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We are now adapting to living with COVID-19 in the community 

under the COVID-19 Protection Framework. This is a huge shift 

from the last wave in September at the beginning of the Delta 

outbreak where we were still pursuing an elimination strategy. 

There is a need to understand what concerns New Zealanders 
have while they adapt to life with COVID-19 in the community, 

and how to address these concerns. 

This report provides a check-in on overall sentiment and 

compliance behaviours of New Zealanders to inform 

communications, tone and messaging, and creative direction 
to help keep New Zealanders engaged with the collective 

mission to Unite Against COVID-19.
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Understand how to 

keep New Zealanders engaged 

during our suppression 
strategy. 

The specific number objectives we set out to answer:

11. Exploree thee sentimentt towardss thee COVID-199 

responsee – how are people feeling about COVID-19 

personally, and how we are handling the response as a 
country

2. Understandd motivationss forr compliancee – what 

will keep people engaged overall and with specific 

actions they have been asked to do

3. Informationn andd influencerss – understand the 
effectiveness of information and the key sources of 

influence

4. Brandd effectivenesss – how is Unite Against COVID-19 

performing as a brand, what are the strengths and 

areas of focus

OVERALL OBJECTIVES
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Methodology

This survey interviewed a nationally 

representative sample of New 

Zealanders aged 16 years and over.

Total sample n=917

Margin of error at the 95% 
confidence interval is +/- 3.2%

Fieldwork ran from 15th to the 23rd of 

November.

Throughout this report key 

comparisons are made to the 2021 

Behaviour and Sentiment trackers, 

2021 October pulse and 2021 

December pulse. 

It is important to note that this is an 

online survey – people who do not 

have access to the internet are not 

represented in our findings.

Key samples:

Māori n=168

Pasifika n=72

Unvaccinated n=62

The data was post weighted to be 
representative of the New Zealand 

population, in terms of age, gender, 

region and ethnicity.
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With the easing of restrictions, there is a returned feeling of 
progress, with vaccinations seen as the key to keeping us safe 

9DPMC NOV 2021

OF THOSE FEELING ‘JOY’ AND ‘PROUD’ IN DECEMBER 

118%% 
Vaccination keeps us safe

13%% 
Feelings of progress

9%% 
Restrictions easing

4%% 
Feel good in comparison 

to other countries
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New Zealanders recognise that COVID-19 will spread 
throughout NZ, but believe health behaviours will keep us safe

79% 

Agree that COVID-19 will 

spread through the community 

in the coming months

71% 

Agree that compulsory health 

behaviours will keep us safe 

= with 
7-Dec

DPMC NOV 2021 12

AGREEMENT WITH KEY STATEMENTS - NOVEMBER 
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CCOVID-199 Protectionn 
Framework

DPMC NOV 2021 23
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The COVID-19 Protection Framework is shifting 
some Unvaccinated to get the COVID-19 vaccine

DPMC NOV 2021 35

LIKELIHOOD TO GET VACCINATED AS A RESULT OF THE COVID-19 PROTECTION FRAMEWORK 

- NOVEMBER

Unvaccinated

Not sure Less likely No difference More likely

6%

of the total sample claim 

to be unvaccinated.
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GROUPS 

Demographically, they’re more likely to be aged 55+years and NZ 
European/Pākehā compared to total sample. 

They feel angry about the COVID-19 situation in New Zealand, are 

significantly more likely to be unvaccinated and do not understand the 
traffic light system well.

They are more likely to be concerned that unvaccinated people aren’t 
able to do what they want under the new COVID-19 Protection 
Framework and that the new system will still have an economic impact 

on business.

They feel they are not being told all the information they need to know 

about COVID-19 and disagree they have access to all the information 
they want and need.

WWrongg directionn (DECEMBER)) – 26%% 

DPMC NOV 2021 40

THEE JOBB TOO DO:

This group needs more information about the 
new framework so they can improve their 

understanding.

They also need reassurance that the new 

framework will not have a terrible effect on 
the economy.

Their concern that unvaccinated people will 

be limited in what they can do under the new 
framework could be leveraged to encourage 

vaccinations or nudge them to revisit their 
vaccination decision.
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GROUPS 

They are more likely to be 55y+ males and central dwellers.

They’re angry about the COVID-19 situation and highly concerned about 
the impacts of COVID-19 on New Zealand, and re-opening the border. 

They also have lower trust in the Unite Against COVID-19 brand, and are 
also less likely to feel it’s ‘making a difference’ and ‘really stands for 

something’.

Their information needs are not being met in general, and they don’t feel 
they understand the COVID Protection Framework well. 

