rules.
Like - Reply - 15 h Os

Went to | Countdown | Milford Mall this afternoon no

staff and customers wearing masks.

Discussion about mental health and mask
wearing
says right there that mental health

is a legit reason to not| wear a mask | | have ADHD and |
find the masks distracting.

My partner was in Countdg lay and o . -

s st ot el il So if | have ADHD | don't have to wear a mask? & &
WTH. are they ignoran| rju elfish! Can't the

supermarkets bar anyo ask from

entering! @@ Came on s ts do your bit!

[0) i yes. Asthma is included in the
disabilities and autism would come under both disability
and mental iliness! If you struggle to |\ wear a mask | you
can not wear one

504 PM - Aug 1

to supermarket lady Karen. No mask, and zero

by the staff. & Welcome to Christchurch,

here Covid is optional.

3:02 PM - Aug 18, 2021 ®

queues and a very well organised process. Everyone,

ings.

Mask conversation matter-of-fact

+1d

Jacinda said we can expect an update on further mask requirements today at 1pm.

This was said in her press conference last night.

People have to eat and some need medication. Follow the
guidelines - masks, social distancing, hygiene and
scanning - and you'll be fine.

10:48 PM - Aug 18, 2021 ®

| Maybe masks could be supplied on entrance into essaatial work places and
ransport for those who don't have 2ny?

Like - Reply - 18 L°E

@ Taranaki Civil Defence Emergency Management v
= @TaranakiCD

FYI folks - please wear a face covering when you are going
to the shops, medical centres, and public transport. More
info as always at covid19.govt.nz

annalect
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Conversation in the Vaccine Rollout category increased by n Wednesday.
How are New Zealanders discussing the COVID Vaccine at it means for
them and the community?

Focus on lessening the severity of COVID & therefore %nalysm ~Vaceins Rollout category: Aug 15,2021

A prominent theme analysts observed in reducing the rick:

this category was around “getting” which

largely includes conversation about what facebook.com Likes: 3 2
- - - Vaccinated Auckland Hospital nurse one of four new community Covid-19
the vaccine will achieve. iies

"Misleading headline £ of course the dummys jump all over it too @ the vaccine never cl
to stop you from getting covid. But nah, go listen to someone that done their “re;
YouTube and Facebook &@"

Anti-vaxers tend to focus the perceived
risk of the vaccine and weigh that up
against how effective it is. Vax-advocates EeRbOON GO TR

are USing the flu vaccine as an examp|e of LIVE: Seven Covid-19 cases; Delta strain confirmed

vaccines reducing the risk of severe It's like any vaccination, the flu jab doesn't make you i

helps you to combat it and not get too sick. Thats the rzason,why people
illness. lowers their chance of getting sick, reducing their risk of d
vaccinations."
In other conversation people are

discussing how herd immunity (or NZ Arguing the point of getting th né if you can still

approaching herd immunity) would mean catchand spread the wzjs.

lock-down restrictions could be reduced
and the need to prioritise essential workers FACT Is you can st

to be vaccinated. why the vaccine? | mean, sure
questions anymore, anywhere,
genuine questions. | suggest

une to getting the flu just
choosing to get it, so it
is the point of all

#LIVE 11}

Ngefully vaccinated, you now need to ask yourseilf
wonRdering that? right? Nobody is allowed to ask real
he world® get insulted. mocked and abused for asking

head @ver to telegram, uncensored..."

"Why rush to get vacein can still get and spread the virus? Very weird! The Delta
variant has begigp weaker and milder by British Scientist researchers as well. The
whole world j Br political power."

Vaccinatin ore of the community achieves more
14h

we can get to 80% of the community through the vaccination programme, then we can have
different rules..." h

COVID-19 Awareness Study / Confidential / Annalect 2021 anna I e Ct



CATEGORY Cc VERSATION:
BREAKDOWN & G

Category change: Benchmark @

<

A

Categories current time period (August 18) benchmarked against previous time period (August 17)

Virus A59%
#NZPOL Decisions
Vaccine Rollout A71%
Timeframe _ A18% @
Business & Consumers A25%
Enforcement A48%
Economy A23% Key
Team of 5 Million . A76% Colours: Aug 18

Contact Tracing A46% Grey: Aug 17
Mental Health A17% @

A17%

</

Financial Stability

Domestic Violence _ . < s
0 2000 4000 \ 8000 10k 12k 14k 16k 18k 20k
0 Total Mention Volume

Category breakdown excludes data Data source: cebook pages, Twitter, Total volume of conversation:
that has not been classified. This data blogs, foO it in New Zealand. August 18: 60,475 (+ 22%)

contains posts and comments outside August 17: 49,783 (+ 125%)
our key word query for example August 16: 22,101

tagging friends, one-word responses

and so on.
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CATEGORY SENTIMENT

Net sentiment of each category

All categories became less neutral (more

Comparing current period (Aug 18) with shift from previous day (Aug 17)

polarized) apart from Business &
Consumers, Mental Health & Timeframe

that stayed stable of became fractionally

more neutral.