TTHEE JOBB TOO DO:

This group needs more information on the COVID-19 Protection 
Framework and how this will lessen the impact of COVID-19 on New 
Zealand. 

Lackk off confidencee inn thee plann – 8%% 

Demographically, they’re representative of New Zealanders, with no 
meaningful significant differences to total sample. 

Anger is their dominant emotion about the COVID-19 situation, followed 

by sad. And they over index on strong agreeing andd stronglyy disagreeing 
that restrictions should be stricter than they currently are. 

They’re more concerned about the impacts of COVID-19 overall. But less 
concerned about COVID-19 spreading in the community and 
misinformation. 

They have lower perceived information access and quality compared to 
total but their messaging visibility is comparable. They’re less likely to 

get information from, and be influenced by, government / healthcare 
sources and platforms. Only 16% trust the UAC brand. 

Significantly more likely to be part of our Non-Compliant group (40%, v 

28% total). 

Wrongg directionn (NOVEMBER)) – 31%% 
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How to read this report: 

42

This report contains references to three key data sets. 

BBehaviour && Sentimentt Trackerr – May (Benchmark), July, September, November waves.

For our November wave, where there are relevant significant differences we have 

split the sample depending on whether the respondent answered the survey before 
the November 17 announcement (Aucklanders being able to travel nationwide for 

Christmas) and after the November 17 announcement.  

222 Octoberr Pulsee – launched directly after the COVID-19 Protection Framework was initially 
announced to measure understanding of the Framework. 

77 Decemberr Pulsee – for an updated read on sentiment, behaviour, and understanding of the 
COVID-19 Protection Framework. 

DPMC NOV 2021

For simplicity, the Novemberr Behaviour && 

Sentimentt Trackerr dataa willl bee shownn inn 
bluee throughout the report, 

Andd thee 7-Decc Pulsee willl bee shownn inn 

purple..  

Chart titles will also denote which dataset 
has been used. 
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In terms of actual compliance, we saw a decline in 
compliance with some health behaviors in November

43DPMC NOV 2021

PROJECTIVE COMPLIANCE (ALWAYS / MOST OF THE TIME) - NOVEMBER

Wash hands with soap for at least 20

seconds / sanitising

Contact Healthline or doctor if feeling

unwell with COVID-19 symptoms

Get a COVID-19 test if unwell

Cough or sneeze into elbow

Staying home if feeling sick or unwell,

including staying off work

Use the NZ COVID Tracer app to scan in or

manually record their movements

Use a face covering / mask as required
Compliance with our more involved 
health behaviours declined from 
September levels, where we saw large 

significant increases in compliance 
across the board. 

As fear of COVID-19 started to subside 
we see more involved behaviours

significantly decline towards July 
levels. 
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Majority of New Zealanders feel they have high quality 
information and have access to the right information

HAVE ACCESS TO THE INFORMATION YOU WANT AND NEED 

ABOUT COVID-19 – DECEMBER

Disagree and strongly disagree

In between

Agree and strongly agree

I am not being told all the

information I need to know

I am being told all the information I

need to know

I am being told information I don’t 

need to know

INFORMATION QUALITY - DECEMBER

In November we had seen information access declinee significantlyy fromm Septemberr 

levelss (62%, -7% Sep). This was amongst Aucklanders (11% Nov, -5% Nov), and South 
Islanders (10%, -7%). But this has recorrected in December.  

DPMC NOV 2021 44

And we have seen a significant increase from November in those that feel they’re being told 

‘all the information I need to know’. 
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In November, with the realisation that COVID-19 will spread 
throughout NZ, we saw an increase in health-oriented concerns

887%
Health concerns

72%
Financial concerns

+10%% 
from Sep-21

-9%% 
from Sep-21

The impact on my job if I do not get vaccinated

Low socio-economic areas being hit the hardest

Make it harder for people in need to get support

The financial impact it has on businesses

The effect on the New Zealand economy

The amount of people getting COVID-19

Access to healthcare

The impact on my health if I got COVID-19

The impact on my family's health if they got COVID-19

The effect on the mental health of New Zealanders

The health system being overloaded

COVID-19 spreading in the community

TOP OF MIND CONCERNS ABOUT COVID-19 – HEALTHCARE & FINANCIAL, NOVEMBER
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Feelings of heading in the ‘wrong direction’ have been 
consistently driven by a lack of support of the approach 

Unsupportive of the 

approach

Lack of confidence in ‘the 

plan’