Vaccine Rollout increased in negativity by

4%, while Team of 5 Million had the biggest

increase of positive sentiment at 7%.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 33 0 57 0 10 0
Enforcement 41 0 47 -4 12 4
Virus 40 3 50 -2 10 -1
#NZPOL decisions 37 -4 44 -2 19 6
Economy 32 0 59 -1 9 1
Mental Health 47 -1 48 1 5 0
Financial Stability 32 0 58 -3 10 3
Team of 5 Million 28 4 41 -7 31 7
Contact ¥racing 31 2 61 -1 8 -1
Timeframe 28 3 57 0 15 -3
Domestic Violence 60 7 36 -9 4 2
VaccinesRollout 47 4 40 -2 13 -2

Data source: public Facebook pages, 5
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative, to the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




T: HIGH

Virus

Vaccine Rollout

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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ot e differences in
me/scale (Y axis). See page 6
total volume values.

#NZPOL Decisions

%,
<

Timeframe

5%



CATEGORY SENTIMENT

Enforcement

%
%)

Business & Consumers

‘AQ\
\
o

Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New melscale (Y axis). See page 6
Zealand. total volume values.
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CATEGORY SENTIMENT

Contact Tracing

Financial Stability

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021
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ot e differences in
melscale (Y axis). See page 6
total volume values.
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<

Domestic Violence
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Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

Virus

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

#NZPOL Decisions

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe
Discussion about how long it will take before

Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

1600 SOCIAL CONVERSATION CATEGORIES 24 HOURS

1400
1200
1000
800
600
400
200
0

Mention Volume

12am 1am 2am  3am ipm  2pm  3pm  4pm  S5pm

Business & consumers
The impact COVID-19 restrictions has had on
how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

ion / Unite against virus

. grthe nation to rally together,
ply with the rules and cheerleading the

Contact tracing
Enforcement hat conversations are New Zealanders having
Responses to the role of official enfo @ bout contact tracing and the use of apps and
and stories about how infringement is @ other contact tracing methods including
with. * accessing COVID tests.

n \e having

ic decisions and
overy.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Economy

Conversations New
about the economy,(econ
upcoming recessi

Bpm  7pm  8pm

9pm 10pm 11pm

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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ANNALECT SOCIAL ANALYTICS

Update Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

6®

Conversation a (3 rganic, public social channels:

Analysts explor versation around tests and testing. Some have
had a straigh experience getting a test while there are
frustrate tors who have had long waits at testing stations. A
bar, to getting tested is access to a car.

We lagked into how people are discussing locations of interest.
ommenters are keenly aware of the growing list of locations.
iscussions include how to access information, the potential impact of

a type of location (e.g. playground or nightclub) and the extent of the

spread of the virus.

Measuring categories of conversation: The total volume of
conversation decreased by 10% with conversation falling across all
categories. The topics of Virus, #NZPOL Decisions and Business &
Consumers/Vaccine roll-out have the highest volume of
conversation.

From a sentiment perspective, we did not see any significant shifts.
Slight shifts include: 3% increase in negative sentiment in #NZPOL
Decisions and Business and Consumers.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

&

1. Social Conve Analysis p.g.4-5

How New rs are talking about tests and testing,
as wel ons of interest.

e@g Categories of Conversation p.g. 6 - 11
ying New Zealanders’ key concerns and monitoring

hifts in sentiment and emotion on public social channels.
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Getting a test has been a simple process for some, while others*have dealt with
long waits before being tested or have been turned away from testing sites.

Conversation on August 19 has shown a
variety of user experiences in getting a
test. For some, obtaining a test has been
stress-free and quick. Others have been
frustrated at long wait-times despite trying
to do the right thing by getting tested.

Analysts noted a barrier to getting tested
for some New Zealanders was not having
access to, or owning, a car. There has also
been several comments from those in the
disabled community regarding
inaccessibility at testing centres.

Regarding test results, there are some
expressions of anxiety about the lengthy
wait to hear back.

A few commentors are asking questions
about households needing to isolate post-
tests and what is the required expectation.

In other conversation some are glad that
wastewater testing is being used as
another layer to detect COVID-19 in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Getting a test was easy and straight-forward

Rung my GP and got a test within 30 mins!

L 4

Many clinics are testing folk who aren't registered there as
well. Made booking over [l at 0930 for 1500, arrived at
1455, left by 1510. On foot as well ! Good job

L

In the testing Q at my GPs in #Torbay (due to being in
gen vicinity of AUT case) - been done, just waiting for car
of a fanily in front to be finished. Q slow but short. /g § >
to Torbay Medical Centre #CovidNZ

Wondering if the right people are getting
tested

it would be good to see some data around around how many tuffifup tha "‘3: ia
3C131ocations of interest vs those who hear there 15 communtty transmegSion 2pdtim Uil =
panic_ hypochondriacs are the ones that siuff this

For some a barrier to accessingitesting sites
is not having a car

Sadly iz 1sn't. My friend went to get tested 08 a cough and ey REfued to test her because she
wasn'tin a car.

Bug 19, 2021 L J
Looking forward to;."opcc‘dvgum €onfusing and upsetting the COVID
testing system by IMinggAucklBn® and not having a car. &

my mumis also sﬁkgndj am getting sick, but trying to
getitestad Without a car is not easy, i'll try and call my gp

Frustrated at the long waits/bring turned
away at testing stations

Hi| Jacinda . | took my daughtes,and(a mate to get a
covid test today, Arrived12pm Waited'in line for nearly

8hrs,__finally got‘them festéll at)7 50pm, . @

Thanks Jacinda! Hopirig to'ave | more | covid pop up
testinggsites. Wedrova around today but we were

turnéd away ©

W 19, 05:02:5 1

What's the ‘it putting this up when you can't|get| tested in Auckland? 10 hours sitting in 3
que & AlbanyWorth Shore and still not Tested, @ what a joks!!

After waiting/turned away they will not be
returning to get tested

Here a story.
Went at 830am to get a test at Albany stadium.
Fast forward 10hours of waiting in line. We get tum away as it was closing at 7pm.
A long with hundreds of others.
| can bet that a lot of these people wha waited that long must have thought they
needed to be tested.
| for one will not be getting tested now as | am guessing most of the other 100+
people who waited 6hr+ for nothing won't get tested either.
Qv

Like - 15h

Finding testing centres inaccessible for
disabled community

¥

There are several disabled | know trying to get tested but
finding the centres aren't accessible, is there any process
for supporting disabled in testing? Who would know

3:54 PM . Aug 19, 2021 (O]

Anxiety about lengthy wait for test results

| am surprised that test results take more than 48 hours to come back in NZ. In
Australia it is less than 24 hrs for 99% of tests

Like - Reply - 235

bit concerning that the | test| results take so long to
come back. Given how Tast delta spreads.

L

Nothing like three members of your fam attending one of
the key locations of interest and waiting for test results
and time goes ridiculously slowly and waiting begins to
poke at anxiety

Wanting to know the rules around testing and
self-isolating for households

fg 19, 2021 (5:54:18 AM

Could you please darify something for me? Our!household /i isolating while v await the return
of my daughter's covid test result. What are the rules regarding having a trusted person pick
up graceries faor us and drop them autside our house?

L

Hi @covid19nz - I'm a household contact of someone
who has been at Auckland Hospital since 10 August and
she has been told by uni she is required to be tested.
Auckland Hospital isn't currently listed as a location of
interest though. Do | need to self iso til her day 5 test?

1:38 PM - Aug 19, 2021 @

Feeling encouraged by use of the
wastewater testing

L 4
| am taking great comfort in the negative wastewater
testing results in the rest of the country
5:07 PM - Aug 19, 2021 0]



VERSATION

C ON
SOCIAL CHANNE

As the list of locations grow how are New Zealanders discu

of interest?

With a growing list of locations of
interest New Zealanders are
discussing:

Accessing the list/active information
seeking

The large number of
locations/information to be aware of.
The impact of different types of
location.

A NALYSIS:
LS

inte
howing i
OVID19nz

ORGANIC, PUBLIC

Refreshing for updated information.

Retweets: 0 Replies: 0 Impressions: 492 4 Reply %3 Retweet ¥ Like | ~ Engage

Several interactive maps have been created an
Commentators are noting the lack of time stamp
location.

each

4 19 Aug

Saw a couple of people yesterday saying a map of lo ns t would be useful. Nice
work Harkanwall https://t co/ZAtjSUEBQA

L

Map is great. Thank you for tour service. Us
tho. Thank god we nerd scannegs, https.
Retweets: 0 Replies: 1 Impressions:

19 Aug
t missi tions of interest by hours or days
yioH1
3 Retweet @ Like | ~ Engage

Concern about play: locations and children

being exposed to ta.

b
19th Aug

Werryinghs r of playgrounds (including indoor
) and parks have appeared in the locations of
tefest: obir tamariki can't get vaccinated and delta is
elf to be much worse in kids overseas. @

COVID-19 Awareness Study / Confidential / Annalect 2021

- g9 A@;
Refreshing the locations of interest list just waiting for our call up to get tested \

ocations

ng list of locations of interest have some feeling
ious. Others are pointing out that we have more

ormation during this Level 4 compared to 2020.