Unsupportive of the 

approach
Country is divided

NOVEMBER DECEMBER

DPMC NOV 2021 46

Feelings of a ‘lack of confidence in the plan’ have subsided since November, and instead those who think 

we’re heading in the ‘wrong direction’ believe the country is becoming divided. 
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At a total level, we have seen a decline in 
motivations to get vaccinated

Unvaccinated – 6% 

I think it’s the right thing to do

COVID-19 spreading in the community

I don’t want another lockdown

My job requiring me to be vaccinated

The health concerns if I got COVID-19

So I can go to places that require vaccination…

To travel overseas / get a vaccine passport

I want the freedom to do what I want back

I want to protect vulnerable people

I want to protect my friends/family/whānau

COVID-19 VACCINE MOTIVATIONS – TOP 10 MOTIVATIONS 

DPMC NOV 2021 47

As our Unvaccinated group 
continues to shrink the most 
motivated leave the group. The 

average number of motivations for 
the Unvaccinated is 1.8, compared 

to 2.6 in September. 

AVERAGE NUMBER OF MOTIVATIONS 1.8
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Actual understanding of the Framework components is lower 
than October levels in most cases

What level we’re at will depend on the pressure …

There may still be a need for localised lockdowns…

What level we’re at will depend on the amount of …

Some places will be able to have more people if…

Vaccination certificates will be optional in some…

What level we’re at will depend on vaccination …

Different parts of the country might be in…

We will need to continue some level of health…

Different rules for vaccinated and unvaccinated

90% of the eligible population in each DHB needs …

AWARENESS OF FRAMEWORK COMPONENTS (NOVEMBER)

DPMC NOV 2021 48

Proa
cti

ve
ly 

Rele
as

ed



CONFIDENTIAL @ TRA 2021

In November, fewer felt we were heading in the ‘right 
direction’ compared to September
We first saw this drop in confidence in October, which has held through to November. We see a 

reallocation to those who feel we’re heading in the ‘wrong direction’ and are ‘not sure’.

November

October

September

HOW DO YOU THINK THE COUNTRY IS GOING WITH HANDLING 

THE IMPACT OF AND RESPONSE TO COVID-19?

79%

Of those who feel we’re going in the 
right direction thinkk ‘thee currentt 

restrictionss aroundd thee countryy aree 

ourr bestt optionn too keepp NZZ safe’.
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People are perceiving the vaccine rollout to be going 
somewhat positively

With the proportion of people feeling it’s going 

badly steadily declining from July

14%

32%
29%

July September November

HOWW WELLL DOO YOUU THINKK THEE VACCINEE ROLLOUTT ISS 

GOING?

+7%

DPMC NOV 2021 50
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Access to quality vaccine information remains positive and 
stable with levels seen in September
Though we see a drop in people feeling they are being told all they need to know about the vaccine post-

announcement

INFORMATION QUALITY AND ACCESS – OVER TIME

56%

65% 65%

July September November

63%

Of New Zealanders felt they were 
being told all of the information they 
needed to know post-announcement 

– a significant decrease from 72% 
pre-announcement.

-9%

DPMC NOV 2021 51
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There are subtle shifts in vaccine influencers compared to 
September
With minor fluctuations for top influencers 

TOP INFLUENCERS

Associate Professor Siouxsie Wiles

Michael Baker

Friends / family / whānau

Unite Against COVID-19 platforms (social…

COVID-19 response Minister Chris Hipkins

Your family doctor, GP, or healthcare…

Ministry of Health e.g. Healthline

Prime Minister Jacinda Ardern

Dr Ashley Bloomfield

Dr Ashley Bloomfield, Prime 
Minister Jacinda Ardern and MOH 
hold their rank as top 3 from 

September, while family 
doctor/GP/healthcare 

professional and UAC platforms 
have increased.
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Auckland compliance

PROJECTIVE COMPLIANCE - ALWAYS/MOST OF THE TIME 

AUCKLAND
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Our Non-Compliant group has grown since September, 
but can be reached with messaging 

‘NON-COMPLIANT’  

GROUP – 28% 

Fall in to our ‘Non-Complaint’ group. 
They ‘hardly ever’ or ‘never’ comply with at least one of the listed 
guidelines and don’t ‘always’ comply with any of the guidelines. 

They’re significantly more likely to be NZ European and  lower North 
Islanders. Since September, we’ve seen an increase in Aucklanders, 
Cantabrians and those living by themselves in this group. 

228% +7%% 
from Sep-21

Their information needs are not being met - with their perceived 
access to, and quality of, information being lower than the overall 
population. They also have lower visibility of key COVID-19 

behaviour messaging. And some don’t see the value in complying 
with COVID-19 health behaviours.