.

More locations of interest just posted. lts really 19t Aug

all over #Auckland now. This is scarier than previous times
#COVID19nz

L 4 23n
Reminding myself last time we were in L4 we didn’t have the tracing app, we didn't have the quick

updates of the locations of interest. and while it's a bit scary to see locations I've been on the list,
it's actually because there is more information available, not worse.

Postulating on the # of locations of interest vs the severity
of the breakout.

facebook.com Likes: 4 17h
Delta outbreak may be 'more contained' than first feared - Otago virologist

"Lets get excited when we get through a couple of weeks and cases plateau then start falling again.
but with 2000+ staff and students at a school, and over 100 locations of interest over nearly 3
weeks do not count ths chickens before the eggs hatch”

annalect



CATEGORY Cc VERSATION:
BREAKDOWN & G

Category change: Benchmark

Categories current time period (August 19) benchmarked against previous time period (August 18)

August 19: Colour
August 18: Grey

Financial stability: 1844 (-16%) Domestic Violence: 631 (-5%)

Category breakdown excludes data Data sourceznpublic’Facebook pages, Twitter, Total volume of conversation:

that has not been classified. This data blogs, forums, Reddit in New Zealand. August 19: 51,807 (-10%)

contains posts and comments outside August 18: 60,475 (+ 22%)
August 17: 49,783 (+ 125%)

our key word query for example
tagging friends, one-word responses
and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021



CATEGORY SENTIMENT

Net sentiment of each

We continue to see the majority of

category

Comparing current period (Aug 19) with shift from previous day (Aug 18)

sentiment as neutral across our

categories.

Sentiment towards Business &
Consumers and #NZPOL

Decisions has increased

negatively by 3%, however neutral

conversation remains the most

common.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 36 3 -3 10 0
Enforcement 42 1 -1 12 0
Virus 41 1 -1 10 0
#NZPOL decisions 40 3 1 15 -4
Economy 34 2 -2 9 0
Mental Health 46 -1 -1 7 2
Financial Stability 34 2 -1 9 -1
Team of 5 Million 28 0 2 29 -2
Contact ¥racing 31 0 0 8 0
Timeframe 28 0 0 15 0
Domestic Violence 55 -5 3 6 2
VaccinesRollout 44 -3 2 14 1

Data source: public Facebook pages, 5
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative, to the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.
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Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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SENTIMENT

CATEGORY

Enforcement

Timeframe
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Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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CATEGORY SENTIMENT E
Contact Tracing Mental Health @

150

200
125

2 150 2
% 100 é
2 =
50
20 Aug
Wilowhs Ol (8 e @ Negative @ Neutral @ Positive
Financial Stability Domestic Violence
100 30
£
2 75 H
5 220
- 2
% 50 %
=
10
25
0
i}
@ Negative @ Neutral @ Positive
@ Negative @ Neutral @ Positive
Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New melscale (Y axis). See page 6
Zealand. total volume values.
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Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

Virus

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

#NZPOL Decisions

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021
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Business & consumers

The impact COVID-19 restrictions has had on
how businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

ontact tracing

hat conversations are New Zealanders having
about contact tracing and the use of apps and
other contact tracing methods including
accessing COVID tests.

Enforcement

Responses to the role of official enfo
and stories about how infringementis

with. 0\

re having

Conversations New Zealan
about the economy, ‘'@conomic decisions and
upcoming rec a covery.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Economy

T T 23 T T T 1

Tam12pm 1pm 2Zpm 3pm 4pm 5S5pm 6pm 7pm 8pm 9pm 10pm1ipm

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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Update Summary:
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Conversation a
Analysts explor

rganic, public social channels:
versation around the vaccine roll-out. Some
people have ess-free experience receiving the vaccine while
others ar rated at having their appointments cancelled or are
tur sed sites.

Measuring categories of conversation: The total volume of
onversation decreased by 1%. The topics of Virus, #NZPOL
cisions and Timeframe had the highest volumes of conversation.

From a sentiment perspective, all categories saw a decrease in
negative sentiment with conversation shifting to neutral.
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1. Social Conve Analysis p.g. 4

Wh at,s i n th is How K rs are talking about the vaccine roll-out.

2. Me Categories of Conversation p.g. 5-10

re po rt: % New Zealanders’ key concerns and monitoring

In sentiment and emotion on public social channels.
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As the vaccine roll-out resumes, some are sharing good experienc
have had appointments cancelled or arrived to closed vaccinatio

The national vaccination roll-out has
resumed after a 48-hour pause. On
August 20, some people are sharing
that they had their appointments
cancelled or vaccination sites were
closed. Other commenters were
pleased with their vaccination
experience.

With the announcement that the
vaccination programme is now
extended to 12 — 15-year-olds, a few
people are asking for clarification
around how this works.

Discussion includes the progress of the
roll-out. Some are happy with how it is
going currently while others are
concerned how far it is behind
schedule.

COVID-19 Awareness Study / Confidential / Annalect 2021

An efficient and enjoyable
vaccination experience

L | Justhad my second jab this afterncon.
Big shout out to the staff concerned. Excellent job, very well organized, very smooth
aperation, Well done 1o the lovely nurses, They were working flat out. Well done
Tairawhitl Hospital

Like  Reply 10h O
- 1
N ’

|

First Covid vaccination done! Thank you @thefonohealth
for making it such a joyous experience with music and
cheerful staff. Was a loooong wait but worth it €

2:42 PM - Aug 20, 2021 @

Wanting clarification around 12 - 15-
year-olds getting vaccinated

Can someone please explain the| rules 'around
vaccinating 12-15 yr olds?? My husband is due for
first jab tomorrow all booked in. Does ‘ta
year old with him in the hope she cap get
100?22 This hasn't been made very I'm
missing something??

ow able to get

Concern youn
vaccine befor;
... and why exa ar olds be able to
rock up with a g | when there are sull

thousands

an appoinment! Also there
- from Weds and Thurs this

Twentto get my vaccination
Turned up to the place and it was
number and got aut off

er text and everything last night,
t comphiant. Tried to call the 0800

L 4

angelled m! due today.
weeks time.

J Why is the Epsom centre dlosed when you advised that vaccinations were going
ahead. Tumed up for my booked vaconation only to be told go away.

Like - Reply - 22 h Os :

lief that roll-out programme is behind
schedule

My family based in holland, England and Denmark are all fully vaccinated and able
to travel through Europe. We are so far behind the vaccination rell out its a disgrace.

Like  Reply - 1d Os 1
- ¥
Yes NZ vaccine program is way behind. Yes | have had

both shots. They are not incompatible statements because
>50% have not had either shot.

8:35 AM - Aug 20, 2021 @

e others

Happy with progress / aware roll-out is
happening as quickly as is possible

L

In NZ, we are vaccinating exactly as fast as the vaccine
arrives on our shores. We can argue about why it took so
long but the problem isn't vaccine hesitancy. We've seen
what has unfortunately happened to you up north and are
very eager to get vaccinated.

742 PM - Aug 20, 2021 0]

[

You haven't been listening, have you? There are enough
doses to even start vaccinating 12-15 year olds, from
today if their parents are getting theirs done. Plenty in
the country & orders coming in regularly. From 1 Sept
everyone able to book - that's ramping up nicely

11:06 AM « Aug 20, 2021 @©

Sharing information/links to help others
book their vaccine

_\ d

Some family members have failed to find the
#BookMyVaccine site, and had no luck on 0800 282 926,
so here’s the link. Easy-as booking system in my
experience... app.bookmyvaccine.covid19.health.nz

1104 AM - Aug 20, 2021 ®



CATEGORY Cc VERSATION:
BREAKDOWN & G

Category change: Benchmark @

Categories current time period (August 20) benchmarked against previous time period (August 19) 6
Benchmark
Virus = e
#NZPOL Decisions

Timeframe A10%

Business & Consumers v2%

Vaccine Rollout v14%

August 20: Colour
Eglonsament August 19: Grey
Economy A8%
Team of 5 Million v5%

Mental Health A6% @

Contact Tracing A5% . 5
0 2000 4000 \% 8000 10k 12k 14k 16k

Total Mention Volume

Financial stability: 2,061 (12%) Domestic Violence: 702 (11%

Category breakdown excludes data Data sou g acebook pages, Twitter, Total volume of conversation:
that has not been classified. This data blogs, eddit in New Zealand. August 20: 51,325 (-1%)
contains posts and comments outside August 19: 51,807 (-10%)

our key word query for example August 18: 60,475 (+ 22%)
tagging friends, one-word responses

and so on.
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CATEGORY SENTIMENT

Net sentiment of each category

Negative conversation has decreased

Comparing current period (Aug 20) with shift from previous day (Aug 19)

across all categories shifting toward

neutral. The largest dataset - Virus -
decreased 4% in negative sentiment.