They are similarly motivated to the overall population, but their 
motivations are less ideological than our most compliant groups. 

Their top information sources and influencers are consistent with 

overall population. 

THEE JOBB TOO BEE DONE:

1) Increasing visibility of messaging surrounding key COVID-19 health behaviours

2) Emphasise the importance of COVID-19 health behaviours and how they make a difference

We can leverage their motivations in communications, and deliver them through their top information sources and 

influencers. 
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Overview of our ‘Non-Compliant’ group

Significantly more likely to be:

NZ European (77%, ++10%% total)

Lower North Islanders (19%, +7%% total)

Significantly less likely to be: 

Asian (7%, -8%% total)

Student (3%, -3%% total)

‘NON-COMPLIANT’  

GROUP – 28% 

DEMOGRAPHICS

Wash hands

Cough or sneeze into elbow

Contact Healthline or doctor if

unwell with COVID-19 symptoms

Get a COVID-19 test if unwell

Stay home if feeling sick or unwell

Use NZ COVID Tracer app or record

manually

Use a face covering / mask

PROJECTIVE COMPLIANCE – MOST OF THE TIME

Like the general population, they are most compliant with mask 
wearing followed by scanning. However, compliance with other 
behaviours is low – both involved COVID-19 specific behaviours, 

and general hygiene behaviours. 

Since September, we have seen significant uplifts amongst the demographics: 

Aucklanders (72%, +9%% from Sep)

Canterbury (13%, +8%% from Sep)

Living by myself (19%, +8%% from Sep)

Fall in to our ‘Non-Complaint’ group. 
They ‘hardly ever’ or ‘never’ comply with at least one of the listed 
guidelines and never ‘always’ comply with any of the guidelines. 

28%
+7%% 
from Sep-21
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Key barriers to compliance are access to information, 
visibility of key messaging, and ideology

Significantly more likely to ddisagree that compulsory health 
behaviours will help keep us safe (20%, +9%% total), but 61% (-
10%% total) agree that they will. 

For some, they don’t see the value in health behaviours

‘NON-COMPLIANT’  

GROUP – 28% 

Significantly more likely to ”hardly ever see or hear about” whatt too doo iff 
youu gett COVID-19 (17%, +8%% total). 

Significantly more likely to “see or hear a little” about: 

Mandatory record keeping with the NZ Covid Tracer app (26%, +8%% total)

Staying home and getting a test if sick (19%, +5%% total) 

Wearing a mask / face covering (19%, +6%% total) 

And have lower visibility of key messaging on COVID-19 health 

behaviours and guidelines 

They’re significantly more likely to feel they’re not being told all 
the information they need to know (31%, +9%% total). 

And are significantly more likely to disagree that they have access 

to all the information they want or need (22%, +9%% total)

Their information needs are not being met

Significantly more likely to think we’re heading in the ‘wrong 
direction’ (44%, +13%% total).

Significantly more likely to disagree that the current restrictions 

are the best option as this stage to keep New Zealanders safe 
(34%, +12%% total).

Andd hyperr awaree off thee realitiess off COVID-199 spreadingg 
throughoutt NZ.. 

Significantly more likely to strongly agree that COVID-19 will 
spread through NZ with the coming months (51%, +12%% total).

They are less supportive of the current handling of 

COVID-19
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Top motivations are to protect others and minimise
the impact of COVID-19 on the healthcare system
Top influencers and information sources mirror the total sample, with news and media alongside media 

briefings being top sources, and Bloomfield, Jacinda and MoH as top influencers.  

They are similarly motivated to comply compared 

to total sample

They have just as many motivations as the total sample (7.0 on 
average) and more motivations than the ‘True Compliant’ group (5.8).

Top motivations are similar to total sample, and not significantly 

different. 

I want to protect friends / family / whanau (53%).

I want to protect vulnerable people (50%).

I don’t want the healthcare system to be overloaded (48%).

However, for total sample “I think it’s the right thing to follow the 
rules and law” ranks in third place, but for our ‘Non-Compliant’ group, 

it ranks at #6. Likewise, our ‘True Compliant’ group have greater 
ideological motivators than the Non-Compliants. 

Top information sources are consistent with total sample

Articles in the news and media (58%)

Media briefings (54%)

COVID-19 website (48%)

COVID-19 advertising (43%)

Ministry of Health website (41%)

‘NON-COMPLIANT’  

GROUP – 28% 

Top influencers are consistent with total sample

Ashley Bloomfield (56%)

Jacinda Ardern (41%, --7%% total)

Ministry of Health (40%)

Chris Hipkins (32%) 
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