Financial Stability was the largest

positive shift (4%). This shift
indicates less negativity surrounding the

financial impacts of the outbreak.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 33 -3 57 3 10 0
Enforcement 39 -3 48 2 13 1
Virus 37 -4 54 5 9 -1
#NZPOL decisions 38 ) 48 3 14 -1
Economy 30 -4 62 5 8 -1
Mental Health 44 ) 51 4 5 )
Financial Stability 30 4 57 0 13 4
Team of 5 Million 27 -1 46 3 27 )
Contact ¥racing 27 4 65 4 8 0
Timeframe 27 -1 58 1 15 0
Domestic Violence 47 -8 50 11 3 -3
VaccinesRollout 43 -1 44 2 13 -1

Data source: public Facebook pages, 5
Twitter, blogs, forums, Reddit in New
Zealand.
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Note this table reflects % of sentiment change
relative, to the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




ATEGORY SENTIMENT: HIGH
OLUME CATEGORIES
Virus
1500
1250
, 1000
5
é 750
s
2
500
250
a
@ Negative @ Neutral @ Positive
Timeframe
1500 I
E 1000
£
%
500
|
il
20 Aug & : - ; N
@ Negative @ Neutral @ Positive
Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New melscale (Y axis). See page 6
Zealand. total volume values.
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#NZPOL Decisions

1500

Mention Vaolume

usiness & Consumers

Mention Volume

=
=

2k

08:00

@ Negative

@ Negative @ Neutral

12:00

@ Neutral

@ Positive

@ Positive

16:00




CATEGORY SENTIMENT

Vaccine Rollout

800

600

@
E
5
S
=
& 400
=
3
=

200

G v e I s
20 Aug 04:00 08:00 12:00
@ Negative @ Neutral @ Positive
Economy

300
@
£
=
S 200
=
S
T
]
=

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.
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ot e differences in
melscale (Y axis). See page 6
total volume values.

Enforcement @

300

Mention Valume

@ Negative @ Neutral @ Positive

Team of 5 Million

250
200

150

Mention Valume

100

50

@ Negative @ Neutral @ Positive



CATEGORY SENTIMENT

Mental Health Contract Tracing
150 200 6

100

Mention Valume

Mention Volume

Mention Volume

50

@ Negative @ Neutral @ Positive
@ Negative @ Neutral @ Positive

Financial Stability Domestic Violence

150
60

100

Mention Volume

||
50 I

20 Aug 04:00
@ Negative @ Neutral @ Positive ® Negative ® Neutral @ Positive
Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New melscale (Y axis). See page 6
Zealand. total volume values.

COVID-19 Awareness Study / Confidential / Annalect 2021



Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

#NZPOL Decisions

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

SOCIAL CONVERSATION CATEGORIES 24 HOURS

400

12am 1am 2am 3am 4am 5am 6am

Business & consumers
The impact COVID-19 restrictions has had on
how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, ‘economic decisions and
upcoming recession, andifecovery.

7am 8am BamMMamWiam 12pm 1pm 2Zpm

Teamof five million / Unite against virus
Encouraging the nation to rally together,
comply with the rules and cheerleading the
cause.

\

What conversations are New Zealanders having
about contact tracing and the use of apps and
other contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

3pm 4pm

5pm 6pm 7pm 8pm 9pm 10pm 11pm

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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ANNALECT SOCIAL ANALYTICS 2
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U pd ate S u m m a = Conversation analys rganic, public social channels:
" Analysts explor versation in the Team of 5 Million category to
check in on h s Zealanders are talking about motivation to

comply a llowing.

re largely supportive of compliance however the tone of
con ation can be charged due some arguing with conspiracy
eorists, fed up about “community policing” on social media and a
ling/concern that there are people flouting the rules.

@ Measuring categories of conversation: The total volume of
* A conversation fell by 22%, this can be typical on a weekend due to less
\\ news media published.

Over-all sentiment became slightly more negative, however Vaccine
O Rollout and Contact Tracing categories remained stable.

{4
QO
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1. Social Conve Analysis p.g. 4 -5

Wh at,s i n th is How K rs are talking about following the rules.

2. Me Categories of Conversation p.g. 6 - 11

re po rt: % New Zealanders’ key concerns and monitoring

In sentiment and emotion on public social channels.

COVID-19 Awareness Study / Confidential / Annalect 2021



CONVERSATION ANALYSIS: ORGANIC, 4
PUBLIC SOCIAL CHANNELS

The “Team of 5 Million’ category captures how we are talking about worki gether to
elirginatg the virus. Analysts explored conversation around motivati following the rules
on Saturday.

Team of 5 Million category is typically Sentiment word cloud Saturday 21 August Total sentiment breakdown. Note
less neutral overall as it contains sentiment reflects tone of conversation

comments cheering and encouraging and is not necessarily topic.

others, along with frustrated comments wanted  [onorted »
x A BBro = = 3 -0
and sometimes passionate pleas for decision  period : city d“IPF ~dded love o, &
- ne ‘ ( face 4 adced )
caution. TS st - late good job:viet
WUIK ] " . . o ~ain Nead
wellington @€t STOW free family including P resmil
) ellington . ; 8 important
New Zealanders are encouraging required 1 early high t| me-r life bl
ensure rovige 2N . aan
othersl_totfollow the rules and be Neurs . provic O{ItJLfl : made set hard hours daily game
compliant. ’.')'dﬂ?t - : i start ¥ atect iSOlation
making Yé€ars grec QQVI ®-19 pecs I‘»Ll expected qi’:“"
3 read A i 7 f th il
Some are acknowledging the need for e Bio New cal full ®u find " 1y mon
swift action and vigilance. total Auckland outbreak
@ Negative @ Neutral @ Positive
Sharing encouragement and
acknowledgement. “we can do this”. Acknowledging the swift lockdo d vigilance is [B2user
- - - mage
warranted considerin O AL A et
facebook.com 20h
H Covid-19 alerts update % e are very Il:cky to b? h_ele in NZ, and we are ’aII doing & great job.. What nee_ds to
As New Zealanders we can do this. Stay home, follow L 4 ) ) . ) . be done is being done! I'm glad I'm in NZ that's for sure! I'm sorry for your family in America!
fockikium radesrmmi we s fockihoun fastex: fe sl out are currenty notin N zeataqg whad 2 52 Good go 21 PeSIETNg s GOIng NG 10CHdOWR 1o Tt e e s feren ©9
there everyone @ hope stay level 4 nationwide til just one case. Lockdwn. test and vaccinate. we can do this o
numbers under control. Don't want drop level in South 14

Island then find cases & go back up. Thank you everyone ir

4 million people have died from this virus, I think it's perfactly acceptable to be vigilant about it
health sector for all your hard work

facebook.com Compliant but angry that we are here again

n Stay safe, stay home this weekend

"You do a great job NZ Police, thank you! @ @ facebook.com sh

n Timeline Photos
s __ no you don't have a clue believing all the spin
from this govt. | have had both vaccinations, wear my masl
and follow the rules, but this was avoidable.

Even'@iimpleton understands there is a latent period where people have the virus, can spread the
virus but have no symptoms. Don’t be a tool. Its not hard to follow simple guidelines for the sake of
everyone.
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Tension can be charged, as some
individuals are taking it upon themselves
to challenge conspiracy theorists, some
are tired of seeing so much “community
policing” on social media even if they are
themselves on board with the lockdown,
and some are relating experiences of
witnessing people around them flouting.

There is some discussion calling out that
our perception of the issue is currently
filtered though press coverage, media
and what we see on our walks and is not
the full picture.

LYSIS:
N NELS

ORGANIC,

Arguing with conspiracy theorists

Negotia (e

facebook.com Likes. 3 15h vi
Covid cases could rise to between 50 and 100 in next few days, says modeiler fl'

"The Delta varient is here now so just stay home unless your needing to visit the supermarket
because this delta variant is wiping out countries. lzave the country if you don't want to abey the
rules because you think it's a hoax or conspiracy you are the problem t0o and don't deserve
medical care if you get the covid variant "

Proactively informing on rule-breakers.

reddit.com 8h

My flatmates invited some friends over despite the lock
Sorry to hear. Call the cops next time

L

on this field in Khandallah, loads without masks, and I'
closed sports fields under level 4? No way is this within
#leveld #lockdown #wellington htips://t.co/SKgMiZ:

Fatigue around so much “comm
policing” online

L 2

v 11h

I'm all for following the rules, b N policing that's going on is sparking my rebellious

teen vibe. And I'm a boring_maiddle aged mi class rugby club suburban mum. | don't think telling
at St h

rules right? #covid19

©

people off on Facebook i

COVID-19 Awareness Study / Confidential / Annalect 2021

ain pressure points such as
si ermarket are causing some
u on.

o  country | The rules are if they are Mentally and
physically not well under 12 , have disabilities and feel
that wearing a mask may cause more harm You must
not decline them entering your store !

Countdown Supermarkets follow the rules People are
not aloud in without a mask in your stores throughout the

Pity the store | went to 30 minutes ago allowed the lady in front of me in the queue
0 go in without a mask! C Sup @ Howick C Howick
Village!

1d

Discussions about our perception of how we’re going.

14h

To the Wellingtonians who decided to go to Oriental Bay while in the midst of
Level 4

"Have you actually seen any noncompliance though? | was driving all around town today (essential
services worker) and from my perspective it sure looked like everyone was following the rules. The
media is presenting a biased picture to try and get us outraged at each other!”

11h
My flatmates invited some friends over despite the lockdown

"I never claimed that's what put us in lockdown but people breaking the rules is what will keep us
here. Stop excusing the behaviour and just follow the rules. This couniry is woefully
underprepared for a full on pandemic like we've seen overseas. Sure it seems OTT right now while
things are relatively under control but behaviour like OP's.."

rules. You don't need to wear a mask outside (thoughit_."

annalect



CATEGORY VERSATION:
BREAKDOWN

Category change: Benchmark

Categories current time period (August 21) benchmarked against previous time period (August 20)

Virus

#NZPOL Dedisions
Business & Consumers
Vaccine Rollout
Enforcement
Timeframe

Economy

Contact Tradng

Team of 5 Million
Mental Health

¥Y16%
Y26%

v32% \
Y17%
v19% @
v22% ¢ A
\6000
Total

Y43%

8000 10k
Mention Volume

0 2000 4000 \

Financial stability: 1,251 (-39%) Domestic Violence: 603 (-1 O

Category breakdown excludes data Data sou : acebook pages, Twitter,
that has not been classified. This data blogs, eddit in New Zealand.
contains posts and comments outside

our key word query for example

tagging friends, one-word responses

and so on.
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2

[

<

¥21%
August 21: Colour
August 20: Grey
12 14k 16k

Total volume of conversation:
August 21: 40,015 (-22%)
August 20: 51,325 (-1%)
August 19: 51,807 (-10%)
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CATEGORY SENTIMENT

Net sentiment of each

Most categories increased in

category

Comparing current period (Aug 21) with shift from previous day (Aug 20)

negativity on Saturday.

Financial Stability category

increased in negative sentiment

by 9% (-4% positive sentiment).

Contact Tracing and Vaccine

Rollout categories stayed mostly

stable.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 38 5 52 -5 10 0
Enforcement 44 5 45 -3 11 -2
Virus 42 5 48 -6 10 1
#NZPOL decisions 45 7 42 -6 13 -1
Economy 36 6 54 -8 10 2
Mental Health 47 3 47 -4 6 1
Financial Stability 39 9 52 -5 9 -4
Team of 5 Million 30 3 41 -5 29 2
Contact ¥racing 28 1 63 -2 9 1
Timeframe 32 5 51 -7 17 2
Domestic Violence 54 7 42 -8 4 1
VaccinesRollout 45 2 40 -4 15 2

Data source: public Facebook pages, 5
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative, to the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




ENTIMENT: HIG
S

S |
S. 21st AUGU T

Virus

Business & Consumers

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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H

VOLUME

&>

ot e differences in
melscale (Y axis). See page 6
total volume values.

#NZPOL Decisions

%,
<

accine Rollout

<



CATEGORY SENTIMENT: 21st AUGUST

Enforcement Timeframe @

%,
<

Contact Tracing

Economy
0\
Data source: public Facebook pages, ote the differencesin
Twitter, blogs, forums, Reddit in New melscale (Y axis). See page 6
Zealand. total volume values.
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CATEGORY SENTIMENT: 21 st

Team of 5 Million

Financial Stability

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New

Zealand.
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AUGUST

&>

ot e differences in
melscale (Y axis). See page 6
total volume values.

Mental Health
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<

Domestic Violence

5%

10



Category Definitions

We access data through keyword queries.

We update these queries as the language
used to describe a topic or theme
evolves. In this report, keywords have
been updated to align with changes in
conversation we’ve observed.

Virus

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

#NZPOL Decisions

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe
Discussion about how long it will take before

Alert Level restrictions are lifted or when life
returns to normal.
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SOCIAL CONVERSATION CATEGORIES 24 HOURS

e ——

am 12pm 1pm

Business & consumers

The impact COVID-19 restrictions has had on
how businesses operate and how consumers’
behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

ontact tracing

hat conversations are New Zealanders having
about contact tracing and the use of apps and
other contact tracing methods including
accessing COVID tests.

Enforcement

Responses to the role of official enfo
and stories about how infringementis

with. 0\

re having

Conversations New Zealan
about the economy, ‘'@conomic decisions and
upcoming rec a covery.

Mental health

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Economy

2pm 3pm 4pm 5pm 6pm

7pm 8pm 9pm 10pm 11pm

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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